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AFRICA AFRIQUE

INDEPENDENT INDUSTRIALIST' AND BUSINESSMAN'S ASSOCIATION
From Local To Global
A BRIDGE OF FRIENDSHIP SINCE 1990

ASSOCIATION DES INDUSTRIALISTES INDEPENDANTS ET HOMMES
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EN

"Africa is a great teacher. We all have many things to learn from the tolerance of Africa. We
hope that this richness of the continent attracts the deserved attention in the international
domain as well. We try to take advantage of the experience of our African brothers. | believe
that we have much more common points."

FR
"L'Afrique est un grand professeur. Nous avons tous beaucoup a apprendre de la tolérance de
I'’Afrique. Nous voulons que cette richesse du continent obtienne l'intérét qu'elle mérite sur le plan
international. Nous nous efforcons de tirer profit des expériences de nos fréres africains. Je crois que
nous avons beaucoup plus de points communs."
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AS TURKEY AND TURKISH BUSINESSMEN, WE ALWAYS STAND BY
AFRICA IN ITS JOURNEY WITH FULL OF DIFFICULTIES

10

Africa is a geography with which we conduct rela-
tionships based on solid fundamental as Turkey, and
which shares strong emotional bond with our peo-
ple. When it comes to Africa, this precious bond of
friendship comes into prominence.

Abright future, in which Africa gains strength by rec-
ognizing its potential and using ideally this potential,
awaits Africa which suffered agony and was subject
to heartbreaking slavery for many years thanks to
covetousness of countries for taking over under-
ground and above-ground treasures Africa has. As
Turkey and Turkish businessmen, we always stand
by Africa in its journey with full of difficulties. Being
backed by the power of precious bond between our
people and successful political relations conducted
mutually, we will improve our trade even more, and
offer all kind of support required for the power that
Africa intends to achieve. We do this because of our
believe in friendship, not with the hope of taking
advantage of it. We are like brothers and sisters, ac-
cording to the brotherhood, it requires to protect
each other, gain strength together and follow the
same path. We will follow the same path; we will
bring our countries to future that we dream of, with
the strength that we take from each other. We will
carry out our business with the “win-win” concept,
in which everyone wins, not only one party.

As , 28 years ago, we started the journey with the
dream of a business world based on grace and high
morality. We work really hard to realize this dream
across the world. While realizing this in 83 coun-
tries, 210 points today, we give a special importance
to Africa in our organization network. By reaching
every point of the continent, increasing number
of person we get contact with, we show an effort
to improve our commercial relations. By declaring
2018 as African Year, we put successful projects
into practice within the importance we give to Afri-
caas . | wish that our success shall continue increas-
ingly and mutually every passing year.
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VICE PRESIDENT OF MUSIAD PRESIDENT ADJOINT DE MUSIAD

WIN TOGETHER, SHARE
FRATERNALLY

GAGNONS ENSEMBLE,
PARTAGEONS AMICALEMENT

AFRICA HAS BEEN A GEOGRAPHY FOR US WITH WHICH WE HAVE
BEEN ESTABLISHING RELATIONS BASED ON FRIENDSHIP

LAFRIQUE, POUR NOUS LES HOMMES D'AFFAIRES TURCS, FUT
UNE GEOGRAPHIE SUR LAQUELLE NOUS AVONS TOUJOURS CREE
DES RELATIONS SUR UNE BASE DAMITIE

Throughout its history, Africa has been a geography
in which great wars and tough conflicts happened.
In this period when new world order is being deter-
mined, Turkey acts with brotherhood approach in a
way that both parties can gain favor, while others
make different and selfish plans regarding the con-
tinent.

Africa has been a geography for us with which we
have been establishing relations based on friend-
ship, so we have planned every step taken within
this scope.

Shaping its relation with African countries based on
this vision especially since 2005, Turkey acts with a
sensitivity that prioritizes the welfare of the region
and local community, instead of benefit-oriented.
As , we give importance to increase number of peo-
ple with whom we share the same values, follow the
same path regardless of language, religious, race,
and to win together.

We are aware of the high potential of Africa and we
want to put this potential into good use for devel-
opment of the continent, helping it become self-suf-
ficiency. We say “Win together, Share fraternally”.
As Turkish businessmen, we are ready to share our
experience and knowledge with our African broth-
ers and shape the future together. For encourage-
ment of mutual investments and getting our people
to know each other in a closer way, we show a great
effort by working really hard.

With this perspective, we put the Africa Turkey
Trade and Cultural Center into practice. This pro-
ject, of which first we started in Sudan, will allow the
products manufactured by Turkish businessmen to
be displayed and sold. We believe that the center,
which will have a culture complex within it, will
serve as an important bridge between our people
and countries.

| wish that mutual positive relations and strong
bond between our people shall be an example for
all world and our commercial relations with Africa
shall continue successfully for many years.
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LAfrique fut t 5€0g qui a Vi
guerres et de violents conflits durant son hw ire.
Dans cette époque ou on observe la mise en place
du nouve | o rdn n (de'\a\. des p\ma différents destinés

X S ° jour sur le continent
alors une approche de

aternité tcu]@m utile aux \\e ux parties.

LAfrique, pour nous les hommes d’affaires turcs,
fut une géographie sur laquelle r NOUS avons toujours
crée des relations sur une be amitié pour planifier
chaque pas franchi, dans ce cadre.

En particulier depuis 2005, la Turquie qui modélise ses
relations avec les pays africains avec une nouvelle vi
sion, agit non en se focalisant sur des intéréts mais
avec une sen 1sibilité qui privilégie le bien-étre de la ré-
on et la pr 'wa rité des pe up\( s de la r('s jon.
Fm tmt que /WU\\AD c'est important po
de faire aug e des pw SONNE
lesquelles nous par les mémes valeurs
quelgques soient leurs gues, leurs religions, leurs
races, avec lesquelles nous nghom sur le méme
chemin pour gagner ensemble
S S nes conscients du grand potentiel de I'Afri-
ouhaitons mettre en valeur ce potentiel
emble, pour le développement du continent, pour
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qu'il devienne auto-suffisant. Nous disons : gagnons
ensemble, partageons amicalement. Nous sommes
oJc t les hommes d'affaires turcs, pour partager nos
expérien n qui nos et sceurs af-

icains, pour créer I ir ensemble. Sur le point de
'encouragement des investissemen réciprogues
et pour que nos hommes d'affaires se connaissent
e plus pres, nous intensifions nos travaux et nous
faisons ce que nous pouvons faire au mieux
Avec cette approche, nous donnons vie au Cf tre
Commercial et Culturel Turco-Africain. Ce p que
Wous avons introduit at Soudm en premier, sera un
noyen pour I'exposition et la ve des produits fab
fiqués par les hommes d'affaires turcs. Nous sommes
nersuadés que ce centre qui abritera également un
complexe culturel en son sein, sera un pont important
entre nos pays et nos peuples.

En espérant que les relations politiques mutuelles
boursuivies de maniere positive et le puissant lien
ntre nos peuples servent d'exemple pour le mon
entier, je souhaite de longues années de succes pour
10s relations commerciales avec I'Afrique.
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Ttcabin Uyar

CHAIRMAN OF MUSIAD FOREIGN ORGANIZATIONAL
DEVELOPMENT COMMISSION

WE CARE ABOUT AFRICA
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I WISH THE YEAR 2019 TO BE BENEFICIAL FOR AFRICA, OUR
COUNTRYAND

14

Turkish economy is growing incredible in a good
way. Turkey is attracted by many business people
for investment opportunities. We wish the bilateral
and multilateral relations between Turkey and other
countries continue in every field at highest level and
in a sustainable way in future as well.

Turkey is highly valuable country for investors with
its geographical location where it is between Eurasia
and Middle East. It has huge investment potential
in almost every sector. This strategic position gives
significant importance for international companies.
Turkey is the hub for many international companies
to export their products to 57 countries within 4
hours by aircraft.

MUSIAD is established to enhance trade relations
between Turkey and other nations for strengthening
the bonds between the people of other countries
which initially help mutually beneficial relations in
every field. MUSIAD main goal is to increase ex-
ports of small-medium sized companies. MUSIAD
has 86 branches in Turkey and 221 contact points in
91 countries around the world. As MUSIAD we pro-
mote 16 sectors, 110000 members and 60 thou-
sand companies in 91 countries.

MUSIAD organizes business trips and activities to
conduct B2B meetings with international compa-
nies. Also creates economic, commercial, industrial
and finance conferences to companies to exchange
of information about Turkish markets. Our members
collaborate with these activities to venture into new
business networks. We shared numerous market
opportunities from many countries to our members.
MUSIAD conducts business forms for investment
and trade opportunities; these events provide com-
mon platform for the development and enhance-
ment of Turkish and other countries enterprises
which is furthermore create a mechanism that will
facilitate and enhance the cooperation between
companies and organizations. These events also
create a platform to seek partnership both locally
and internationally in confidence way.

MUSIAD works with its members to develop trade
and investment relations in almost every sector by
supporting Turkey's economic policies. Our aim is to
increase trade volume and bring more investors to

15



MUSIAD BELIEVES IN THE VALUE
AND IMPORTANCE OF MAINTAINING
CLOSE RELATIONS WITH LOCAL
BUSINESS ASSOCIATIONS AND
ORGANIZATIONS

Turkey. MUSIAD believes in the value and impor-
tance of maintaining close relations with local busi-
ness associations and organizations. Our branch
offices and representatives is contacting to local
partners to discuss opportunities for potential trade
and investment to contribute both countries. These
bilateral cooperation increase political and econom-
ic relations, and develop commercial relations be-
tween both countries.

I believe Turkey and many other countries are bond-
ed by history and culture. We, as MUSIAD, attach
great importance to Africa in terms of establishing
our country’s interests and sustainable growth on
solid basis. Within the scope of foreign organiza-
tion studies of MUSIAD, we declared 2018 as “Af-
rica Year”. Within this scope, we reached branches
and representative offices in a total of 15 countries
in Africa by opening the representative offices of
Mauritania, Chad, Morocco, Kenya, Zambia, Soma-
lia, Tanzania and Algeria within the year.

In addition to being untouched, Africa is a huge mar-
ket and a continent where every produced product
corresponds and it has an important place in the re-
alization of our country’s export targets. Turkey do
not see the region only as selling goods and gaining
favor. It brings its cultural heritage and ancient his-
tory to the region and works to increase the welfare

tiques économiques de la Turquie. Notre objectif est
d'augmenter le volume des échanges et d'attirer plus
d'investisseurs en Turquie. MUSIAD croit a la valeur
et a I'importance de maintenir des relations étroites
avec les associations et organisations professionnelles
locales. Nos succursales et nos représentants com
muniquent avec des partenaires locaux pour discut
er des possibilités de commerce et d'investissement
potentiels pour contribuer aux deux pays. Cette
coopération bilatérale renforce les relations politiques
et économiques et développe les relations commer-
ciales entre les deux pays.

Je crois que la Turquie et de nombreux autres pays
sont liés par I'histoire et la culture. Nous attachons
beaucoup une grande importance a I'Afrique afin de
garantir que les intéréts de notre pays et sa croissance
durable puissent étre établis sur des bases solides en
tant que MUSIAD. Nous avons déclaré 'année 2018
comme I'Année de I'Afrique dans le cadre des efforts
d'organisation de MUSIAD 2 I'étranger. Nous avons
atteint des succursales et des bureaux de représenta-
tion diplomatique dans 15 pays d'Afrique en réalisant
l'ouverture des représentants de la Mauritanie, du
Tchad, du Maroc, du Kenya, de la Zambie, de la Soma-
lie, de la Tanzanie et de I'Algérie dans ce cadre.
LUAfrique est un trés grand marché ainsi qu'intact par
la main humaine et un continent qui réponse a chaque
produit fabriqué et occupe une place tres importante
dans la réalisation des objectifs d'exportation de notre
pays. La Turquie ne pense pas seulement la vente des
biens a la région, ne cherche pas a fournir des avan
tages. Elle apporte son patrimoine culturel a la région,

MUSIAD CROITA LAVALEUR ETA
L'IMPORTANCE DE MAINTENIR DES
RELATIONS ETROITES AVEC LES
ASSOCIATIONS ET ORGANISATIONS
PROFESSIONNELLES LOCALES

MUSIAD WORKS WITH ITS
MEMBERS TO DEVELOP TRADE AND
INVESTMENT RELATIONS IN ALMOST
EVERY SECTOR BY SUPPORTING
TURKEY’S ECONOMIC POLICIES

level of the people there and help them. From this
perspective, we need Africa and Africa needs us.
According to some realistic predictions, in 2050, Af-
rica will move towards an economy that will bring
its economy up to 29 times today’s economy. Con-
sidering the current reserves, this is higher than the
total of Europe and America. In addition, during this
time the average life expectancy will increase 13
years. Household income will increase to 7 times in
next 35 years. All of these point to a great potential.
Especially China makes an incredible investment to
the continent. We, qua the country, have to accel-
erate our commercial activities here.

We are going through a process in which global
power balances and actors permeating regions are
changing. Turkey, which has faced to West for years,
is now developing a new foreign policy initiative for
Russia, Middle East and African countries. African
countries, exposed to colonial activities carried out
by European and Asian states for many years, as a
part of this initiative of Turkey, carry out “coopera-
tion on the right” with Turkey. Thus, | find Turkey’s
initiative to Africa very important and precious. As |
conclude my remarks, | want to underline that Af-
rica is a very important geography in every sense
for Turkey. | wish the year 2019 to be beneficial for
Africa, our country and MUSIAD.

son histoire ancienne et vise a augmenter niveau de
prospérité de la population. Nous avons besoin de
I'Afrique et 'Afrique a besoin de nous lorsque I'on a re-
gardé de ce point de vue. L'Afrique portera son écono-
mie vers une économie qui multipliera par 29 en 2050
selon certaines prévisions réalistes. C'est plus élevé
que le total de I'Europe et de I'Amérique si 'on prend
en considération les réserves actuelles. L'espérance
de vie moyenne augmentera de 13 ans pendant ce
temps. Le revenu des ménages sera multiplié par 7 au
cours des 35 prochaines années. Tout cela indique un
grand potentiel. En particulier, la Chine fait un inves
fissement incroyable sur le continent. Nous devons
accélérer nos activités commerciales ici en tant que
pays. Nous traversons un processus ou les bilans de
pouvoir globaux et les acteurs qui impregnent les ré-
gions changent. La Turquie qui tourne son visage vers
I'Ouest pendant des années élabore maintenant une
nouvelle de politique étrangére avec les ouvertures
orientées vers la Russie, le Moyen-Orient et les pays
africains. Les pays africains subis au colonialisme par
les pays européens et asiatiques depuis de nombreus-
es années réalisent une coopération de mérite avec la
Turquie comme il est une partie de cette ouverture.
Je trouve trées important et précieux l'ouverture de la
Turquie vers I'Afrique. En arrétant de dire, Je voudrais
souligner que I'Afrique est une géographie tres impor-
tante dans tous les sens pour la Turquie. Je voudrais
remercier Dieu que l'année 2019 accomplisse de
bonnes ceuvres pour I'Afrique, notre pays et MUSIAD.

MUSIAD TRAVAILLE AVEC SES
MEMBRES POUR DEVELOPPER
LES RELATIONS COMMERCIALES
ET D’INVESTISSEMENT DANS
PRESQUE TOUS LES SECTEURS
EN SOUTENANT LES POLITIQUES
ECONOMIQUES DE LA TURQUIE
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MUSIAD AFRICA DIRECTOR

“EVERYONE WILL WIN” IN AFRICA

THE BUSINESS AND ECONOMIC RELATIONS DEVELOPED BY MUSIAD’S
BUSINESSMEN WITH AFRICA WILL CONTRIBUTE VICIOUS TRADE WHICH
HAS INCREASINGLY GONE BAD TO THE IMPROVE AND TO BE TAMED

It is one of the bhiggest shortcomings for our country
the fact that not enough work has been done norin
public neither in civil society or academic world for
Africa. However, we have a history that had been
found in Africa for ten centuries. However, there are
a small number of our employees work related to
Africa unfortunately that they can be counted on
the fingers of one hand. There is a need for many
entrepreneurs, diplomats, bureaucrats who are
specialized in their fields or staff who will carry out
various studies to produce a healthy foreign trade,
investment or politics for Africa.

Prior to producing solutions for Africa, it is neces-
sary to start with recognizing Africa. Turkey has the
potential to improve its relations with Africa at the
desired level and our political and economic histo-
ry is the most important part of this. Our duty is
taking out Africa-Turkey relations which has built on
friendship and brotherhood from past to present
from dusty shelves of the history.

Unfortunately, one of the most important mistakes
is to see Africa as a whole. Thousands of cultural
diversity, hundreds of different languages, dozens of
different faiths live in 54 different states of Africa.
We, as MUSIAD, strive to solve this continent that
has a large and ancient civilizations with all its de-
tails. With this belief and determination, within the
framework of the duty and authority assigned to
us by our President Abdurrahman Kaan, our Board
Members and President of Overseas Organization
ibrahim Uyar, we, as the Africa Director of MUSIAD,
work for the purpose of contributing the growth of
our trade network by opening offices and branch-
es in every region of Africa. There are more things
we can do for a more just and prosperous world,
where mutual interests and law are protected in
friendship and brotherhood. MUSIAD has always
rejected a self-seeking trade in which everyone has
not won but only us and will continue to reject it.
The business and economic relations developed by
MUSIAD's businessmen with Africa will contribute
vicious trade which has increasingly gone bad to
the improve and to be tamed. We will continue to
run in Africa in order to establish and sustain a busi-
ness life that everyone will win firstly in Africa then
throughout the world.

19
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ABOUT MUSIAD

Independent Industrialists’ and Businessmen'’s As-
sociation (MUSIAD) established in a small office by
12 young businessmen; MUSIAD is a dignified non-
governmental organization that aims at having a say
about the future from the first day thereby combin-
ing Anatolia with social ethics.

MUSIAD is a “businessmen’s association” founded in
Istanbul, Turkey, by concerned businessmen dedicat-
ed to the realization of such a Turkey where human
rights and supremacy of the law, justice and equality,
peace and security and the welfare and happiness of
the people are guaranteed; where community and
universal values that are adopted historically by the
people are protected; and where the country is ef-
fective in the region and respected in the world.

MUSIAD is an active and strong “non-governmen-
tal organization (NGO)” that provides “platform for
development-dialogue cooperation and solidarity”
created for the purpose of contributing to the social,
cultural, political, economic, scientific and techno-
logical development of individuals and institutions,
our country and society, our region and the world.
Itis a “development-dialogue-collaboration-coalition
platform” established with the purpose of contribut-
ing to the social, cultural, political, economic, scien-
tific and technologic progresses of business people
and companies, our country and our society, our re-
gion and the world.

It is a strong “civil society organization” that offers a
reliable and wide business network with its nation-
wide branch offices, representatives and contact
points abroad; and that has become an exemplary
education, consultancy, guidance center for other
parts of the society as well as business.

MUSIAD is the best way to access the
world from East to West, from North
to South

21



WHAT DOESO
MUSIAD DO .

Takes steps for

future depending
upon its values
and principles.

Organizes Regional Trade
Meetings for creating business
partnerships and developing
business bringing businessmen
together in 6 specified incentive
regions of Turkey.

N

Anticipating
economic
changes,
experienced
in Turkey and
the World, it
gives vision to
its members.

Sounds

out the
entrepreneurs
in Anatolia.

Offers
innovative
and realistic
proposals for
the decision
makers and
public.

Performs

studies for the
development of
entrepreneurship
and growth of
enterprises and it
is the stentorian
voice of private
sector,

Makes a great
many investigations
regarding regional,
sectorial and
Industrial issues as
well as economic
and social issues
of our country and
share such studies
with public.

Supports female
entrepreneurs

in order o
increase
businesswoman
potential of the
country, helps
them develop in
terms of quality
and quantity.

Helps its members Invigorates

increase their
business volume
and competition
strength in the
market,

economy by
organising
international
forums,
congresses and
fairs.

WHAT DOES IT PROVIDE

03| FOR YOUR BUSINESS FIRM !

ENABLES TO ESTABLISH GLOBAL RELATIONS.
BRINGS YOU TOGETHER WITH ENTREPRENEURS AND BUSINESSMEN.

SUPPORTS YOU ABOUT ENTREPRENEURSHIP.

DEVELOPS SUGGESTIONS AND VISIONS TO HELP THE DEVELOPMENT
OF YOUR BUSINESS.

INFORMS YOU ABOUT NATIONAL and INTERNATIONAL FUNDS, DONATIONS
AND SOURCES OF FINANCE and GUIDES ABOUT COUNSELLING.

ORGANIZES SYMPOSIUMS AND PANELS SO THAT YOU CAN MAKE USE OF
THE KNOWLEDGE AND EXPERIENCES OF SPECIALISTS IN THEIR FIELDS.

PERFORMS STUDIES TO INCREASE YOUR COLLOBORATION AND
PARTNERSHIP CULTURE AMONG THE MEMBERS.

ORGANIZES SEMINARS SO THAT YOU CAN TAKE ADVANTAGE OF NATIONAL
AND INTERNATIONAL SUPPORT PROGRAMS.

GUIDES YOU SO THAT YOU CAN CARRY OUT PURCHASES IN ATTRACTIVE
TERMS and MAKE USE OF SEVERAL OPPORTUNITIES.

HELPS YOU FIND NEW MARKETS.
PROVIDES B2B and NETWORKING MEETINGS.
ESTABLISHES CONTACT WITH FOREIGN BOARDS.

PROVIDES REGULAR FOREIGN TRAVEL INVITATIONS.

MAKES A GIANT NETWORK AS CLOSE AS A TELEPHONE BOTH AT
HOME AND ABROAD.

23
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MUSIAD FAMILY IS GETTING BIGGER DAY BY DAY...

© BRANCHES AND AGENCIES OF MUSIAD

o USA

o Germany

o Australia
o AUStria

o Azerbaijan
 Belgium

e China

 Adana

o Adiyaman
o Aksaray
e Ankara

o Antalya

o Aydin

* Bandirma
 Batman

* Bolu

e Bursa

e Canakkale
e Corum

o Denizli

o Diyarbakir
e DUzce

e Elazig

e Erzincan
e Erzurum
o Eskisehir
* Gaziantep
 Gebze

o Hatay

e |Sparta

* Inegol

o [zmir

Source: MUSAD Foreign Organization Commission, Domestic Organization Commission

« Kohramanmaras
o Kdz Eregli
o Karabok

e Karaman

e Kastamonu
o Kayseri

e Kirikkale

o Kocaeli
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FOREIGN ORGANIZATIONAL
DEVELOPMENT
COMMISSION (FODC)

FODC, PROVIDES TO ESTABLISH
NEW REPRESENTATIVE OFFICES
IN SPECIFIED TARGET COUNTRIES
OR CITIES AND TO ORGANIZE THE
EXISTING OFFICES

Foreign Organizational Development Commission
carries out its activities in order to expand the or-
ganizing activities abroad of , the most extensive
and and active civil society organization of Turkey.
FODC, provides to establish new representative of-
fices in specified target countries or cities and to
organize the existing offices. In this regard, Turkish
Lobby and maintain their works to support the glob-
al trade process of their members and to gain new
members from abroad.

FODC is a powerful organ of in strengthening in-
stitutional relations with foreign institutions/organ-
izations. In this respect, it increases the recognition
of the institution and ensures its accreditation. Or-
ganization of CSCE (European General Administra-
tive Council) Meetings, commercial and economic
lobby activities, signing of MoU agreements (good-
will agreement), management of MoU processes
and trade diplomacy with partner organizations are
among the duties of FODC.

The Commission has divided the world into seven
region within its scope. These regions are called as
Europe, North America, Latin America, Africa, Eura-
sia, Asia-Pacific and MENA Directorates. In addition,
MoU Directorate, Lobby Directorate and Interna-
tional Law Directorate are located within the com-
mission. These directorates work in their own fields
to ensure the effective functioning of the commis-
sion. As a result of the works of Foreign Organiza-
tional Development Commission, today serves its
members in “217 points, in 87 countries”.
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MUSIAD BRANCHES

AND REPRESENTATIVES

USA
California / San Francisco
Delaware
Kentucky
New Jersey / North Jersey
New York
New York / Rochester
North Carolina
Pennsylvania / Harrisburg
Pennsylvania / Philadelphia
Pennsylvania / Pittsburgh
Texas
Washington

GERMANY
Berlin
Frankfurt
Hannover
Karlsruhe
Koln
Mannheim
Munich
Ntrnberg
Oberhausen
Stuttgart

AUSTRALIA
AUSTRIA
AZERBAIJAN
BELGIUM

BENIN

CHAD

CZECH REPUBLIC

CHINA
Pekin
Shenzhen
Shanghai
Xiamen
Denmark
Dubai
Morocco
Ivory Coast
FRANCE
Lyon
Paris
SOUTH AFRICA
GEORGIA
Batum
Thilisi
NETHERLANDS
Amsterdam
Den Haag

Rotterdam
Utrecht

Iraq
Britain
IRAN

Teheran
Tabriz

SWITZERLAND
JAPAN
QATAR

KAZAKHISTAN
Almaty
Astana

KENYA
CYPRUS
KIRGHIZISTAN
HUNGARY
MACEDONIA
MALAYSIA
MAURITANIA
NIGER
NIGERIA
UZBEKISTAN
PAKISTAN
ROMANIA
SENEGAL
SINGAPORE
SUDAN

SAUDI ARABIA
TAJIKISTAN
TAIWAN
TURKMENISTAN
UKRAINE
JORDAN
VENEZUELA
ZAMBIA
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AFRICAN CULTURE IN
THE CAPITAL OF TURKEY

IN ORDER TO IMPROVE TURKEY-
AFRICA RELATIONS AND THE
TURKISH PEOPLE BECOME MORE
ACQUAINTED WITH AFRICAN
CULTURE, "AFRICAN HANDICRAFT
MARKET AND CULTURE HOUSE” WAS
OPENED IN ANKARA

Africa, which has natural resources and young pop-
ulation, is the second largest continent of the world,
with a surface area of 30 million square kilometers; is
expected to play a more active role in the international
system in the second half of the 21st century. In this
context, in order to better promote Africa to Turkish
people and to strengthen intercultural ties, the open-
ing of African Handicrafts Market and Culture House
was held on May 25, 2017 with the participation of Es-
teemed Lady Emine Erdogan. The African Handicrafts
Market and Culture House, with this respect is an idea
and brotherhood project revealed with the abundance
of the visits which improve Turkey-African relations in
all respects. Within the framework of “African solutions
for African problems” approach, Turkey will continue to
share its historical, social, political, cultural experience
and knowledge, facilities and resources with African
governments and people.

FRIENDLY VISITS TO AFRICA

The visits of Mr. President Recep Tayyip Erdogan to the
friend and brother African countries have led to the de-
velopment of Turkey-Africa relations in many aspects.
Accompanying Mr. President Erdogan with his visits,
Esteemed Lady Emine Erdogan was very interested in
the problems of African women and children and vis-
ited the institutions and organizations working in this
field. In this context, Esteemed Lady has launched a so-
cial responsibility project which aims at offering for sale
the handmade products of African women at the value
they deserve and non-profit in Turkey and sending in-
comes to African women. “African Handicraft Market
and Culture House” was opened in Altindag district of
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THE AFRICAN CULTURE HOUSE IS
THE MONUMENT OF FRIENDSHIP
THAT WE BELIEVE WILL BUILD THE
WORLD OF THE FUTURE

Ankara with the contribution of Turkish Airlines (THY)
and Turkish Cooperation and Coordination Agency
(TIKA) which is the coordination and institution of the
T.R. Ministry of Foreign Affairs. This space, in which not
only hand-made products come from various African
countries will be exhibited and offered for sale but also
African missionaries and students in Turkey will be able
to meet and organize cultural events, was designed as
a “Culture House”.

AFRICAN HOUSE AND OPERATION

Established on 25 May 2016, the African House is un-
der the auspices of the Presidency of Turkish Republic
and its stakeholders are the Independent Industrialists
and Businessmen Association (MUSIAD), T.R. Ministry
of Foreign Affairs, TIKA and THY. All business activi-
ties and legal responsibilities of the African House be-
long to MUSIAD Head Office. The building where the
events were carried out was allocated by the Union of
Municipal and Special Administration Workers (BEM-
BIR-SEN). Sales of products from Africa are carried out
in the African Handicraft Market and Culture House in
Hamamaont. African countries where the products are
supplied; are Niger, Nigeria, Cameroon, Northern Su-
dan, Southern Sudan, Ethiopia, Somalia, Djibouti, Mali,
Ghana, Morocco, Tunisia, Algeria, Guinea, Democratic
Republic of Congo, Benin and Uganda.

EVENTS ORGANIZED
IN MUSIAD AFRICAN HOUSE

1ST INTERNATIONAL AFRICAN STUDENTS
SPRING FEST

Firstly, was held on 12 May last year, at the Internation-
al African Students Spring Fest; concerts promoting Af-
rican music and dance and the participation being free
by all groups that mostly consist of African students

leur propre valeur. Avec les contributions de I'Agence
Turque de Coopération et de Coordination (TIKA),
qui est responsable de la coordination du Ministére
des Affaires étrangéres, et de Turkish Airlines (THY),
le Centre Culturel et Marché de ['Artisanat Africain
a été ouvert dans le district d'Altindag a Ankara. Ce
lieu a été concu comme une "maison culturelle" dans
laquelle des variétés de produits fabriqués en Afrique
seront vendus, mais aussi les missionnaires africains et
les étudiants turcs pourront se rencontrer et organiser
des activités culturelles.

LA MAISON AFRICAINE ET SON
FONCTIONNEMENT

Fondée le 25 Mai 2016, la Maison Africaine est sous
la supervision de la présidence turque et ses parties
prenantes, Association d'Industriels et Hommes d'Af-
faires Indépendants (MUSIAD), Le Ministere des
Affaires étrangeres, TIKA et THY. Toutes les activi
tés commerciales et la responsabilité juridique de la
Maison Africaine appartiennent a la direction générale
de MUSIAD. Le batiment ou se déroulent les activ-
ités a été attribué par L'Union des Municipalités et
des employés de I'Administration Privée (BEM-BIR-
SEN). La vente des produits importés d'Afrique est
faite au Centre Culturel et Marché de I'Artisanat Af-
ricain a HamamonU. Les produits proviennent des
pays comme : Niger, Nigéria, Cameroun, Soudan du
Nord, Soudan du Sud, Ethiopie, Somalie, Djibouti, Mali,
Ghana, Maroc, Tunisie, Algérie, La Guinée, La Répub-
liqgue Démocratique du Congo, Bénin et I'Ouganda.

EVENEMENTS ORGANISES DANS LA
MAISON AFRICAINE DE MUSIAD

1.FESTIVAL INTERNATIONAL DU PRINTEMPS
DES ETUDIANTS AFRICAINS

Le premier Festival International du Printemps des
Etudiants Africains a été réalisé le 12 Mai 2018. Prin-
cipalement composés d'étudiants africains, le festival

LE CENTRE CULTUREL AFRICAIN
EST UN MONUMENT DAMITIE QUI
CONSTRUIRA LE MONDE DE DEMAIN

AFRICAN POLICY OF TURKEY IS
BASED ON A HISTORICAL BASIS WITH
THE HUMANITARIAN PERSPECTIVE
AS WELLAS ITS POLITICAL,
ECONOMIC AND CULTURAL ASPECTS

were organized. In addition to this, cultural food ex-
hibitions that promote African cuisine were organized.

“WE ARE BETTER TOGETHER”

On October 17, 2018, the event “We are Better To-
gether” was held at the African Handicraft Market and
Culture House to commemorate the 100th Anniver-
sary of the birth of South African Former President
Nelson Mandela, who died in 2013. The program
started with a short film about Nelson Mandela's biog-
raphy and Mandela’s life with difficulties and freedom
struggles was discussed. At the program where Man-
dela’s life with difficulties and freedom struggles was
discussed in a global vision, speakers emphasized that
Mandela was a universal symbol of freedom and that
lessons should be taken over his life.

AFRICAAND TURKEY EVENT

Held at the African House hosted many major events
that lead to further strengthening the mutual bonds
of brotherhood between Turkey and African countries
and in this context increase the awareness about the
continent, at the Africa and Turkey Event, relations be-
tween Africa and Turkey is discussed in an interactive
manner from a historical, economical and political per-
spective.

AMBASSADORS OF AFRICAN COUNTRIES
Within the scope of Ambassadors of African Coun-
tries Event held with the participations of Deputy
Minister of Foreign Affairs Mr. Yavuz Selim Kiran as
well as the ambassadors who serve and will serve in
African countries and their spouses, our ambassadors
have shared their knowledge and experience about
Africa and also discussed various issues within the
framework of the theme.

gratuit pour tout le monde a accueilli des concerts
et des danses promouvant la musique africaine. En
outre, des expositions culinaires présentant la cuisine
africaine ont été organisées.

"NOUS SOMMES PLUS BEAUX ENSEMBLE"

Le 17 Octobre 2018, dans le Centre Culturel et Marché
de I'Artisanat Africain, un événement nommeé "Nous
Sommes Plus Beaux Ensemble" s'est déroulé pour le
centieme anniversaire de l'ancien président de I'Afri-
que du Sud, Nelson Mandela, qui est mort en 2013.
Le programme a commencé par un court métrage sur
la vie de Nelson Mandela, ses défis et luttes pour la
liberté. Dans le programme, les défis et la lutte de lib-
erté de Mandela sont analysés dans une perspective
globale. Les interlocuteurs ont souligné que Mandela
est un symbole de la liberté universelle et que nous
devons tous tirer une lecon de sa vie.

EVENEMENT AFRIQUE - TURQUIE

Organisé dans la Maison d'Afrique qui accueille de
nombreux événements importants sensibilisant aux
problémes de I'Afrique, afin de renforcer davantage les
liens de fraternité entre la Turquie et les pays africains
un événement Afrique-Turquie a été organisé. Cela a
été l'occasion pour discuter d'une maniére interactive
les relations turco - africaines d'un point de vue his-
torique, politique et économique.

REUNION DES AMBASSADEURS DES PAYS
AFRICAINS

Lors de la Réunion des Ambassadeurs des Pays
Africains, le vice-ministre des Affaires étrangeres
Yavuz Selim Kiran, les ambassadeurs actuels et les
futurs ambassadeurs des pays africains ont également
partagé leurs connaissances et expériences sur
I'Afrique. De diverses questions ont été discutées en
détail dans le cadre du théeme mentionné.

OUTRE LES DIMENSIONS
POLITIQUES, ECONOMIQUES

ET CULTURELLES, LA POLITIQUE
AFRICAINE DE LATURQUIE EST
FONDEE SUR UNE BASE HISTORIQUE
A PERSPECTIVE HUMANITAIRE
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ANGOLA ANGOLA ¢

THE ECONOMIC DEVELOPMENT, WELFARE,
SOCIAL PROGRESS AND DEVELOPMENT OF
ANGOLA DEPEND ENTIRELY ON PETROLEUM

LE PROGRES ECONOMIQUE, LA PROSPERITE,
LE DEVELOPPEMENT SOCIAL ET LE
DEVELOPPEMENT DE LANGOLA DEPENDENT
ENTIEREMENT DU PETROLE

Portuguese, African and ethnic influences are evi-
dent in many aspects of Angolan culture. Different
communities bring diversity in language, music,
food, and art. Despite their history of civil unrest,
Angolans are very spirited people with an obvious
love for festivals and merriment.

Folk music is important and well preserved, particu-
larly the semba genre, which is a fusion of African
styles. It is played during a wide range of social
gatherings, from parties to funerals. Other domi-
nant musical styles such as rebita, kabetulam and
kazukuta are also similar in sound. Folk semba has a
degree of influence over popular music genres like
kuduro, which is a mix of Western techno, house
beats, and African traditions like semba, kilapanga,
and soca. Kizomba is a recent pop genre in Angola
that's origins trace back to zouk.

Angolan artisans are very skilled in sculpture and
craft-making. Each ethnic group has its own dis-
tinctive style. There are a variety of raw materials
available in specific regions including wood, clay and
bronze. Carved sculptures, batik fabrics, paintings,
and jewelry are some of the more popular handi-
crafts you can buy.

GENERAL ECONOMIC CONDITION

Economy of Angola is based on oil. The economic
development, welfare, social progress and devel-
opment of the country depend entirely on petro-
leum. Possible increases in oil prices directly affect
the country’s GDP and imports. Angola is the most
oil-producing country in Africa after Nigeria. 65% of
the oil reserves are located in the Cabinda district.
Qil accounts for 85% of Angola GNP, 97% of ex-
ports and 83% of government revenues. Angola is
the second country in the world after Libya in terms
of its dependence on ail.

After oil, the country’s most important export
product is diamond. é million carats of diamonds
are produced annually in the country. After An-
gola gained their independence, it was a country
that produced and exported significant amounts
of agricultural products, including banana, coffee,
sisal, cotton, corn and salt. Due to the civil war in
the country, the infrastructure was destroyed, the
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ANGOLA IS THE MOST
OIL-PRODUCING
COUNTRY IN AFRICA
AFTER NIGERIA

population was largely displaced and
the agricultural areas were replaced
by mining sites. Therefore, agricultural
production is carried out in a very small
and inefficient manner. Food need is
largely met by imports. Angola will be
an important exporter of liquified natu-
ral gas with its $ 8 billion budgeted An-
gola LNG project, which is planned to
become operational in 2012, although
it currently produces a small amount of
natural gas. Within the project, liquefied
natural gas (LNG), liquefied petroleum
gas (LPG) and their condensate versions
will be produced. The project is led by
an international consortium consisting
of Sonangol (22.8%), Total (13.6%), BP
(13.6%) and ENI (13.6%) under the
leadership of Chevron (36.4%) from the
United States. The project aims to pro-
duce 5,2 million tons of LNG annually.

TRADE RELATIONS WITH TURKEY

In 2015, Turkey's exports to Angola
declined by 31.9% to $ 195.9 million,
to $ 128.9 million in 2016, but rose to
$ 186.6 million in 2017. The imports
were 5.9 million dollars in 2016 and
declined to 1.4 million dollars in 2017.

Exports from Turkey to Angola have
shown a steady decline in the period
of 2014-2016, resulting from the An-
gola government’s implementation of
restrictive measures and the difficulties
of payment of Angolan importers as a
result of the decrease in oil revenues.
The most important products of Tur-
key's exports to Angola are flour and
pasta. The share of these two products
in Turkey’s total exports to Angola is ap-
proximately 54% as of 2017. Other im-
portant products in Turkey's export are
yeast, aluminum products, white meat
and biscuits. In Turkey’s imports, main-
ly lumber and untreated aluminum and
aluminum waste and scrap have the
most important place.

GDP
103 BiLLioN DoLLArs

GDP PER CAPITA
3,876 DoLLArs

GROWTH RATE
3%

POPULATION
26,6 MiLLIONS

AREA
1,246,700 km?

CAPITAL
LuANDA

LANGUAGE
PORTUGUESE

CURRENCY
ANGOLAN KWANZA

BIP

103 MiLLIARDS DE DOLLARS

PIB PAR HABITANT
3,876 DoLLARS

TAUX DE C ANCE

J/0

POPULATION
26,6 MiLLONS

SUPERFICIE
1,246,700 km?

CAPITALE
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Kwanza AN

Exports from Turkey to Angola have
shown a steady decline in the period of
2014-2016
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BENIN BENIN ¢

Benin’s culture is as rich and diverse as its landscape.
With strong religious roots to inform most of the tra-
ditions, Benin’s culture is certainly one of the most
unique and interesting in Africa.

Music is of utmost importance in the country. The
rhythmic sounds of drumming can be heard at most
festivals and religious events. Not just a way to cel-
ebrate, music in Benin provides a way to express re-
ligious fervor. The country is also home to notable
musicians, including the internationally acclaimed
singer Angelique Kidjo.

The strong influence of the Voodoo religion is an
important part of Benin, which tells of healing and
rejuvenating talismans (‘fetishes’). The tradition of
oral storytelling is still alive and well, which accounts

aussi riche et di
~C de fortes racines religieuses pour inform
er la plupart des traditions, la culture du Bénin est cer-
tainement 'une des uniques et des plus intéressantes
en Afrique. La musique est de la plus haute importance
dans le pays. Les sons rythmiques du tambour peuvent
entendus dans la plupart de
ments relig

La culture du Bénin es

A

paysage. /

ieux. Pas seulement un moyen pour
féte. La musique béninoise est un 1
la fe

\ de célébrer
use. Le pays abrite également des mu-
S s renommeés, dont la chanteuse de renommeée in-
ternationale, Angélique Kidjo. La forte influence de la
1 vaudou est une p ortante du Bénin, qui
raconte la guérison et le rajeunissement des talismans
(“fétiches”). La tradition de la narration orale est toujo
urs bien

eur religie

vivante, ce qui explique I'absence de littérature

for the absence of Beninese written literature, even
though the culture prides itself in its ancient stories
and folklore. As with most clothing in West Africa,
the textiles are vibrant and ornately decorated. Each
cultural group, be it Fon, Yorbuba, or Edo, has unique
but recognizable attire, and in most tribes, different
colors and patterns are worn for different occasions.
Attending a cultural gathering in Benin, especially
during a local festival, is a feast for the eyes.

GENERAL ECONOMIC CONDITION

The sectors that are prominent of the economy in
Benin are agriculture and services sectors. The ag-
ricultural sector, which accounts for more than 30%
of GDP, is the main source of income for more than

BENIN’S
CULTURE IS
CERTAINLY ONE
OF THE MOST
UNIQUE AND
INTERESTING IN
AFRICA

LA CULTURE
DU BENIN EST
CERTAINEMENT
L'UNE DES
UNIQUES ET
DES PLUS
INTERESSANTES
EN AFRIQUE

écrite béninoise, méme si la culture s'en leillit de ses
récits anciens et de son folklore. Comme a la plupart
des vétements en Afrique de I'Ouest, les textiles sont
vibrants et richement décorés. Chaque groupe culturel,
qu'il soit Fon, Yorbuba ou Edo, possede des vétements
unigues mais reconnaissables, et dans la plupart des tri
bus, ¢ ) ‘ des motifs différents sont portés
pour différentes occasions. Assister a un rassemble
ment culturel au Bénin, en particulier lors d'un festiva

ocal, est un régal pour les yeux.

SITUATION ECONOMIQUE GENERALE

Les secteurs qui se démarquent dans I'économie du
Bénin sont l'agriculture et les services. Le secteur agri
du PIB, est la principale
50%

cole qui représente plus de 3

source de revenus de plus de

de la population.
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50% of the population. The income of a significant
part of the population is derived from cotton pro-
duction. Approximately 10% of the country’s foreign
exchange gains are obtained from cotton exports.
The services sector accounts for approximately 55%
of GDP and employs 35% of the population. In the
services sector, trade and transportation with Niger
and Nigeria are prominent. It is estimated that the
large number of unregistered trade with Nigeria is
around one-third of GDP. Thus, the economy of Be-
nin is largely dependent on Nigeria's economic poli-
cies. In recent years, although the cement sector has
been developed due to infrastructure investments,
industrial sector in general has not developed much.
The economic reform program focuses on strength-
ening the financial structure, and in particular on the
implementation of structural reforms in the cotton

Le revenu d'une partie importante de la population dt
pays provient de la production de coton. Environ 10%
des recettes en devises du pays proviennent des ex
portations de coton. Le secteur des ces représente
environ 55% du PIB et emploie 35 la population.
Dans le secteur des services, le commerce et la trans-
portation ige seria sont au premier
plan. Le comme > grande
parti st non enr imé a environ un
tiers du PIB. 'économie du Bénin est gement
dépendante des politiques économiques du Nigeria.
3ien que le secteur du ciment ait été développé en rai
son des investissements dans l'infrastructure au cours
des derniéres années, en général, le secteur industriel
est peu développé. Le Programme de réforme économ-
ique se concentre sur le renforcement de la structure
financiere et l'application des réformes structurelles,
notamment dans les secteurs du coton et des télé

donc I

DEMAND WILL
INCREASE DUE
TO ECONOMIC
GROWTHAND
IMPLEMENTATION
OF NEW
DEVELOPMENT
PROGRAMS IN
BENIN

LA DEMANDE
AUGMENTERA

EN RAISON DE

LA CROISSANCE
ECONOMIQUE

ET DE LA MISE

EN CEUVRE DE
NOUVEAUX
PROGRAMMES DE
DEVELOPPEMENT
AU BENIN

and telecommunications sectors and in
the Cotonou Port. In addition, the re-
sources resulting from the writing off
of some of the country’s debts are used
in priority sectors such as education,
health, infrastructure and agriculture.
The monetary policy in the country is
controlled by the regional central bank
(BCEAQO: Banque centrale des Etats de
I'Afrique de l'ouest - West Africa Central
Bank). The main priority of the bank is
the protection of the CFA franc in the
eight member countries. Therefore, the
policy of the bank is mainly affected by
the policies pursued by the European
Central Bank (ECB).

TRADE RELATIONS WITH TURKEY
When we review trade between Turkey
and Benin since 2000, it is understood
that Turkey's trade volume has reached
115 million dollars in 2017. In bilateral
trade, Turkey's exports increased con-
tinuously and foreign trade surplus was
given every year.

It is thought that demand will increase
due to economic growth and implemen-
tation of new development programs in
Benin. The fact that both current and
potential demand is in the direction of
increase and that Turkey is a door to
some other African countries, provides
opportunities to increase the countries
exports.

Turkey's export to Niger increased from
84 million dollars in 2016, to 92,9 mil-
lion dollars in 2017. The main products
we export include pasta, flour, iron and
steel, profile, rebar, sugar products, pa-
per products, iron and steel press.
While the main import of Turkey from
Benin is cotton, when considered by
years, there is no regular or important
import.

The monetary policy in the country is
controlled by the regional central bank

munications et dans le port de Cotonou.
Enoutre, les ources résultant de I'élim
ination de certaines dettes du pays sont
utilisées dans des secteurs prioritaires tels
ucation, la santé, les infrastruc-
et l'agriculture.

olitique monétaire du pays est con-
par la banque centrale régionale
(BCEAO : Banque Centrale de
Afrique I'Ouest - West Africa Central
Bank). La principale priorité de la banque
est la protection du Franc CFA contre I'eu-
ro dans les 8 Etats membres. Pour cette
raison, la politique menée par la Banque
en question est principalement influencée
par les politiques menées par la Banque
Centrale Européenne (BCE).

que l'éc

RELATIONS ECONOMIQUES AVEC LA
TURQUIE
Lorsque le entre la Turquie et le
Bénin est lis 2000, il est con
staté que notre volume commercial a at-
teint 115 millions de dollars en 2017. Nos
exportations ont augmenté régulierement
dans le commerce bilatéral et un e 1t
du commerce extérieur a été produit
chague année. La demande augmentera en
raison de la croissance économique et de la
mise en e de nouveaux programmes
de développement au Bénin. La demande
actuelle et potentielle qui augmente et le
fait que le pays est une porte qui s'ouvre
aux autres P d'Afrique constituent une
opportunité pour augmenter nos exporta-
tions. Les exportations de la Turquie vers
e Bénin étaient de 84 millions de dollars
en 2016 et ont augmenté a une valeur de
92,9 millions de dollars en 2017. Les prin
cipaux produits que nous exportons sont
es pates, la farine, la sidérurgie, le profil, le
fer de construction, les produits sucrés, les
produits en papier, la pression du fer et de
acier. En ce qui concerne les importations
de la Turquie en provenance du Bénin, le
produit le plus importé en 2017 est le co
ton. Il n'y a pas d'importations régulieres et
significatives si I'évaluation est faite sur la

base des années.

La politique monétaire du pays est controlée
par la banque centrale régionale
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BOTSWANA

Every one of the many ethnic cultures in Botswana
has its own heritage of myths, legends, rituals, values
and traditional artistic norms. However, the overlap-
ping similarities between the different components
create a homogenous culture, giving a rich and
colorful patchwork of the diverse whole. Marriage
rites and ceremonies differ considerably between
the tribes, but all are accepted in the many intermar-
riages taking place.

Setswana, originally the tongue of the Tswana group,
is the official language of Botswana, with English the
main business language. Various Tsawna tribes speak
dialects of Setswana, while others speak unrelated

EVERY

ONE OF

THE MANY
ETHNIC
CULTURES IN
BOTSWANA
HAS ITS OWN
HERITAGE

OF MYTHS,
LEGENDS,
RITUALS,
VALUES AND
TRADITIONAL
ARTISTIC
NORMS

languages at home, but use Setswana in their every-
day life. Botswana are proud, strong people, with a
sense of unity linking them all to the democratic and
peaceful development of their country. The domi-
nant religion is Christianity, with a number of sects
represented.

The modern lifestyle has permeated the cities, but
traditions are still very much in evidence in the rural
communities through clothing, housing, dance and
performances, music, food and rituals, all rooted in
the Setswana language. The entire country cele-
brates its diversity on the annual Botswana Culture
Day, and the President’s Day, also annual, involves
local art and craft contests, with the winners com-
peting in a national final. One of the country’s most
iconic symbols is the baobab tree, under which local
matters were discussed and rulings handed down by
village elders for centuries. The massive trees are still
the center of rural life for many Botswana. The hunt-
er-gatherer Bushman communities stand apart, with
their own ancient culture and way of life, although
since the 1990’s, many tribes have been moved
from their ancestral lands and forced into farming
by the government. Consultation is important here,
within the family, the local environment and at gov-
ernmental level from the President downwards, with
all those involved having a say. In rural areas, cattle
are still a sign of wealth, and traditional medicine is
practiced along with its modern equivalent. A smile
and handshake are essential greetings, with the left
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hand placed under the right elbow. The same ges-
ture shows appreciation for a gift or assistance. Po-
liteness in everyday life is important as Botswana is
a peaceful place.

GENERAL ECONOMIC CONDITION
Botswana's economy is built on diamond mines.
42% of the GDP is comprised of the mining indus-

BOTSWANA'S
ECONOMY

IS BUILT ON
DIAMOND
MINES

try. Production industry in the country,
being very small, comprises 4% of the
GPD. Production is primarily concen-
trated on textile and clothing industry.
The agricultural production is also very
limited, comprises 2% of the GDP. Cat-
tle breeding is the primary livestock
farming activity. Service sector covers
half of the GDP. Botswana government
has two primary economy policies that
they are trying to put into effect in Na-
tional Development Plans. One of these
primary policies is to create diversity in
the economy, the other is to create jobs.
The Government is focused on cautious
economy policies that ensure signifi-
cant savings, while following economic
development programs. Savings poli-
cies, mines and income from the South
African Customs Union comprises the
budget surplus. On the other hand, sal-
aries paid to public workers constitute
an important problem to the country’s
economy, because of the size of the
public service sector in the country

RELATIONS WITH TURKEY

When we examine Turkey's export to
Botswana from 2002, it is seen that ex-
port is generally at very low levels, and
was 2.9 million dollars in 2016. Turkey's
export to Botswana of 2.9 million US
dollars in 2016, decreased to 1.8 million
US dollars in 2017. Air crafts, yeast, car-
pets, hygienic paper products, iron-steel
stoves and furnaces comprises most of
Turkey's exports to Botswana in value.
In 2017, Turkey only did 4 thousand dol-
lars of import from Botswana.

In 2017, Turkey only did 4 thousand
dollars of import from Botswana
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GDP
18,620 DoLLARrs

GDP PER CAPITA
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Years of civil unrest may have hindered cultural de-
velopment in the country, but they have not taken
away the preservation of many interesting local tra-
ditions that are characteristic of Burundi. Local arti-
sans are skilled in producing beautiful basketwork,
masks, pottery, statues, fabrics, and even shields.
Burundi has to two distinct ethnic groups: the Hutu
and the Tutsi. While these cultures have coexisted in
the area for centuries and now share a common lan-

BURUNDI
HAS TO TWO
DISTINCT
ETHNIC
GROUPS:
THE HUTU
AND THE
TUTSI

LE BURUNDI
A DEUX
GROUPES
ETHNIQUES
DISTINCTS:
LESHUTU
ETLESTUTSI

Des années de troubles civils ont peut-étre entravé le
développement culturel du pays, mais elles n'ont pas
empéché la préservation de nombreuses traditions lo-
cales intéressantes, caractéristiques du Burundi. Les
artisans locaux sont habiles a produire de magnifiques
vanneries, des masques, des poteries, des statues, des
tissus et méme des boucliers. Le Burundi a deux groupes
ethniques distincts: les Hutu et les Tutsi. Alors que ces
cultures coexistent dans la région depuis des siecles et
partagent maintenant une langue commune et de nom-

guage and many common cultural elements, they re-
main separate in terms of group identification. Both
the Hutu and the Tutsi speak Kirundi, a Bantu lan-
guage. The Twa also speak Kirundi, although theirs is
a slightly different dialect. Along with French, Kirundi
is the official language. Swahili, a mixture of Arabic
and Bantu languages that is the language of trade
and business in much of East Africa, also is spoken,
mostly in the region of Lake Tanganyika and in the
capital city. English is taught in some schools.

When it comes to music, Burundians have a rich
drumming heritage. The world-famous Royal Drum-
mers of Burundi use traditional instruments like
ikiranya, amashako, karyenda, and ibishikiso. Perfor-
mances are typically accompanied by dance. Abatim-
bois a popular one reserved for rituals and official
ceremonies.

The majority of the Burundian population is Chris-
tian. Most adhere to the Roman Catholic faith,
though there are Pentecostal and Anglican minori-
ties. A small percentage of the people are animist.
There is also a small Muslim community.

GENERAL ECONOMIC CONDITION

Burundi is rather an agricultural country. 41% of all
land is farmland. Most of the farms can meet the
need of grain . The main foodstuffs are bananas,
legumes, millet, grain sorghum , peanuts, sweet po-
tatoes and pumpkin-type plants. The main product
that provides income is coffee and is different from
Arabian coffee.

Grown cattle are used in agriculture. It constitutes
only a small part of the national income. Burundi’s
main export products are coffee, tobacco, tin, ore,
cotton, pyrethrum and leather. Major import prod-
ucts are fuel, vehicle, textile products, machinery
and food. Trades with Belgium and USA.

In Burundi, tin and a small amount of gold are  ex-
tracted. Other extracted ores are limited to domes-
tic consumption. Industrial centers were gathered in
the capital Bujumburu. Weaving and the production
of kitchen goods are at advance level. Oil production
is insignificant.

TRADE RELATIONS WITH TURKEY
The Embassy of Burundi in Ankara was opened in
June 2014. The process of opening a Turkish em-

breux éléments culturels communs, elles restent distinc-
tes en termes d'identification de groupe. Les Hutu et les
Tutsis parlent tous deux le kirundi, une langue bantoue.
Les Twa parlent également le kirundi, bien que leur dia-
lecte soit légerement différent. Avec le francais, le kirundi
est la langue officielle. Le swahili, un mélange d’arabe et
de bantou qui est la langue du commerce et des affaires
dans une grande partie de I'Afriqgue de I'Est, est égale-
ment parlé, principalement dans la région du lac Tan-
ganyika et dans la capitale. L'anglais est enseigné dans
certaines écoles.

En matiere de musique, les Burundais possedent un riche
patrimoine de percussions. Les tambours royaux du Bu-
rundi, mondialement connus, utilisent des instruments
traditionnels tels que lirkiranya, l'amashako, le karyenda
et libishikiso. Les représentations sont généralement
accompagnées de danse. Abatimbois est un populaire
réserveé aux rituels et aux cérémonies officielles.

La majorité de la population burundaise est chrétienne.
La plupart adhéerent a la religion catholique romaine, bien
qu'il existe des minorités pentecotistes et anglicanes. Un
petit pourcentage de la population est animiste. Il y a
aussi une petite communauté musulmane.

SITUATION ECONOMIQUE GENERALE

Le Burundi est principalement un pays agricole. Le 41%
de ses terrains sont des terres cultivables. La plupart
des fermes sont en mesure de répondre aux besoins en
céréales. Les principaux produits alimentaires sont les
bananes, les légumineuses, le millet, le sorgho, les ara-
chides, les patates douces et les citrouilles. Le produit
principal qui rapporte de l'argent est le café. Ce café est
différent du café arabe.

Les bétails élevés sont utilisés dans l'agriculture. Cela
représente une petite partie du revenu national. Les
principaux produits d'exportation du Burundi sont le
café, le tabac, I'étain, le minerai, le coton, le pyréthre et
le cuir. Les principales importations sont le carburant, les
véhicules, les produits textiles, les machines et les pro-
duits alimentaires. Le commerce est principalement ex-
ercé avec la Belgique et les USA.

De I'étain et une petite quantité d'or sont extraits du Bu-
rundi. Les autres mines sont limitées a la consommation
interne. Les centres industriels sont regroupés dans la
capitale Bujumbura. Développé dans le domaine des tex-
tiles et des articles de cuisine. La production pétroliere
n'est pas importante.

RELATIONS ECONOMIQUES AVEC LA TURQUIE
'ambassade du Burundi a Ankara a été ouverte en juin
2014. Le processus d'ouverture de 'ambassade a Bujum-
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BURUNDI'S
MAIN EXPORT
PRODUCTS
ARE COFFEE,
TOBACCO, TIN,
ORE, COTTON,
PYRETHRUM
AND LEATHER

bassy in Bujumbura, the capital of Bu-
rundi, was started in June 2017. There
are Turkish investments in Africa that
approach 10 billion dollars. Turkey is
currently experiencing a process within
the scope of the African expansion. Tur-
key's foreign trade volume with Africa
is approaching 20 billion dollars. Turkey
had embassies in 39 countries in Africa,
and trade consultancies in 26 African
countries, but trade consultancies are
planned to be opened in every country
with embassies, in a near future. Turk-
ish Airlines (THY) is the airline in Africa
with the most destinations. Alain Aimé
Nyamitwe, Minister of Foreign Affairs
and International Cooperation of Bu-
rundi, paid an official visit to Turkey on
June 13-16, 2017. This visit was the
first visit from the Republic of Burundi
to Turkey at the level of the Minister
of Foreign Affair. On the occasion of
the visit, agreement and memorandum
of understanding were signed in vari-
ous fields. Nihat Zeybekci, the Former
Minister of Economy, and Alain Aime
Nyamitwe, the Minister of Foreign Af-
fairs and International Cooperation of
Burundi signed the Agreement on Mu-
tual Promotion and Protection of Invest-
ments between the two countries. The
bilateral trade volume between Burundi
and Turkey was $ 1.9 million in 2016.
(Export from Turkey: $ 1.866 million;
Import to Turkey: ($) 42.000 US Dollars
Within the scope of “Turkey Scholar-
ships’, higher education scholarships are
granted to Burundi. In the 2016-2017
academic year, 24 Burundi citizens were
granted scholarships.

In addition, diplomats from Burundi par-
ticipate in the “Young Diplomats Training
Program” held every year since 1992.

Trade Agreements Between
Turkey and Burundi

Agreement on Mutual Promotion
and Protection of Investments

GDP
3,80 BitLioN DoLLARS

GDP PER CAPITA
731 DoLLArs

GROWTH RATE
3,75%

POPULATION
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LANGUAGE
FReNCH, KIRUNDI

CURRENCY
BURUNDI FRANC

PIB
3,80 MILLIARDS DE
DoLLARS

PIB PAR HABITANT
731 DoLLARs

9,

POPULATION
5,4 MiLLIONS

SUPERFICIE
27,834 km?

CAPITALE
BujumBura

WAN(€[V]=
Francals, KIRUNDI

UNITE MONETAIRE
FrRANC BURUNDAIS

51



ALGERIA

B
B
E
E
&

52

ALGERIA ALGERIE «

ETHNIC INFLUENCES ARE ALSO EVIDENT
IN MANY ASPECTS OF THE ALGERIAN
CULTURE, ESPECIALLY IN THE COUNTRY’S
HANDICRAFTS

LES INFLUENCES ETHNIQUES SONT
EGALEMENT EVIDENTES DANS DE
NOMBREUX ASPECTS DE LA CULTURE
ALGERIENNE, EN PARTICULIER DANS
LARTISANAT DU PAYS

Predominantly a Muslim country, Algeria is mostly
Islamic with a small population of Christians. This
explains the strong influence of Islamic traditions
in social norms and etiquette. Ethnic influences are
also evident in many aspects of the Algerian culture,
especially in the country’s handicrafts.

Rai is the country’s distinctive musical genre. It is
characterized by poppy folk tunes. Chaabi music is
also popular, along with Andalusi music. Algeria has
produced a good number of poets and novelists, in-
cluding Assia Djebar, whose works are widely trans-
lated.

It is customary to take your shoes off whenever en-
tering a home in Algeria and especially in places of
worship. This also applies to many buildings, even
when camping in the desert. Women must dress
modestly, especially in rural areas. If you can, avoid
visiting during Ramadan as most people (even your
tour guides) observe the fasting tradition. Should
you be caught in a police roadblock, follow all in-
structions with respect. Avoid photographing mili-
tary personnel and installations.

GENERAL ECONOMIC CONDITION

Algeria, which has the largest territory in Africa and
major natural gas and oil reserves, is the fourth larg-
est economy in the continent (after South Africa, Ni-
geria and Egypt). Algeria is the fourth largest econo-
my among Arab League countries with 22 members
(Saudi Arabia, the United Arab Emirates, Egypt). The
country’s economy is dependent on the energy sec-
tor, and hydrocarbon products provide 97 percent
of the country’s export revenues, 45 percent of its
GNP and two-thirds of its budget revenues.

Algeria, which has begun to liberalize its trade pol-
icies since the mid-1990s, has shown significant
import substitution and protectionist tendencies.
On the other hand, with the Free Trade Agreement,
which was signed in 2002 with the European Union
and entered into force in 2005, imports of many in-
dustrial products have been subject to reduced tar-
iffs for products originating in the EU countries and
in some product groups these taxes have been ze-
roed. Algeria has a foreign trade surplus of nearly $
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20-25 billion each year thanks to the export of ener-
gy products, and thus the national account balance
over the last 10 years has been steadily in surplus.

One of the major problems of the country is that the
informal sector constitutes more than 60 percent of
the country’s economy. As a matter of fact, the fact
that more than 90 percent of the economic activi-
ties are carried out with cash play a significant role

Trade Agreements Between Turkey and Algeria

e Free Trade agreement between Turkey and Algeria
e Double Taxation Prevention Agreement

ALGERIA,
WHICH HAS
THE LARGEST
TERRITORY
IN AFRICA
AND MAJOR
NATURAL
GAS AND OIL
RESERVES, IS
THE FOURTH
LARGEST
ECONOMY
IN THE
CONTINENT

in this. There is no credit card usage ex-
cept some of the major hotels and shop-
ping centers. In this respect, the tax rev-
enues of the Algerian state are mostly
customs and value added taxes received
from imports. Economic growth in Al-
geria largely depends on oil prices and
rainfall. According to IMF data, due to
the stable growth of the hydrocarbons
sector in the country, it is estimated that
GDP will grow by 3.7 percent annually
by 2018, and in 2018, GDP will exceed
238 billion dollars in the basis of current
prices.

TRADE RELATIONS WITH TURKEY
The trade balance between Turkey and
Algeria was surplussing in favor of Alge-
ria until 2005, however, after Turkey'’s
exports to Algeria the steady increased
every vyear, the balance has turned in
favor of Turkey since 2006. The trade
balance in favor of Turkey has reached
946 million US dollars in 2017.

1.7 billion US dollars in exports from
Turkey to Algeria, which was held in
2016, was again held at the level of 1.7
billion US dollars in 2017.

The main products exported are: Con-
struction and construction parts of iron
or steel, readymade clothing, refrigera-
tors, freezers, metal working machines,
parts and components for road vehi-
cles, cables, furniture, work machines,
agricultural machinery processing ma-
chines, iron / steel stoves and furnaces,
iron / steel pipes, underwear, carpets
and plastic pipes.

Turkey's import from Algeria, which was
in 2016 about 463 million US dollars, in-
creased in 2017 to 766 million US dol-
lars. Significant imports of Turkey from
Algeria are petroleum gases and other
gaseous hydrocarbons, petroleum oils,
sugar, ammonia, scrap ships, acidic alco-
hols and hydrogen.

GDP

197,629 BiLLion DoLLARs
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AMULTI-
ETHNIC
COUNTRY,
DJIBOUTI
ENJOYS
ARICH,
INTERWOVEN
CULTURE
BASED ON
TRIBAL
TRADITIONS

A multi-ethnic country, Djibouti enjoys a rich, inter-
woven culture based on tribal traditions. In addition
to Afars and lIssas, sub-clans like Gadabuursi also
inhabit the country. The remaining portion of the
population consists of Ethiopians, Europeans and
Arabs. Because of the many influences, Djibouti is a
hodgepodge of ancient and modern.

Language is one of the major components of the Dji-
boutian culture. The multi-ethnic and multi-lingual
population speaks Somali and Afar as their mother
tongues, but the official languages are Arabic and
French. Modern and Standard Arabic are also spo-
ken, while good portions of the population also use
Ta'izzi-Adeni Arabic, Amharic, Omani Arabic, Greek,
and Hindi.

Religion is also a main element of Djibouti culture,
and two major sects are prevalent. Islam is the most
practiced, appearing as early as the 7th century.
About 94 percent of the people are Sunni Muslims
adhering to the Shafi'i tradition. Others belong to
the Salihi Sufi, Ahmadi and Qadiri orders. Christianity
is also practiced, with just over three percent of the
population following Ethiopian Orthodox traditions,
and the rest Protestant.

Djiboutians are not into handicrafts. There is no tan-
gible art present, except the beautifully preserved
buildings demonstrating Islamic, French and Otto-
man architectural elements.

GENERAL ECONOMIC CONDITION

The country’s national income (GDP) of 2016 is 2,1
billion dollars. Per capita income is approximately
2.065 dollars. The financial system (budget, foreign
trade and thus current transactions) has deficit.
GDP is dominated by service sector (port opera-
tions/transportation, communication, construction,
tourism, banking) at the rate of 75-80%. In addition
to port services, the ongoing infrastructure projects
(contracting sector) are the most important driving
force for the growth of economy.

There are a total of 12 banks in the country, eight
of which are Individual and four of which are Islamic
Banking. Most of them are foreign (China, Switzer-
land, Yemen, Malaysia, Tanzania) capitalized. (Djibou-
ti Center Bank: http:/www.banque-centrale.dj/).

As the number of domestic capital and entrepre-
neurs is insufficient for the growth of the economy
and for reduction of the high rate of unemployment
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and poverty, foreign direct investment is needed.
Qualified staff shortages and training are important.
Thank to large-scale infrastructure projects (railway,
air and sea port, communication) within the scope of
development plans, the construction sector makes a
significant contribution to economic growth.

The military base rents provided to major Western
states also constitute a significant source of income

Trade Agreements Between Turkey and Djibouti

Agreement on Mutual Promotion and Protection of
Investments

THERE ARE
ATOTAL OF
12 BANKS
IN DJIBOUTI,
EIGHT OF
WHICH ARE
INDIVIDUAL
AND FOUR
OF WHICH
ARE ISLAMIC
BANKING

for the budget. Geographical position
gives a strategic importance to Djibouti
region.

The fact that the Red Sea is the gate-
way to the Gulf of Aden (Indian Ocean),
negative security issues such as civil war
in Yemen and the pirates of Somali and
after separation of Eritrea, Ethiopia has
become the only gateway to the sea
constitute a significant source of income
for the economy of Djibouti.

[t is recommended that the export is
made through prepayment and open
account import is not preferred. There
is no local partner requirement for a
foreigner to establish a company in Dji-
bouti. Free Zone is also a recommended
alternative for foreign company installa-
tion.

Fisheries, agriculture, mining, social
housing, education investment projects
are the main investment areas that are
recognized for tax exemption. With the
Djibouti Chamber of Commerce can
also be connected for details. (Djibouti
Chamber of Commerce - Email: ccd@
ccd.dj) The companies to be established
in Djibouti must be registered with the
Ministry of Finance (tax office) and Min-
istry of Commerce (register office) and
become a member of the Chamber of
Commerce. A local lawyer to be author-
ized can follow the registration process.
(Djibouti Chamber of Commerce Web:
http:/www.ccd.dj)

TRADE RELATIONS WITH TURKEY
Turkey-Djibouti 3rd Term JEC Meeting
was held in Djibouti on 2016 December
24-25 and Meeting Report of JEC was
signed between the parties on 2016
December 29th.Furthermore, the Ap-
proval by TBMM on “the Agreement on
the Mutual Promotion and Protection of
Investments” signed on 25 September
2013 in Mersin with Djibouti Govern-
ment is published in the Official Gazette
dated February 18th, 2016.
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7,0%

POPULATION
956,985

AREA
23,200 km®

CAPITAL
DiiBouTi

LANGUAGE
FRencH & ARABIC

CURRENCY
DuiBouti FRANC

PIB
2,334 MILLIARDS DE
DoLLARs

PIB PAR HABITANT
2,225 DoLLARS

POPULATION
956,985

SUPERFICIE
23,200 km*

CAPITALE
Duisour

LANGUE
FrANCAIS & ARABE

UNITE M AIRE
Franc pe Duisouri
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CHAD TCHAD o

CHADIANS ARE
GENERALLY
FRIENDLY AND
RELAXED, BUT
THEY EXPECT
FOREIGNERS TO
RESPECT THEIR
CUSTOMS AND
BELIEFS

LES TCHADIENS
SONT
GENERALEMENT
AMICAUX ET
DETENDUS, MAIS
ILS ATTENDENT
DES ETRANGERS
QUIILS
RESPECTENT
LEURS
COUTUMES

ET LEURS
CROYANCES

Chad is an ethnically diverse nation with a very in-
teresting and colorful culture. The Colonial French
rule has influenced their contemporary society, but
about 200 ethnic groups still live in the country.
Although there have been plenty of attempts to
unify them, they continue to live and operate au-
tonomously. Major tribes are classified according to
where they live with the south area home to the Sara
people, who are predominantly Christian, while the
north is inhabited mostly by Muslim nomadic tribes.
The Sahel region in central Chad is home to a mix of
sedentary and nomadic people.

The government does not offer a lot of support
for the arts, but there are a few individual galleries
funded and run by artists in N'Djamena. Each eth-
nic group has its own literary tradition. Most of the
written materials in the city are in French, but there
are also some books and publications in Arabic. Per-
forming arts are generally nonexistent, though reli-
gious rituals are common.

Chadians are generally friendly and relaxed, but they
expect foreigners to respect their customs and be-
liefs. Dress is informal, but conservative to show
respect for the Muslim laws. Muslim areas are strict-
ly segregated between women and men. Shaking
hands is customary, and the left hand should not be
used when accepting or offering food.

GENERAL ECONOMIC CONDITION

Chad’'s economy is based on oil. Foreign firms
(French, American, Chinese) operate in the oil in-
dustry. Chad started oil export in 2003. Chad is one
of the poorest countries on earth, despite their oil
income. Their oil reserve is very low, compared to
other producer countries.
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Chad economy giving a public deficit, grew 6.8% in
2014, but as part of the decrease in the world econ-
omy the growth rate dropped to 1.7% in 2015, and
shrank (-0.4%), performing worse in 2016. In 2017,
the Chad economy recovered slightly (1.6 percent)
and is expected to grow by 5 percent in 2018. It is
expected that the economy, which is supported by
oil export, will continue to have a current deficit.
(IMF)

ECF (Extended Credit Facility) deal was signed with

CHAD
ECONOMY
ISAMARKET
WHERE
CASH
PAYMENTS
ARE VALID

IMF for 312.1 million dollars in June of
2017 for the purpose providing sectoral
variety in economy other than oil, in-
creasing the international reserve, pro-
viding a sustainable and healthy balance
of payments and public debt structure,
restructuring the external debt and en-
suring economical stability.

Chad Government which is in public
finance difficulties due to the decrease
in oil income has put decisions, such as
assignment of wages, raising fuel prices,
and increasing the income tax rates, into
effect as part of austerity measures.
Chad economy is a market where cash
payments are valid. Checks and credit
cards aren’t used in the internal market,
since the banking sector is weak.

Crude oil accounted for 83 percent of
2016 exports and 93 percent in 2017.
The biggest export market in 2017 was
the USA (47%). Other oil buyer is China
(24%).

Cotton, sesame seeds and arabic gum
are other important export products.

TRADE RELATIONS WITH TURKEY
Turkey-Chad foreign trade take place
on quite low levels. Turkey's export to
Chad, showing an increase since 2011,
have increased from 5.8 million dollars
to 19 million dollars level in 2014. Due
to the effects of the global econom-
ic crisis, Turkey's export decreased by
10% to 17-18 million dollars level in
2015-2016 period. On the other hand,
bilateral trade giving a surplus in favor
of Turkey, has turned in favor of Chad
since 2015.

Food products take the first three places
in the products exported from Turkey to
Chad in 2017. Those exports constitute
nearly 40 percent of Turkey’s total ex-
ports. Machines and plastic packaging
products are other important products
of Turkey’s export to Chad.

Almost all of Turkey's import from Chad
is consisted of sesame seeds.

GDP
11,282 BitLion DotL1ARs

GDP PER CAPITA
925 DollArs

GROWTH RATE
1,6%

POPULATION
14,9 MiLLioNS

AREA
1,284,000 km?

CAPITAL
ENcemINE (N'DJAMENA)

LANGUAGE

CURRENCY
CENTRAL AFRICA FRANC

PIB
11,282 MILLIARDS DE
DoLLARs

PIB PAR HABITANT
925 DoLLARs

1,6%

POPULATION
14,9 MiLLioNs

SUPERFICIE
1,284,000 km?

TALE
EncemINE (N'DJAMENA)

ANGUE
FRANCAIS, ARABE

UNITE M
FrANC DE LAFRIQUE
CENTRALE
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ETHIOPIA

Ethiopians have one of the richest, most well-pre-
served cultures in the world, with very little influence
from other countries. Locals have a strong identity,
passing on legends and customs from one genera-
tion to the next.

Christianity is the predominant religion, followed by
Islam and other traditional animist beliefs. Both Ethi-
opia and Eritrea were among the first countries in
the world to adopt Christianity. Up to 62 percent
of the population is Christian, while 30-35 percent
is Muslim. The remaining 4-5 percent follows tradi-
tional religions.

Hand woven fabrics (often decorated with intricate
patterns) are used to create elegant garments. Tra-
ditional garb includes pants and knee-length shirts
with a white collar, a sweater for men and shawls
to cover the women'’s hair. Locally made jewelry is
stunning, particularly the silver and gold necklaces,
which are often worn on the arms and feet.
Ethiopian cuisine is also one of the most distinct in

Africa, known for its unique flavors and use of lo-
cal ingredients. Some of the most popular entrees
include injera and wat. Traditional Ethiopian cook-
ing does not use pork or seafood (except for fish),
as most of the population adheres to Ethiopian Or-
thodox, Islam and Jewish faith, all of which disallow
consumption of pork.

GENERAL ECONOMIC CONDITION

Latest economical data in Ethiopia shows that the
country’s economy started to get over the negative
effects of the global economic crisis. With the re-
cent advancements in the agriculture sector being
promising, increase in fertilizer usage and cultivated
areas despite of negative climate conditions, enables
the agricultural production in the recent years be-
ing higher than expected. Energy production in the
country has doubled and reached 2 billion megawatts
because of the three hydroelectric plants that came
into operation in the recent years. It is stated that, in

ETHIOPIANS
HAVE ONE OF
THE RICHEST,
MOST WELL-
PRESERVED
CULTURES IN THE
WORLD, WITH
VERY LITTLE
INFLUENCE
FROM OTHER
COUNTRIES
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the event of full capacity of these plants, there will
be an increase of 50% in energy generation.

GDP in Ethiopia is expected to rise rapidly in the up-
coming years. Advancements in agricultural sector
and agro-industries will positively effect the macro-
economy. As a result of the increase in renewable
energy production and the gradual improvement of
the marketing infrastructure in Ethiopia, more man-
ufacturers in the country have started to produce for

Trade Agreements Between Turkey and Ethiopia
e Double Taxation Prevention Agreement

e Agreement on Mutual Promotion and Protection
of Investments

LATEST
ECONOMICAL
DATAIN
ETHIOPIA
SHOWS THAT
THE COUNTRY’S
ECONOMY
STARTED TO
GET OVER
THE NEGATIVE
EFFECTS OF
THE GLOBAL
ECONOMIC
CRISIS

the market, and this number is expected
to increase in the upcoming years.

With institutional reforms performed,
new regulations and the gradual im-
provement of the infrastructure, com-
mercial activity in Ethiopia started to
become easier and cheaper. To be suc-
cessful in the Ethiopian market it is rec-
ommended to contact local distributers
and agencies. Also with the help and
credits provided by the international aid
and finance organizations or working
with experienced distributers or agen-
cies on overseas purchases done with
the government’s own recourses, are
recommended for especially being ef-
fective in tenders and excessiveness of
bureaucratic procedure.

TRADE RELATIONS WITH TURKEY
While Ethiopia Turkey international
trade shows an increase, Turkey's ex-
port hasn't reached the desired level.
Turkey’s export of 329 million dollars
in 2014, has improved to 384 million
dollars in 2015 and 404 million dollar
in 2016, and regressed to 339 million
dollars in 2017. On the other hand Tur-
key's import has regressed from 67.5
million dollars where it reached its max-
imum in 2014, to 35.7 million dollars in
2015, 35.3 million dollars in 2016, and
31.5 million dollars in 2017. The most
important products in Turkey’s export
to Ethiopia are the iron steel industry
products. Export of iron, steel and their
products has constituted more than
30% of Turkey’s total export to Ethiopia
in 2017. Hygienic towels and baby dia-
pers, plastic hoses, pipe and connecting
members, copper wires, electrical trans-
formers and sunflower oils hold an im-
portant share in Turkey's export besides
iron, steel products. Primary products
of Turkey’s import from Ethiopia with
sesame being on the top are, oil seeds,
cotton textiles, dry legumes, cotton yarn
and coffee. Turkey's import of sesame
from Ethiopia has constituted for over
60% of our total imports in 2017.

GDP
61,6 BiLLioN DoLLARS

GDP PER CAPITA
687 DollArs

GROWTH RATE
10,2%

POPULATION
89,8 MiLLioNs

AREA
1,221,900 km?

CAPITAL
ADDIs ABABA

LANGUAGE
AMHARIC

CURRENCY
ETHIOPIAN BIRRI

PIB
61,6 MILLIARDS DE
DoLLARS

PIB PAR HABITANT
687 DolLLARs

J >
10,2%

POPULATION
89,8 MiLLIoNS

SUPERFICIE
1,221,900 km*

UNITE MONETAIRE
Birr
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IVORY COAST COTE DIVOIRE

The diversity of culture in Ivory Coast is truly remark-
able, with over 60 indigenous ethnic groups each
with their own unique traditions. Different regions
of the country have distinct music, art, festivals, and
languages.

The Ivoirian cuisine takes inspiration from neighbor-
ing West African nations and most dishes use tubers
and grains. Food is often served with the popular

DUETO

THEIR ETHNIC
DIVERSITY,
IVOIRIANS
ADHERETO
DIFFERENT
KINDS OF
RELIGIONS AND
BELIEFS

EN RAISON DE
LEUR DIVERSITE
ETHNIQUE,

LES IVOIRIENS
ADHERENT A
DIFFERENTS
TYPES DE
RELIGIONS ET DE
CROYANCES

La diversité de la culture en Cote d'lvoire est vraiment
remarquable, avec plus de 60 groupes ethniques in-
digénes ayant chacun leurs propres traditions. Dif-
férentes régions du pays ont une musique, des arts, des
festivals et des langues distincts.

La cuisine ivoirienne s'inspire des nations voisines d’Afri-
que de I'Ouest et la plupart des plats utilisent des tuber
cules et des céréales. La nourriture est souvent servie
avec le plat d'accompagnement populaire d’attiéké, ou le

)

side dish of attiéké, or grated cassava. Maquis is a
form of braised chicken or fish smothered in toma-
toes and onions, and often served with a side of at-
tiéké or kedjenou, which is chicken with mild sauce
and vegetables.

Music is also a big part of life in the Ivory Coast, and
while each of the country’s ethnic groups has its
own take on traditions, some rhythms and melodies
are universal. Music is used in all kinds of celebra-
tions, as well as in times of grief. Different instru-
ments including the talking drum, kpalogo, djembe,
shekere, cleavers, and akombe are used to express
various emotions. These are handcrafted from indig-
enous materials like animal skins, gourds and horns.
Due to their ethnic diversity, Ivoirians adhere to dif-
ferent kinds of religions and beliefs. About 34 per-
cent of the population is Christian, while 27 percent
is Muslim. The remaining minorities have storys and
legends passed down by earlier generations and
their ancestors.

GENERAL ECONOMIC CONDITION

While being the biggest member country of the West
African Economic and Monetary Union (WAEMU),
and having a positive growth in income per capita
until 2011, Ivory Coast had a decrease in real GDP
by 4.7% due the the civil war in 2011. Economy,
which have grow more than 8% recently, is expected
to grow more than 7% in the short period ahead.
Public and private investments remain at the pre-cri-
sis levels, and investments have even started to
increase. Public investments are mostly directed to
damaged infrastructure. Also, even the expenses in
education and health fields are prioritized.
According to analysts, debts constitute 56% of the
government income, and public debts 66.1% of the
GDP. Because of the post election crisis internal and
external debts have increased, however, as a result
of the negotiations done afterwards between the
credit organizations, external debts have been struc-
tured.

There are no obligations to trade via a local agency
or distributer for foreign firms trading in the Ivory
Coast. However, trading via people residing in the

manioc rapé. Le maquis est une forme de poulet braisé
ou de poisson recouvert de tomates et d'oignons, et
souvent servi avec un coté d'attiéké ou kedjenou, qui est
un poulet avec une sauce douce et des légumes.

La musique est également une partie importante de la
vie en Cote d’lvoire et, bien que chaque groupe ethnique
du pays ait sa propre interprétation des traditions, cer-
tains rythmes et mélodies sont universels. La musique
est utilisée dans toutes sortes de célébrations, ainsi
que dans les moments de deuil. Différents instruments,
notamment le tambour parlant, le kpalogo, le djembe,
le shekere, le couperet et I'akombe, sont utilisés pour
exprimer diverses émotions. Celles-ci sont fabriquées a
la main a partir de matériaux indigénes tels que peaux
d’animaux, gourdes et cornes.

En raison de leur diversité ethnique, les Ivoiriens
adherent a différents types de religions et de croyanc
es. Environ 34% de la population est chrétienne et 27%
musulmane. Les minorités restantes ont des histoires
et des légendes transmises par les générations précé-
dentes et leurs ancétres.

SITUATION ECONOMIQUE GENERALE

La Cote D’lvoire est le plus grand état membre de I'Un-
jon R‘omowm’wc et Monétaire Ouest-Africaine (UE-
MOA), et la Cote d'Ivoire, qui a enregistré une croissance
positive du revenu par habitant jusqu'en 2011, a réduit
son PIB réel de 4,7% en raison de la guerre civile en
2011. Léconomie, qui a récemment connu une crois
sance supérieure a 8%, devrait enregistrer une crois-
sance supérieure a /% a court terme.

Les investissements publics et privés sont au niveau
d'avant la crise, et méme les investissements ont com-
mencé a augmenter. Les investissements publics ont été
plutot orientés vers les infrastructures endommagées.
En outre, les dépenses sont prévues dans le domaine de
I'éducation et de la santé.

Selon les analystes, les dettes représentent 56% des re-
cettes publiques ; la dette publique représente 66,1% du
PIB. Les dettes intérieures et extérieures ont augmenté
en raison de la crise postélectorale, mais les dettes ex
térieures ont été restructurée a la suite des négociations
avec les établissements de crédit.

Les entreprises étrangeres qui exportent sur la Cote
D’lvoire ne sont pas obligées de commercer par l'inter-
médiaire d’agents ou de distributeurs locaux. Cepend
ant, il est conseillé aux entreprises qui pénetrent sur le
marché de mener leurs affaires par I'intermédiaire par
des personnes résidant dans le pays.
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IVORY COAST

THERE
ARENO
OBLIGATIONS
TO TRADE
VIAA LOCAL
AGENCY OR
DISTRIBUTER
FOR FOREIGN
FIRMS
TRADING IN
THE IVORY
COAST

LES ENTREPRISES
ETRANGERES
QUI EXPORTENT
SUR LA COTE
D’IVOIRE NE
SONT PAS
OBLIGEES DE
COMMERCER
PAR
LINTERMEDIAIRE
DAGENTS OU DE
DISTRIBUTEURS
LOCAUX

country is recommended to the firms
entering the market.

One or two big distributers, manufac-
turers, or agencies are found in certain
sectors of the economy, and generally
supply most of the market.

Exporter should evaluate all of the part-
ners/firms in the market segment, that
exhibit potential.

Agency or the distributer needs to have
a good knowledge of trade and french.
Most of the wholesaler and modern re-
tailers are located in the city of Abidjan.
There are generally small-scale and pri-
vate companies in wholesale and retail
distribution.

Post sales support and service is asked
mostly for advanced and heavy indus-
trial equipment such as telecommuni-
cation equipment, industrial machines,
and computers.

TRADE RELATIONS WITH TURKEY
Turkey’s export to Ivory Coast has in-
creased regularly from 2002 to reaching
141 million US dollars in 2017. Turkey’s
import from Ivory Coast was 300 million
US dollars in 2017. Turkey gave a for-
eign trade deficit of 159 million dollars
from their foreign trade with Ivory Coast
in 2017.

Primary products of our export of 141.3
million dollars to Ivory Coast are; ce-
ment, iron-steel wire rods, profiles, flat
products, biscuits, olive oil, prefabricat-
ed structures, yeasts, hygienic papers,
iron-steel building parts, nonwoven fab-
rics, glass bottles, mine processing ma-
chine, counters, dishwashers, furniture,
acrylic polymers, braided other textiles,
and chocolate products.

Cacao products form a large portion of
our 300 million US dollars import from
the Ivory Coast in 2017. Other prima-
ry products we import from Ivory Coast
are rubber, cotton and wood products.
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GABON

UPTO 40
INDIGENOUS
LANGUAGES
ARE SPOKEN

IN GABON, BUT
FRENCH, BEING
THE OFFICIAL
LANGUAGE, IS
USED BY ALL
AND TAUGHT
IN SCHOOLS, IN
ADDITION TO
THE MOTHER
TONGUE, FANG

The Gabonese are very spiritual people. In fact,
their traditions are mostly centered around worship
and the afterlife. Art for the sake of art was a for-
eign concept to African culture until the arrival of
the Westerners. Before colonization, the Gabonese
considered music, instruments, masks, sculptures,
and tribal dances as rites and acts of worship.

A majority of Gabonese people adhere to Christian
beliefs (Protestantism and Roman Catholicism), but
other indigenous religions are also practiced along
with Islam. Many people combine Christianity with
some form of traditional beliefs. The Babongo, the
forest people of Gabon who dominate the west
coast, are the originators of the indigenous Bwiti re-
ligion, based on the use of the iboga plant, an intoxi-
cating hallucinogenic. Followers live highly ritualized
lives after an initiation ceremony, filled with dancing,
music and gatherings associated with natural forces
and jungle animals.

Up to 40 indigenous languages are spoken in Gabon,
but French, being the official language, is used by
all and taught in schools, in addition to the mother
tongue, Fang. A majority of Gabon’s indigenous lan-
guages come from Bantu origins and are estimated
to have arrived more than 2,000 years ago. These
are mostly only spoken, although transcriptions for
some of the languages have been developed using
the Latin alphabet. The three largest are Mbere, Sira
and Fang.

GENERAL ECONOMIC CONDITION

Gabon'’s economy is largely based on oil, manganese
and forest products. It has rich natural resources. It
is one of the countries with high per capita income
compared to other Sub-Saharan African countries
with its low population.

GDP of Gabon with current prices is around 15 bil-
lion dollars. On the other hand, per capita income
with the current prices is about 7-8 thousand dol-
lars.

Qil is the most prominent product in the economy.
Qil export accounts for approximately 63% of the
country’s income and more than 50% of GDP.

In order to increase diversity in economic activities,
the Gabon government is moving towards infra-
structure investments accompanied by incentive
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programs and trying to reduce the dependence on
oil.

Gabon continues to have strong economic, political
and diplomatic relations with France as it is a for-
mer French colony. Gabon’s foreign trade policy is

GABON’S
ECONOMY

IS LARGELY
BASED ON OIL,
MANGANESE
AND FOREST
PRODUCTS

basically based on the Central African
Economic and Monetary Community
(CEMAC) common external tariff that
entered into force in 1994. The CEMAC
common external tariff is generally high-
er than in other Sub-Saharan African
countries. Gabon is also a member of
the World Trade Organization. It applies
the common external tariff rates ap-
plied by CEMAC in importation. Com-
mon external tariff rates are shown in
four different categories. The following
customs duty rates are applied to the
goods stated below: 5% for basic needs
such as drugs and fertilizers; 10% for
products in the second category includ-
ing products such as machine, tractor,
wheat etc.; 20% for intermediate goods
such as malt, processed rubber; 30%
for consumer goods such as foodstuffs,
cosmetic products, beverages, electrical
household appliances.

TRADE RELATIONS WITH TURKEY
Turkey's exports to Gabon reached
the highest level in 2013 with 94 mil-
lion dollars. Export, which declined to
57.3 million dollars in 2014, increased
to 66.4 million dollars in 2015 and de-
creased to 24 million dollars in 2016.
In 2017, our country exported goods
in the amount of 40 million dollars to
Gabon. Turkey’s import volume from
Gabon is at a relatively low level and has
been around 3 million dollars in the last
five years. Turkey exports mostly iron
/ steel bars and profiles; parts and ac-
cessories of work, mine and measuring
instruments, centrifugal and purifying
devices, ships, pasta, cooker, liquid and
air pumps, cement, hygienic towels and
cloths, faucets and valves, prefabricated
structures, machines with unique func-
tion, biscuits, rubber goods, insulated
cable and wire and chicken meat to Ga-
bon. Turkey imports only wood products
from Gabon.

GDP
14,500 BitLioN DoLLARs

GDP PER CAPITA
7,584 DollArs

GROWTH RATE
0,96%

POPULATION
1,9 MiLLioNs

AREA
267,667 km*

CAPITAL
LIBERVILE

LANGUAGE
FrencH (OFFiciaL)

CURRENCY
CENTRAL AFRICAN CFA
FRrRANC

PIB
14,500 MiLLIARDS DE
DoLLARS

PIB PAR HABITANT
7,584 DoLLARS

1,9 MiLLioNs

SUPERFICIE
267,667 km?

C TALE
LIBREVILLE

LANGUE
Francais (OFFICIELLE)

UNITE MONETAIRE
Franc CFA DE UAFRIQUE
CENTRALE
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GHANAIANS ARE
CONSERVATIVE,
RELIGIOUS
PEOPLE

WHICH IS WHY
TOURISTS ARE
ENCOURAGED
TO DRESS
MODESTLY
WHEREVER
THEY GO

Ghana's culture is diverse as its 24 million people
are composed of a number of ethnicities from the
Akans of Akanland to the Dagombas of the Dagbon
region, the Ashantis of Kumasi, and many other mi-
norities. The natives speak many distinct languages
and dialects, despite English being the country’s only
official language. Various museums including Accra’s
National Museum of Ghana offer a glimpse into the
great ethnography of Ghanaian people, while ar-
chaeological galleries feature the collections dug up
from ancient sites.

Ghanaians are conservative, religious people which
is why tourists are encouraged to dress modest-
ly wherever they go. It is important to ask permis-
sion before taking photographs of locals and sacred
grounds. Taking off your shoes when entering a
place of worship is common courtesy, as is accepting
a welcome drink.

Music is also an important part of the Ghanaian tra-
dition. There are three distinct types of local sounds:
ethnic music, which is played during festivals and
sometimes at funerals; highlife music, which is a fu-
sion of imported and traditional music; and choral
music, which is often performed in churches, con-
cert halls and schools. Dancing is also distinct, with
certain moves depicting different acts of celebration,
praise, worship, and storytelling.

GENERAL ECONOMIC CONDITION

Achieved an important growth rate in economy re-
cently, Ghana has improved rapidly its international
relations especially since 2000s. Ghana, which has
gained momentum in terms of globalization thanks
to Kofi Annan, who was the Secretary General of the
United Nations, is one of the most mentioned coun-
tries in the African countries.

In Ghana, of which GDP is estimated to have reached
USD 42.8 billion as of 2016, the agricultural sector
is still the basic sector of the economy and the con-
tribution of agriculture to GDP is around 35%. The
services sector has a share of around 30% of GDP,
the industry’s contribution to GDP is 25%, and it is
10% in the mining and petroleum sector, which are
evaluated within the industrial sector.

The agricultural sector is the basis of the economy in
the country and approximately 55% of the working

77



Trade agreements between Turkey and Ghana

e Commercial and Economic Cooperation
Agreement

e Memorandum of Understanding on Enabling
Scheduled Services

e Air Transportation Agreement

e Cooperation Agreement in Healthcare Field

e Agreement on Granting Visa Exemption in the
Official Passports

e Memorandum of Understanding on Cooperation
in Tourism field

e Memorandum of Understanding on Cooperation
in Agriculture field

e Agreement on Mutual Promotion and Protection
of Investments

e Memorandum of Understanding on Cooperation
in Mine Field

e Memorandum of Understanding on Cooperation
in Energy and Hydrocarbon Fields

e Memorandum of Understanding on Establishing
Turkey-Kenya Business Council

e Mutual Cooperation Agreement between DEIK-
Kenya National Chamber of Industry and Commerce
e Memorandum of Understanding on Conducting
Mount Elgon Bungoma-Busia Multi-purpose Water
Project between the Ministry of Water Affairs and
Irrigation of Kenya and Department of Building
Center

e Memorandum of Understanding between the
Turkish Standards Institution and Kenya Bureau of
Standards

TURKEY’S
BILATERAL
FOREIGN TRADE
WITH GHANA
SURPLUSSED AS
96,5 MILLION
DOLLARIN 2017

population is employed in this sector.
The most important agricultural prod-
uct in the country is cocoa. Cocoa is the
most important export item of Ghana
with the gold mine, followed by cocoa
forestry products, vegetables, seafood
and pineapple in agricultural products.
Foreign direct investments from Ghana
are constantly increasing. Ghana is the
country that attracts the most foreign
investments together with Nigeria in
West Africa. Foreign investments in
Ghana mainly focused on mines and en-
ergy sector. In recent years, investments
in oil have increased significantly.

TRADE RELATIONS WITH TURKEY
As of 2010, while Turkey's exports to
Ghana were realized as 96.5 million dol-
lars and our imports amounted to 194 .4
million dollars, in 2016, Turkey'’s export
to Ghana increased to 298 million dol-
lars and our imports reached 180 mil-
lion dollars. On the other hand, export
volume decreased to 225 million dollar
and export volume decreased to 128
million dollar in 2017. Turkey's bilateral
foreign trade with Ghana surplussed as
96,5 million dollar in 2017. Turkey's for-
eign trade with Ghana has had a deficit
against our country in general in the last
10 years except for 2007 and 2008, and
has continued to increase continuously
for four years after 2014. In the coming
years, it is expected that Turkey's foreign
trade with Ghana will be increased.

In 2017, over 400 different products
were exported to Ghana from Turkey.
The main products that are important
in Turkey’s export are cement, pasta, in-
sulated cables and wires, flour, iron and
steel products, chemical fertilizers and
sugar.

As of 2017, Turkey has imported 27
items of items from Ghana on a quadru-
ple basis. The most important products
in our import are cocoa, cocoa products
and gold. These two products consti-
tute more than 90% of Turkey's imports
from Ghana.

GDP
37,7 BiLLioN DoLLARS

GDP PER CAPITA
1,402 DoLLArs

GROWTH RATE
3,9%

POPULATION
26,9 MiLLioNs

AREA
238,537 km?

CAPITAL
Accra

LANGUAGE
ENGLISH

CURRENCY
GANA CepI

PIB
37,7 MILLIARDS DE
DoLLARS

PIB PAR HABITANT
1,402 DoLLARS

=

P( LATION
26,9 MiLLioNs

SUPERFICIE
238,537 km*

ITALE

ACCRA

LANGUE
ANGLAIS

UNITE M TAIRE
Cepi U GHANA
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SOUTH

J AFRICA South Africa’s indigenous culture suffered during the
HAS ARICH years of apartheid and even native African singers
SPORTING began using English or Afrikaans. Bantu and its vari-
HERITAGE ous dialects are undergoing a minor renaissance and
AND ITS musicians are adopting their native tongues once
THREE again. Kwaito is a pleasant fusion of old and con-
MOST temporary African beats. Traditional South African
POPULAR languages have survived in rural areas, where less

everyday exposure to Westerners has taken place.

ARE RUGBY, Dance is popular in all echelons of South African so-
CRICKET ciety, with particular dances representing the origins
AND of its performers. Gumboot originated from the first
SOCCER miners and is today an integral part of the nation’s

culture. Gumboot performances can be seen at key
tourist areas, such as Cape Town's Victoria & Alfred
Waterfront. Zulu dances are an amazing spectacle of
warriors in traditional attire, which can be observed
during the annual Royal Reed Dance or at cultural
shows in Phezula Game Park in KwaZulu Natal Prov-
ince.

South Africa has a rich sporting heritage and its three
most popular are rugby, cricket and soccer. People in
South Africa actively follow the Springboks and the
Proteas national teams and games are shown on tel-
evisions in many public establishments.

GENERAL ECONOMIC CONDITION

The Republic of South Africa, which has a free mar-
ket economy, is an emerging economy.

The Republic of South Africa has emerged as a mod-
el country that has also influenced African countries,
particularly sub-Saharan African countries.
According to Accelerated and Shared Growth Initia-
tive for South Africa, process of this structure of the
South African economy based on the market econo-
my and the public-private partnerships will continue
to be encouraged.

Unemployment rate is 27,5 percent. (2017 IMF)
While the foreign direct investment amount enter-
ing the country is 2,2 billion dollars in 2016, foreign
investment amount in 2017 has decreased to 1.3
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THE REPUBLIC
OF SOUTH
AFRICA,
WHICH HAS A
FREE MARKET
ECONOMY, IS
AN EMERGING
ECONOMY

billion dollars. The ratio of foreign in-
vestment to the national GDP (GDP)
declined from Q.7 percent in 2016 to
0.3 percent in 2017.

According to the World Bank, in 2016
total foreign exchange reserves (includ-
ing gold) was 47.1 billion dollars, while
the total external debt stake was 146
billion dollars. The ratio of the reserve
to the external debt stock is 32 percent.

TRADE RELATIONS WITH TURKEY
Commercial relations between Turkey
and the GAC have been continuing
since 1966. Trade associations, which
remained at low levels due to the for-
eign trade policies implemented in our
country until 1980, started to increase
rapidly after 1981 and reached a re-
markable level until 2000.

Exports were declining in between
2014-2016 but it increased by 19 per-
cent in 2017. The rise of imports more
than in exports has led to an increase in
foreign trade deficit.

In 2017 trade volume between Turkey
and South Africa was around 2 billion
dollars. (Exports were 485.104 while
imports were 1.743.288)

Major products Turkey exports to Re-
public of South Africa are; automobiles,
parts and accessories for road vehicles,
new tires made of rubber, petroleum
oils.

Major products that Turkey imports
from Republic of South Africa are; gold,
automobiles, coal, centrifuges, iron ores,
chrome ores, semiconductor devices
such as diodes, transistors, etc.

In 2017 trade volume between Turkey and
South Africa was around 2 billion dollars

GDP
273,726 MiLLioN
DoLLARS

GDP PER CAPITA
4,826 DolLARs

GROWTH RATE
1,2%

POPULATION
56,7 MiLLioNs

AREA
1,219,090 km?

CAPITAL
PRETORIA

LANGUAGE
ENGLIsH AND 10 LocAL
LANGUAGES

CURRENCY
SoutH AFRICAN RAND

PIB
273,726 MILLIONS DE
DoLLARS

PIB PAR HABITANT
4,826 DoLLARS

POPULATION
56,7 MiLLions

SUPERFICIE
1,219,090 km?

TALE

PreTORIA

LANGUE
ANGLAIs ET 10 LANGUES
LOCALES

UNITE MONETAIRE
RAND SUD-AFRICAIN
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CAMEROON

CAMEROON
ISHOMETO A
LARGE NUMBER
OF RATHER
DISTINCT
ETHNIC
GROUPS, THE
COUNTRY HAS
DEVELOPED A
DIVERSE, BUT
RICH CULTURE

Cameroon is home to a large number of rather dis-
tinct ethnic groups, the country has developed a
diverse, but rich culture. Each group celebrates its
own contributions through festivals, literature and
handicrafts.

Oral literature is a huge tradition, not only in Cam-
eroon, but throughout the African continent. The
passing down of stories and folklore is considered
an important way of keeping the culture alive from
generation to generation. The Fulani in particular are
most well-known for their proverbs, riddles, poet-
ry, history, and legends. In the Southern regions of
Cameroon, the Ewondo and Douala are noted for
their contributions to Cameroonian literature.
Traditional crafts are also a big part of Cameroonian
culture. Whether its pottery, sculptures and textiles
which are used in everyday households or elaborate
woven clothing or bronze sculptures for ceremonies,
these creations are far more valuable than just mar-
ketplace souvenirs.

There are a few Cameroonian social conventions
which should be loosely followed, especially when
visiting private homes. The customary greeting in all
non-Islamic regions is a firm handshake. Most peo-
ple of the Muslim faith will not shake hands with
people of the opposite gender, but this should not
be taken offensively.

GENERAL ECONOMIC CONDITION
Approximately 70% of the population make their
living from agricultural activities. Agricultural pro-
duction is done for the purposes of supplying staple
food needs and generating exportation income. Pri-
mary agricultural products in Cameroon, produced
for exportation are cacao, coffee, cotton, banana
and rubber.

Most important industrial activity in the country is
aluminum production. Aluminum is produced by
Alucam which is operated with a public-private sec-
tor partnership.

Construction sector is rapidly growing, due to the
public investments being made in transportation in-
frastructure, agriculture, health and education areas.
Another important economical activity in the coun-
try is mining. International mining companies’ search,
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operation and production activities are rapidly in-
creasing for bauxite, cobalt, ironstone, gold, petrol
and natural gas fields, alongside the primary product
oil.

CFA Franc, which is printed by the Bank of Central
African States, regional central bank, and the com-
mon currency in CEMAC member countries, is fixed
to Euro and became convertible, by special agree-
ments signed with France. Stability and convertibility
of CFA is guaranteed by the French Treasury.
Cameroon applies the common custom duty rates
applied by CEMAC in importation. Common exter-
nal tariff rates are shown in four different catego-
ries. The following customs duty rates are applied to
the goods stated below: 5% for basic needs such as

PRIMARY
AGRICULTURAL
PRODUCTS IN
CAMEROON,
PRODUCED FOR
EXPORTATION
ARE CACAO,
COFFEE,
COTTON,
BANANA AND
RUBBER

drugs and fertilizers; 10% for products
in the second category including prod-
ucts such as machine, tractor, wheat
etc.; 20% for intermediate goods such
as malt, processed rubber; 30% for
consumer goods such as foodstuffs,
cosmetic products, electrical household
appliances. The CEMAC internal trade
is exempt from customs duty since Jan-
uary 1998 and is subject to VAT only.
Despite VAT rate being 17.25%, since
there is an additional tax by 10% col-
lected over VAT, in application it reaches
19.25%.

VAT rate is applied as zero for export
goods. Specific necessary goods are ex-
empt from VAT.

Cameroon enforces the application of
pre-shipment controls. Pre-shipment
controls are applied on imports that
have a FOB value higher than 2 mil-
lion CFA Francs. Pre-shipment controls
aren’'t sought for in imports below this
values and imports of specific products.
Cameroon reduces customs duties in
the importation of equipment and ma-
chines used for increasing oil produc-
tion, and in some situations remove
them, due to being a oil exporting coun-
try.

TRADE RELATIONS WITH TURKEY
Trade volume between Turkey and Cam-
eroon was 111 million dollars in 2016.
Our export was 66 million dollars, and
our import was 45 million dollars.
Primary products of our export to Cam-
eroon are pasta and couscous, cement,
public transportation vehicles, wires and
cables, wheat flour, plastic packaging,
yeast and iron-steel profiles and bars.
Our import from Cameroon is limited
to a number of products, and tree and
tree products constitute almost half of
it. Other important import items are ca-
cao, cotton, rubber, vehicle spare parts
and exotic birds.

GDP
8,25 BiLLioN DoLLARS

GDP PER CAPITA
440 DoLLArs

GROWTH RATE
3,2%

POPULATION
18,76 MiLLIONS

AREA
1,267,000 km*

CAPITAL
YAOUNDE

LANGUAGE
FRENCH

CURRENCY
CFA Franc

PIB
8,25 MILLIARDS DE
DoLLARS

AR HABITANT
0 DoLLARs

18,76 MILLION:

SUPERFICIE
1,267,000 km?

C TALE
NiamEY

LANGUE
FRANCAIS,

UNITE MONETAIRE
Franc CFA
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Kenya is a culturally diverse nation made up of dif-
ferent tribal groups, each with distinct languages,
dress, music, and food. Some of the better-known
tribes include the coastal Swahili people and Maasai
warriors in the wildlife rich grasslands. As much as a
quarter of the population belongs to farming com-
munities in the north.

The Kenyans have a family and community-orient-
ed culture, influenced by African traditions and the
colonial period, most notably Catholicism. They are
creative and artistic, and the nation has produced a

e

KENYAISA
CULTURALLY
DIVERSE NATION
MADE UP OF
DIFFERENT TRIBAL
GROUPS, EACH
WITH DISTINCT
LANGUAGES,
DRESS, MUSIC,
AND FOOD

number of notable writers and musicians and has a
well-developed cultural scene with television, theat-
er, music, dance and the visual arts well represented.
Kenya's colorful festivals are a good way for visitors
to gain insight into aspects of the country’s tradi-
tions.

GENERAL ECONOMIC CONDITION

Kenya is the largest economy in East Africa. Kenya
faces intra-regional competition, there are two main
reasons behind that; Tanzania, which has under-
gone economic reforms in the market economy, and
Uganda, which has shown considerable economic
growth in recent years.

Agriculture accounts for about 25% of GDP. Agri-
culture provides employment directly and indirectly.
The fertile agricultural areas of Kenya are located in
the central and western part of the country. Animal
husbandry is concentrated in the semi-arid northern
and eastern regions of the country.

The share of industry in GDP is 15% and the share
of services is 65%. The presence of fertile lands rath-
er than mines in the natural richness, in contradis-
tinction to other African countries, and the survival
of the tourism sector play an important role in terms
of the share of services in the economic structure of
the country being higher compared to other coun-
tries in the region.

Communication, banking and tourism sectors come
to the forefront in the services sector. Trade and
transportation are also important sub-sectors which
contribute to the services sector.

According to the Foreign Investments Protection
Act, foreign investors are free to transfer profits.
Foreign exchange transactions can be carried out in
commercial banks and exchange offices. Local and
foreign investors are free to buy and sell foreign
currency. Kenya has been implementing a floating
exchange rate since 1993.

Corporate tax is 30%. For branches of non-resident
firms, 37.5% is applied. Taxable income is defined
as income in Kenya. Goods produced in Kenya and
imported goods are subject to VAT. The standard
rate is 16%. Work permit is required for foreigners.
There is no discriminate between domestic and for-
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Trade Agreements Between Turkey and Kenya
e Commercial and Economic Cooperation
Agreement

e Memorandum of Understanding on Enabling
Scheduled Services

e Air Transportation Agreement

e Cooperation Agreement in Healthcare Field

e Agreement on Granting Visa Exemption in the
Official Passports

e Memorandum of Understanding on Cooperation
in Tourism field

e Memorandum of Understanding on Cooperation
in Agriculture field

e Agreement on Mutual Promotion and Protection
of Investments

e Memorandum of Understanding on Cooperation
in Mine Field

e Memorandum of Understanding on Cooperation
in Energy and Hydrocarbon Fields

e Memorandum of Understanding on Establishing
Turkey-Kenya Business Council

o Mutual Cooperation Agreement between ® DEIK-
Kenya National Chamber of Industry and Commerce
e Memorandum of Understanding on Conducting
Mount Elgon Bungoma-Busia Multi-purpose Water
Project between the ® Ministry of Water Affairs
and Irrigation of Kenya and Department of Building
Center

e Memorandum of Understanding between the
Turkish Standards Institution and Kenya Bureau of
Standards

KENYA
ISTHE
LARGEST
ECONOMY
IN EAST
AFRICA

eign goods in the government’s export
incentive programs. There is no bank-
ruptcy law in Kenya.

“‘One-stop office” application, by which
the investors can carried out all transac-
tions in one platform, is included in the
new investment law. This application
will be implemented by Investment Pro-
motion Center (IPC). Communication,
energy and port operations, energy
generation and media in the govern-
ment monopoly are the fields in which
restrictions are imposed to foreign cap-
ital. The minimum capital for general
and life insurance companies is $ 1.3-2
million.

TRADE RELATIONS WITH TURKEY
The balance of trade between Turkey
and Kenya is in favor of Turkey. When
the bilateral trade is considered in terms
of chapters, it is seen that Turkey’s ex-
ports to Kenya consist mostly of indus-
trial products.

It is seen that Turkey’s imports consist of
product groups in which we have tradi-
tionally a deficit in terms of the produc-
tion, such as oilseeds, and which Turkish
food industry needs. In addition to the
raw hides and leathers required by Turk-
ish leather industry, it is seen that coffee
and some minerals are provided by this
country even though supply is not in
very large amounts.

Although the main products in Turkish
exports to Kenya vary partially by years,
they consist of products such as hy-
gienic goods, auto spare parts, tractors,
wheat flour, electric water heaters and
iron and steel bars.

The cost of machines, which are con-
sidered as capital and building, can be
deducted from the tax in manufacturing
and hotel sectors. VAT exemption can
be applied to new investments and cap-
ital goods used to expand investments.
Inputs related to exports are exempt
from import duty.

GDP
79,51 BitLioN DoLLArs

GDP PER CAPITA
1,700 DoLLArs

GROWTH RATE
4,8%

POPULATION
48,46 MiLLIONS

AREA
580,367 km2

CAPITAL
NAIROBI

LANGUAGE
ENGLISH, SWAHILI

CURRENCY
KENYA SHILLING

PIB
79,51 MILLIARDS DE
DoLLARs

PIB PAR HABITANT
1,700 DoLLARs

POPULATION
48,46 MiLLIONS

SUPERFICIE
580,367 km

CAPITALE
NAIRoBI

ANGUE
ANGLAIS, SWAHILI

UNITE MC
SHILLING KENYAN
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CONGO CONGO e

CULTURE IS
MOST EVIDENT
IN THE WELL-
PRESERVED
TRIBALAND
ETHNIC
TRADITIONS
OF THE
CONGOLESE, AS
WELLAS IN THE
MUSIC THEY
PLAY

LA CULTURE EST
PARTICULIEREMENT
EVIDENTE DANS
LES TRADITIONS
TRIBALES ET
ETHNIQUES BIEN
PRESERVEES DES
CONGOLAIS, AINSI
QUE DANS LA
MUSIQUE QU'ILS
JOUENT

Culture is most evident in the well-preserved tribal
and ethnic traditions of the Congolese, as well as
in the music they play, infused with French, Arab
and African roots. The people follow a variety of
religious beliefs, but a majority of the population is
either Catholic or Protestant. There are also Mus-
lims, Animists and Baha'i.

The music of Congo-Brazzaville is very similar to
that of the DRC or Congo-Kinshasa. Folk is played
with classic instruments like the mvet and the xylo-
phone. The mvet resembles a zither harp, which is
found in many regions of Asia and Africa. Soukous
is a homegrown pop genre, which is described as
a fusion of rumba, jazz and traditional beats. It is
often used as a dance tune to accompany orches-
tras.

Congolese also have high regard for art and are
very skilled painters and crafts makers. Textiles and
woven designs are more ubiquitous in DRC mar-
kets, but the Congolese of Congo-Brazzaville also
produce their share of beautiful weaves. Wooden
statues, masks, and other traditional handicrafts
are all symbols of the rich artisan culture of both
countries of the Congo.

GENERAL ECONOMIC CONDITION
Democratic Republic of the Congo has a very fer-
tile land, the biggest rainforests in the world, large
ore and mineral reserves and hydroelectric produc-
tion potential.

Economy of Congo mainly resides on agriculture.
70% of the population live in the countryside. Ag-
ricultural sector contributes to approximately 40%
of the GDP. Agriculture is generally done by small
farmers using traditional methods. Sugar, cotton,
coffee, cacao, palm oil, rubber and tea are impor-
tant products.

Mining is the principal industry that bring in foreign
currency to Congo. However, its share in the GDP
is well below its potential with 11%. Southern Ka-
tanga has the richest copper and cobalt reserves
in the world. Zinc, tin, tantalum, niobium, germa-
nium, cadmium, manganese, uranium and many

La culture est particulierement évidente
traditions tribales et ethniques bien prés
golais, ainsi que dans la musique qu'il
a ines fr e
Les gens adherent a diverses
nais la majorité de la population est catholique ou
rotestante. Il 'y a aussi des Musulmans, des Animistes
et d aha’is.
La musique du Congo-Brazzaville est tres similaire a
celle de la RDC ou du Congo-Kinshasa. Le folk se joue
i ssiques comme le mvet et le
xylophone. Le mvet ressemble a une harpe de
que l'on trouve dans de nombret
et d'Afrique. Soukous est un g

comme une fusion de rumba, de

Ccroyance

le

pop local, décri
et de rythmes
nme morceau de
er les orchestres.

alement une grande estime

ns tres

danse pour accomp
Les Congolais ont ¢
our lart e
competents. Les tiles et les motifs tissés sont
olus omniprésents sur les marchés de la RDC, mais
les Congolais du Congo-Brazzaville produisent égale-
nent leur part de superbes tissages. Les statues en
Hois, les masques et autres objets d'artisanat tradi-
tionnel sont tous des symboles de la riche culture
artisanale des deux pays du Congo.

SITUATION ECONOMIQUE GENERALE
ongo Démocratique possede des terres tres pro-
ductives, les plu \des foréts tropicales au monde,

d potentiel =C
conomie du Congo, est principalement basée sur
agriculture. 70% de la population vit dans les zones
. La contribution du secteur

es activités agric .
t réalisées par des petits fern t des
néthodes traditionnelles. Le sucre, le coton, le café, le
cacao, I'huile de palme, le caoutchouc, le thé, sont des
uits impor
vité miniere es

e secteur le plus important qui
apporte des devises au Congo Démocratique. Mais
sa part dans

le PIB est réalisée comme 11%,
berformance tre dessous de son
Sud Katanga, posse s plus riches réserv
e et de cobalt du monde. Le zinc, I'étain, le
le niobium, le germanium, le cadmium, le manganese,
I'uranium et plusieurs autres minerais rare
traits au sud et a l'est du Congo Démocratique. Les
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more rare ores are mined from south and east of
Democratic Congo. Central parts of Congo, espe-
cially East Kasai region, have the largest industrial
diamond reserves in the world. Industrial diamond
constitutes more than half of the county’s export
income lately.

Mining industry has been going through radical
changes for the recent years. In 2001 the govern-
ment ended the monopoly in diamond exportation
and made way for other independent diamond ex-

MINING
ISTHE
PRINCIPAL
INDUSTRY
THAT BRING
IN FOREIGN
CURRENCY
TO CONGO

LACTIVITE
MINIERE EST
LE SECTEUR
LE PLUS
IMPORTANT
QuUI
RAPPORTE
DES DEVISES
AU CONGO

ficulie edent les plus
grandes ré /es de diamant industriel au monde. Les
derniers temps )
a moitié des reve bortation du pays.

Ces dernie , le secteur minier est en train de
vivre un changement radical. En 2001, le gouverne-
ment a mis fin au monopole d'état pour les vorta
tions de diamant et a ou la voie aux 5
tateurs indépendants de diamant. Le Ministére des
Activités Minieres, quant a Iui, a fait un réaménage-
ment juridique plus libéral et transparent, qui fait di

porters. And the Mining Ministry have
gone into a more liberal and transpar-
ent legal regulation that reduces bu-
reaucratic barriers and provides tax
advantages.

Customs duties are listed in four differ-
ent categories in Democratic Republic
of the Congo. Customs duty is applied
as, 5% for basic needs products, 10%
for raw materials and capital goods,
20% for intermediate goods, spare
parts, various social consumption
products, and 30% for luxury consum-
er goods. Also, 18.7% value-added tax
is levied over the CIF price, in addition
to customs duties.

TRADE RELATIONS WITH TURKEY
According to last 10 years’ data, trade
between the two countries that had a
constant trend in favor of Turkey, has
been causing a deficit since 2012. In
2016, export to Kongo was 26 million
dollars by decreasing 20%, and import
from Kongo was 34 million dollars.
Most important cause of the foreign
trade deficit, is the 196 million dollars
worth "Refined copper and copper al-
loys (raw)” export in 2014.

The primary item, in terms of value, of
our export to Congo is meat and gib-
lets of poultry, and it is followed by
pasta and couscous, electrical wires,
medical furniture, bread, cakes, bis-
cuits, cement, enzymes, chocolate and
sulfur. Poultry, which is Turkey’s num-
ber one export item, faced a decrease
by a half.

Turkey's import from Kongo consists of
10 items, refined copper and copper
alloys (raw) constitute 72% of Turkey’s
import. Other import items are ships
to disassemble, residuals of seeds and
legumes, trees, exotic birds, copper
ores, valuable or semi-valuable stones
and decoration ornaments.
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MALI MALI o

HANDMADE COTTON MUD CLOTH FABRIC
ALSO PLAYS AN IMPORTANT ROLE IN
MALI'S CULTURE AND ECONOMY

LE TISSU DE COTON FAIT MAIN FAIT A
LA MAIN JOUE EGALEMENT UN ROLE
IMPORTANT DANS LA CULTURE ET
LECONOMIE DU MALI

From the nomadic Tuareg, Fulani, Bozo fishers, Bam-
bara, and Dogon farmers, each of Mali's dozens of
ethnic groups have their own unique languages and
history, yet generally interact amicably with each
other. Each of these has passed down their own tra-
ditions, history and occupations over the centuries.
Malian music and literature have both been heavily
influenced by longtime oral storytelling. Traditional
storytellers called griots often perform at weddings
and other special events.

The colorful flowing robes many locals wear is called
boubout, but handmade cotton mud cloth fabric also
plays an important role in Mali’'s culture and econ-
omy. Although most of the population is Muslim,
Christian holidays are also observed and businesses
close for half days on Friday and Sunday, as well as
all day on Saturday’s. Most Malians are respectful to
visitors who give equal respect to their religious and
cultural beliefs.

GENERAL ECONOMIC CONDITION

Mali stands out with the transparency of its econ-
omy. Since 1992, the country has been implement-
ing a wide range of economic programs. With these
programs, significant progress has been made in
the liberalization of the economy, macroeconomic
imbalances have been reduced and the necessary
conditions have been sought to ensure sustainable
economic development.

Mali receives assistance from many international
organizations and has good relations with both the
World Bank and the International Monetary Fund.
Cotton, gold and oil imported in the country have an
important place in the economy of Mali. The fluctu-
ations in world prices of these three products have
important effects on the country’s economy, while
the increases in cotton and gold prices have a posi-
tive impact on the economy, while the increase in oil
prices have a negative impact on the economy.

The main objectives of the governments in the
economy are to increase the contribution of the new
sectors to the economy by developing the industry
as well as the dependency of the economy to the
agriculture and gold mine.

An important part of the investments in Mali is locat-
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ed around the capital Bamako, and the investment
law is particularly encouraging investments outside
the capital. Incentives include five to eight years of
income tax exemption, cheap energy supply and var-
ious supports for the installation of water, electricity
and communication lines. All domestic and foreign
companies are exempt from all taxes for 30 years if
they export at least 80 percent of their production.

The expropriation of foreign investments in Mali
is not a common practice. To date, nationalization
has been applied in compulsory cases and these
expropriations have been made very transparent

MALI RECEIVES
ASSISTANCE
FROM MANY
INTERNATIONAL
ORGANIZATIONS
AND HAS GOOD
RELATIONS
WITH BOTH
THE WORLD
BANKAND THE
INTERNATIONAL
MONETARY
FUND

LE MALI RECOIT
DES AIDES DE
PLUSIEURS
ETABLISSEMENTS
INTERNATIONAUX
ETENTRETIENT
DE BONNES
RELATIONS AVEC
LA BANQUE
MONDIALE ET LE
FMI

vestissements se trouvant en dehors de la capitale en
particulier. Les encouragements consistent surtout en
une exemption de l'impo6t sur le revenu pendant 5-8
ans, un approvisionnement énergétique économique et
en divers soutiens pour la fourniture d'eau et d'électric-
ité et pour l'installation des lignes de communications.

Toutes les entreprises, locales et étrangeres, sont ex-
emptes de tous les imp et taxes pour une du
30 ans, a condition qu’elles exportent au moins 80%

leurs productions.

La nationalisation des investissements étrangers n'est
bas une application gu'on rencontre souvent au Mali.

Jusqu'aujourd’hui, des nationalisations sont faites en cas

and in accordance with international
laws. The expropriation value is also
paid to the creditors of the invest-
ment over the market value. There are
special incentives for some sectors in
Mali. Major sectors that are subject to
special support in the country are ag-
riculture-based industries, mining and
metallurgy, aquaculture  production,
tourism and hospitality, livestock, com-
munication, forestry, housing construc-
tion, transportation, investments in hu-
man and animal health, investments in
vocational and technical education and
investments in cultural development.

TRADE RELATIONS WITH TURKEY
Mali's foreign trade with Turkey is giv-
ing surplus in favor of Turkey. Turkey’s
foreign trade volume in 2016 increased
126 percent to $ 73.9 million compared
to the previous year, while in 2017 it
increased by 11.2 percent compared to
2016 and has increased to 82.1 million
dollars. In 2017, Turkey's exports de-
creased by 19.4 percent compared to
2016 decreased to $ 52.2 million, while
imports rose to 29.9 million, showing in-
crease of 3.28 times in 2017. The main
products exported by Turkey to Mali by
the year 2017 were military equipment
and ammunition, foodstuffs, furniture,
trailers and semi-trailers, iron-steel pro-
files, other articles of lead and lime. Tur-
key's imports from Mali are taking place
in quite a limited number of product
groups, imports amounted to only 13
products in a four basis in 2017. These
products are mainly cotton, aluminum
waste and scrap. In 2017, 99.3 percent
Turkey’s imports from Mali were cotton
imports.

In 2017, 99.3 percent Turkey’s imports
from Mali were cotton imports
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MAURITANIA

MAURITANIA'S
CULTURE IS
AMIXTURE
OF MANY
INFLUENCES,
BOTH
INDIGENOUS
AND EXTERNAL
FROM THE
ANCIENT
BERBER
PEOPLE, THE
MOORS AND
THE FRENCH

Mauritania’s culture is a mixture of many influences,
both indigenous and external from the ancient Ber-
ber people, the Moors and the French, especially
visible in both music and cuisine.

Mauritanian music is a tradition carried down by the
Moors when musicians formed the lowest rung of
society and performed for anyone who paid them.
Today, the industry is more refined, but the use of
Moor instruments such as the four-stringed lute
and the kettle drum remain firmly intact.

In a similar fashion, Mauritanian cuisine can be seen
as an amalgamation of several influences. While
many dishes and ingredients like dried meats, grilled
goat, sheep and couscous clearly highlight Berber
and Moorish contributions, there are also more
modern interpretations like baked goods and French
pastries.

GENERAL ECONOMIC CONDITION

Mauritania’s total workforce is around 1,437 mil-
lion people, and 50% of the total manpower is em-
ployed in agriculture, 40% in service industry, and
10% in industrial sector. While the unemployment
rate in the country changes every year, it is around
30% on average.

Mauritania has rich iron deposits, and the export of
iron ore reaches around 40 percent of the total ex-
ports.

The Mauritanian economy is largely based on farm-
ing. The most commonly grown animal is sheep, but
fishing is also one of the most important livelihoods.
Although the country has one of the most fertile
coasts in the world, fishing industry in the country
is under threat due to overfishing and faulty fishing
especially by foreigners.

Economic improvements in Mauritania has shown
changes in the recent years. The development rate,
which was 5.4 percent in 2014, decreased to 1.2
percent in 2015. Development rate is estimated to
be 3.2 percent in 2016 and 4 percent in 2017.
According to Mauritanian laws, foreigners have al-
most the same rights as Mauritanian citizens when
obtaining private properties. Meaning of free here
is, entering and exiting the country being guaran-
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teed by the December 1964 dated law.

Firms in Mauritania have the liberty of pricing prod-
ucts they produce, and they also have the freedom
to import the raw materials they use in production.
Road construction, housing and building construc-
tion, and communication sectors are developing
sectors in Mauritania. IMF, The World Bank, The
African Development Bank and Gulf funds provide
important finances for infrastructure projects in
Mauritania.

In the case of animal husbandry in Mauritania; there

MAURITANIA
HAS RICH IRON
DEPOSITS, AND
THE EXPORT

OF IRON ORE
REACHES
AROUND 40
PERCENT OF THE
TOTAL EXPORTS

is a need for investments in increasing
the production of fodder crops, increas-
ing the production of the products used
in feed production, improving the varie-
ties of animal species, evaluating leath-
er production, and improving poultry
husbandry.

TRADE RELATIONS WITH TURKEY
Foreign trade between Turkey and Mau-
ritania causes surplus in favor of Turkey.
Turkey’s export in 2017 was 86.8 mil-
lion dollars. Turkey’s import from Mau-
ritania increased to 45.1 million dollars
in 2017, from being quite low levels
previously. In 2017, Turkey’s foreign
trade volume increased to 131.9 million
dollars and caused a 41.7 million dollars
surplus in favor of our country.

Iron or unalloyed steel rods hold the
first place among other products with
23.4% share in Turkish export to Mau-
ritania in 2016. Export of carpet and
floor coverings which hold the second
place, has shown increases especially in
the recent years, and has a 6% share in
Turkey's total export. Other important
products in Turkey's exports to Mauri-
tania are pastas, steel construction ma-
terials, sanitary towels, and diapers and
biscuits.

Products of 11 items were exported
from Mauritania to Turkey in 2017 on
a quadruple basis. The mainly import-
ed products from Mauritania are meat,
meat offal and sea animal flour and pel-
lets, fish oils, animal skins and aquatic
products. Meat, poultry, marine animals
flour and pellets import of Turkey, con-
stituted in 2017 79.9 percent of total
imports.

Foreign trade between Turkey and
Mauritania causes surplus in favor of
Turkey

GDP
5,12 BiitioN DoLLARs

GDP PER CAPITA
1,320 DotLArs

GROWTH RATE
3,2%

POPULATION
3,881 MiLLioNs

AREA
1,030,700 km?

CAPITAL
NouakcHoTT

LANGUAGE
ARABIC

CURRENCY
QOucuiva(UM)

PIB
5,12 MILLIARDS DE
DoLLARS

PIB PAR HABITANT
1,320 DoLLARs

POPULATION
3,881 MiLLioNs

SUPERFICIE
1.030.700 km?

CAPITALE
NouakcHoTT

UNITE MONETAIRE
Ouauiva (UM)
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MOZAMBIQUE

DERIVED FROM
THE REGION'’S
BANTU,
SWAHILI,

ARAB, AND
PORTUGUESE
RULERS,
MOZAMBIQUE’S
CULTURE HAS
BEEN FREE

TO DEVELOP
SINCE ITS
INDEPENDENCE
IN 1975

Derived from the region’s Bantu, Swahili, Arab, and
Portuguese rulers, Mozambique's culture has been
free to develop since its independence in 1975. The
country holds seven main tribal ethnicities along with
a number of smaller groups, with each having its own
customs, celebrations and cultural icons. Tribal music
is all-important, both for traditional ceremonies and
religious occasions, with the instruments handmade
and largely unchanged over the centuries.

The flag consists of horizontal bands of green, black,
and yellow with a red triangle at the left border. In
the center is a yellow star overlaid with a book, sym-
bolizing education; a hoe, symbolizing agriculture;
and a rifle, which stands for defense and vigilance.
Notable for their excellence in music and dance are
the Chopi tribe, also famed for their animal-skin cos-
tumed battle dances, while the Makonde are known
for their wood-carving, especially in the elaborate
masks used during ritual dances. Roman Catholicism
is the major Portuguese influence and agriculture is
still the economic mainstay, which helps to preserve
ancient rituals based on the seasons and crop cul-
ture.

GENERAL ECONOMIC CONDITION
Mozambique is the 25th biggest economy in Africa.
The developing Mozambique economy grew by an
average of 7 percent in the 2009-2013 period. In
2014, the country’s economy grew by an estimated
7.4 percent. Still many people in the country live be-
low the poverty line. However, it is foreseen that the
country will continue to grow with the recent natural
gas reserves. It is also estimated that the country will
show great progress in the medium and long term.
Agriculture has an important place in the economy
of Mozambique. 81% of the workforce in the coun-
try is employed in the agricultural sector, 6% in the
industrial sector, and 13% in the service sector.
Industrial sector comprise 24.9% of the country
GDP. Production sector is also growing with the ef-
fect of the expansion of the Mozal aluminum facili-
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ties (860 million dollars worth), which is the biggest
foreign investment in the country. 22% of countries
export was consisted of aluminum bars and profiles
in 2014.

Mozambique has rich natural resources. The major
ones are coal and natural gas. Natural resources
sector in the country will rapidly increase due to the
development of coal mining projects and increase in
natural gas production.

Potential investment areas in the country are, infra-

ITIS FORESEEN
THAT THE
COUNTRY WILL
CONTINUETO
GROW WITH
THE RECENT
NATURAL GAS
RESERVES

structure, energy (natural gas, hydro-
electric), mining (coal), tourism (hotels)
and agriculture (sesame, tree products,
tobacco). No import tax is applied other
than custom duty and VAT for all prod-
ucts, except for sugar and some luxury
products. All importers in the coun-
try should be licensed by the National
Trade Directorate, which is connected
to the Industry and Trade Ministry.
Custom duty rates applied by Mozam-
bique range between 0% and 20%.
They are around 4-5% on average. VAT
rate is 17 percent.

TRADE RELATIONS WITH TURKEY
Trade volume between Turkey and Mo-
zambique isn't yet at the desired level.
Export from Turkey to Mozambique was
24.2 million dollars in 2016, and 25.4
million dollars in 2017. Import from
Mozambique was 20.8 million dollars in
2016, this number increased to 136.8
million dollars in 2017. Our foreign
trade in 2017, caused a deficit of 111.4
million dollars. In 2017, export from
Turkey to Mozambique was 25.4 million
dollars, and iron/steel products and iron
steel goods came at the top of Turkey's
export items. Electric transformers,
electrical appliances, grain and pulse
handling machines, yeasts and petrol
oils. Aluminum wires, leaf tobacco, and
hard coal take the most important place
in Turkey's imports from Mozambique.
These three products comprise over
90% of the imports from Mozambique
in 2017.

Aluminum wires, leaf tobacco, and hard
coal take the most important place in
Turkey's imports from Mozambique

GDP
12,68 BiLLioN DolLARs

GDP PER CAPITA
429,3 (IMF 2017)

GROWTH RATE
2,9%

POPULATION
28,83 MiLLIONS

AREA
801509 km*

CAPITAL
Maputo

LANGUAGE
PORTUGUESE

CURRENCY
MozaMBICAN METICAL

PIB
12,68 MILLIARDS DE
DoLLARS

PIB PAR HABITANT
429,3 DoLLARS

2,9%

POPULATION
28,83 MiLLIONs

SUPERFICIE
801.509 km?

CAPITALE
Maputo

ANGUE
PorTuGAIS

UNITE MONETAIRE
METICAL MOZAMBICAIN
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NAMIBIA NAMIBIE

NAMIBIA IS A LAND OF GREAT ETHNIC
DIVERSITY AND CULTURAL TRADITIONS
ARE OFTEN SPECIFIC TO EACH OF THE
DIFFERENT ETHNIC GROUPS

LA NAMIBIE EST UNE TERRE DE GRANDE
DIVERSITE ETHNIQUE ET LES TRADITIONS
CULTURELLES SONT SOUVENT
SPECIFIQUES A CHACUN DES DIFFERENTS
GROUPES ETHNIQUES

2

Namibia is a land of great ethnic diversity and cultur-
al traditions are often specific to each of the differ-
ent ethnic groups. Around 50 percent of Namibians
belong to the Ovambos, most of whom live in the
northern regions of the country. Although Finnish
missionaries turned most of the Ovambo into prac-
ticing Christians, specifically Lutherans, many still
follow traditional customs. Families still live in home-
steads, groups of huts enclosed by wooden fence
poles. Each hut serves a particular purpose as a bed-
room, kitchen or storage room.

In central and southern Namibia, the major ethnic
group is the Herero. This is not to say, however, that
they are homogenous in their traditions. The main
group living in central Namibia has been largely in-
fluenced by the Europeans who they came into con-
tact with during the colonial era making them more
Western in culture. The women don Victorian-style
dresses, albeit with a very loud and colorful African
flare, while large horn-shaped headgear completes
the apparel.

The descendants of Southern African migrants also
call Namibia their home. They are the Khoisan peo-
ple, a mixture of the Namaqua and San cultures. The
Namaqua put great importance on music, dance and
story-telling, all of which have been passed down
orally from generation to generation. They are also
known for their crafts such as sheepskin cloaks, clay
pots, leatherwork, jewelry and musical instruments,
specifically reed flutes. The San, on the other hand,
are the original people of Namibia. They are one of
the 14 ancestral population clusters from which all
modern humans are thought to have evolved.

GENERAL ECONOMIC CONDITION

Agriculture and livestock farming, fishing, food pro-
cessing, mining, ore and diamond processing are the
primary economical activities in Namibia.

A great majority of the population make a living di-
rectly or indirectly with agricultural activities. In the
countryside, half of the household carry out agricul-
tural activities, as subsistence farming. This causes
the sector to provide employment and production
well below its potential.

Country is quite rich with regards to its mines. Pri-
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marily, diamond, uranium, gold, zinc, lead and man-
ganese are mined. They are at the sixth place in
the world in uranium production. Also is one of the
countries where finest quality diamonds are mined.
Export industry concentrates on primarily food pro-
cessing as in meat, fish, vegetables and fruits; cop-
per and zinc production by smelting and diamond
processing industries. Logistics, tourism, production
and agriculture sectors are designated as strategic
sectors. Thereby there might be increases in invest-
ments done in these sectors.

Foreign investments act gives guarantee not to dis-

AGRICULTURE
AND LIVESTOCK
FARMING,
FISHING, FOOD
PROCESSING,
MINING, ORE
AND DIAMOND
PROCESSING ARE
THE PRIMARY
ECONOMICAL
ACTIVITIES IN
NAMIBIA

criminate between Namibian firms and
foreign investors. Taking conflicts be-
tween the government and the investor
to international arbitration, fair compen-
sation in expropriation, rights related to
profit transfer and purchasing foreign
currency etc. are included in the act.
However, it is emphasized that there
will be no discrimination between lo-
cal firms and foreign investors, it is also
stated in the same act, that the govern-
ment has the right to restrict.

Namibia practices the common external
tariff rates of the South Africa Customs
Union, which they are a part of.
Value-added tax is 15%. 0% value-add-
ed tax is applied to some staple food
and base services such as health and
transportation.

TRADE RELATIONS WITH TURKEY
Economic relations between Turkey and
Namibia aren’'t well-developed. Turkey’s
export to Namibia which was below 10
million dollars until 2015, reached 83.7
million dollars in 2015. Export, which
decreased to 40 million dollars in 2016,
increased to 55.4 million dollars in 2017.
Turkey's import from Namibia was be-
low 1 million dollars in 2016 and 2017.
Turkey exports petrol oils, zinc ore, car-
bonate, insulated cable and wires, rock
and mine processing machines, carpets
and pasta to Namibia and imports wood
coal and fluorspar from them.

Turkey’s import from Namibia was
below 1 million dollars in 2016 and 2017

GDP
12,69 BiLioN DoLiARs

GDP PER CAPITA
5,410 DotLars

GROWTH RATE
-1.2%

POPULATION
2,48 MiLLioNS

AREA
825,615 km*

CAPITAL
WINDHOEK

LANGUAGE
GERMAN, ENGLISH

CURRENCY
SouTH AFRICAN RAND,
NAMIBIAN DOLLAR

PIB
12,69 MILLIARDS DE
DoLLARS

PIB PAR HABITANT
5,410 DoLLArs

POPUL/

Q )N
2,48 MiLLIONS

SUPERFICIE
825.615 km?

CAPITALE
WINDHOEK

LANGUE
ALLEMAND, ANGLAIS

UNITE MONETAIRE
RAND DE L’AFRIQUE DU
Sub, DOLLAR NAMIBIEN
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NIGER

)

SINCE
INDEPENDENCE,
THERE

HAVE BEEN
GOVERNMENTAL
EFFORTSTO
PROMOTE A
NATIONAL
CULTURE

Most of northern and western Africa has been influ-
enced by Islam, since it spread westwards from the
Middle East. Niger is no different, with around 90
percent of the population being Muslim. The rest of
the population follows the Baha'i faith, also originat-
ing in the Middle East, and Christianity, as an influ-
ence of the French colonization. A further propor-
tion following traditional, indigenous beliefs known
as animism (a religious belief that animals, plants,
and other inanimate objects such as rocks possess
spiritual essence and are worshipped). From the ear-
ly twentieth century until independence in 1960,
the colony of Niger was part of French West Africa.
Since the boundaries of the nation-state were im-
posed by European colonial powers, ethnic and cul-
tural borders do not coincide with state boundaries.
Since independence, there have been governmental
efforts to promote a national culture.

Modern Niger culture is steeped in tradition, either
following the Islamic doctrine that has been adhered
to since the 10th century, or reflecting the indige-
nous, typically African traditions. French colonialism
has also had an influence in the Niger of today, al-
though the country has found it difficult to join the
modern global culture of the 21st century. The only
place you are likely to find modern culture is in the
country’s largest urban area, Niamey, where modern
fashions and music are followed like in any other
capital city.

GENERAL ECONOMIC CONDITION

Niger people’s main livelihood is agriculture. Agri-
cultural income which comprise 40% of GDP, is the
source of living for more than 80% of the population
in Niger. With the starting of oil exportation, along-
side with increasing uranium production, economic
growth in Niger is expected to reach the top.
According to the human development index, Niger
is the second least developed country in the world.
Third of the population is at a constant risk of star-
vation, due to insufficient rainfall and frequent pest
infestations on crops.

With the completion of the oil refinery, Niger be-
came a self sufficient country in oil. However, the
decrease in uranium prices by 30%, since the Fuk-
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ushima disaster in Japan, increased the problems at
the Imouraren uranium mine in Niger, which is one
of the numbered countries in the world to produce
uranium ore.

Niger is a member of the "West Africa Economic and
Monetary Union” (UEMOA) of the Frank Area Re-
gional Group.

It is estimated that Niger's real GDP will grow more
than 5% in the upcoming period. This high rate of
economic growth is predicted to cause from, Niger
starting oil exportations, and the increase in urani-

WITH THE
STARTING OF OIL
EXPORTATION,
ALONGSIDE
WITH
INCREASING
URANIUM
PRODUCTION,
ECONOMIC
GROWTH

IN NIGER IS
EXPECTED TO
REACH THE TOP

um production. It is predicted that the
economic growth will be supported by
foreign investments provided to further
develop, road and dam construction,
mine, oil and electricity and transporta-
tion infrastructures.

Because Niger is unable attract enough
investors to the country, primary tra-
ditional resources to supply county’s
financing needs are exclusive rate long
term credits and donations.

According to the World Investments Re-
port of the United Nations Conference
on Trade and Development (UNCTAD);
Niger that got direct investments of 8
million US dollars in 2000, reached a
direct investment value of 793 million
dollars this year, by continually increas-
ing after 2000. This increase is caused
mostly from investments made to the
mining sector in the country.

TRADE RELATIONS WITH TURKEY
Trade volume between Turkey and Ni-
ger was 815.000 dollars in 2017. Tur-
key's export to Niger increased from
23 million dollars in 2016, to 38 million
dollars in 2017. Primary products Turkey
exports to Niger are pasta, yeast, food
supplements, wheat flour, sugary prod-
ucts, biscuits, chocolate products, medi-
cal tools, carpets and furniture.

Turkey's import from Niger was 110
thousand dollars in 2016, and increased
to 869 thousand dollars in 2017. Prima-
ry products Turkey imports from Niger
are, raw gold, air craft components and
parts, phones, diodes, electrical resis-
tors, microphones and speakers.

Turkey’s import from Niger was 110
thousand dollars in 2016, and increased
to 869 thousand dollars in 2017

GDP
8,25 BiLioN DoLLARs

GDP PER CAPITA
440 DoLLArs

GROWTH RATE
3,2%

POPULATION
18,76 MiLLIoNs

AREA
1.267.000 km*

CAPITAL
YAOUNDE

LANGUAGE
FRENCH

CURRENCY
CFA Franc

PIB
8,25 MILLIARDS DE
DoLLARS

PIB PAR HABITANT
440 DoLLARS

POPULATION
18,76 MiLLioNS

SUPERFICIE
1.267.000 km?

CAPITALE
NiamEY

ANGUE
FRANCAIS

UNITE MONETAIRE
Franc CFA
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NIGERIA

()

IN MODERN CULTURE, NIGERIANS ARE
REVERED THROUGHOUT AFRICAAND THE
WORLD

With such a huge population and rich history, Ni-
geria is a prominent nation of Africa. In modern cul-
ture, Nigerians are revered throughout Africa and
the world. Femi Kuti has produced 15 albums since
1989 that have had global success. The pulsating
and mesmerizing beats with somber melodies sang
and played over the top was a style of music pio-
neered by his father, Fela Kuti. This music is known
as ‘Afrobeat’ and influences many modern dance
music styles. As a result of his musical success and
social commentary, Femi Kuti has been dubbed the
‘Bob Marley of Africa”.

Nigeria has a US$250-million movie industry known
as Nollywood. The industry grew to prominence
quickly in the 1990s and the movies are exported all
over Africa, mainly for home viewing.

Nigeria has also had a growing success on the in-
ternational stage with sport. Soccer is the national
sport of Nigeria, and their national team is one of
the best in Africa. Many of its players work abroad,
earning millions in the lucrative European leagues.
The national team won the regional African Cup in
1980 and 1994 and progressed relatively far in the
last FIFA world cup in 2010.

GENERAL ECONOMIC CONDITION

Although Nigeria is the most populous country in
Africa, being a oil exporter, is rich in labor force and
natural resources, it faces problems in attracting for-
eign investments. Problems encountered by foreign
investors; unstable macroeconomic policies, inad-
equate infrastructure, bureaucracy, lack of trained
labor force are administrative and judicial difficulties
in dealing with time-consuming and commercial dis-
putes. The crime rate is high, and in certain parts of
the country the problem of internal security (terror-
ism) continues.

In a report published by IMF in 2018 on the Nigerian
economy, Nigeria's rise in stagnation with the help of
rising oil prices and new foreign exchange measures
and strong recovery in foreign exchange reserves
were welcomed. Progress in the implementation of
the Economic Recovery and Growth Plan has been
appreciated, including the beginning of a conver-
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gence in exchange change rates, tight monetary
policy, improvements in the tax administration and
important steps in improving the business (trade)
environment. Nevertheless, IMF determined that
significant challenges continued as non-oil, non-ag-
ricultural sector growth did not increase; that infla-
tion remained high and sticky; that unemployment
increased and poverty was high. It was stated that
comprehensive and consistent policy actions should

NIGERIA'S RISE
IN STAGNATION
WITH THE HELP
OF RISING OIL
PRICES AND
NEW FOREIGN
EXCHANGE
MEASURES
AND STRONG
RECOVERY

IN FOREIGN
EXCHANGE
RESERVES WERE
WELCOMED

be implemented urgently to address
these deficits.

The IMF stated that the correction of
fragilities in Nigeria economy and the
achievement of high per capita growth
rates would be through urgent imple-
mentation of comprehensive policies.
The IMF also emphasized the impor-
tance of not delaying the implementa-
tion of these policies due to rising oil
prices and upcoming elections. The Ni-
gerian government supports more for-
eign investment compared to previous
periods. With the Investment Incentive
Commission Degree (NIPC) introduced
in 1995, 100% foreign ownership rights
were granted to enterprises in sectors
other than petroleum and natural securi-
ty sensitive sectors (military equipment,
ammunition, etc.). This decree includes
guarantees against nationalization and
expropriation for cases outside nation-
al interests. With the Foreign Exchange
Tracking Decree issued in 1995, inves-
tors were granted the right to trade in
foreign exchange markets. In 2002, the
government passed Wholesale Dutch
Auction System.  This system gave
banks more control in the foreign ex-
change markets. In addition, the Central
Bank continues to serve as a supervisor.

TRADE RELATIONS WITH TURKEY
Turkey's foreign trade with Nigeria
causes deficit against Turkey. Turkey's
exports to Nigeria in the last 10 years
have followed a fluctuating course with
increases and decreases. In 2017, 12
percent of Turkey's approximately 336
million dollars exports to Nigeria is air
crafts, 10 percent is iron/steel products
(hs code:10), these product group is fol-
lowed by gypsum, starches and sugar
respectively. In Turkey's imports from
Nigeria, oil seeds and fruit group and
petroleum gases and hydrocarbons are
leading.

GDP
395 MitLion DoLLARs

GDP PER CAPITA
2,092 DolLArs

GROWTH RATE
0,84%

POPULATION
189 MiLLioNs

AREA
923.770 km*

CAPITAL
ABUJA

LANGUAGE
ENGLISH

PIB
395 MiLLIONS DE
DoLLARS

PIB PAR HABITANT

2,092 DoLLARs

(
0,84%

POPULATION
189 MiLLIoNS

SUPERFICIE
923.770 km?

CAPITALE
ABUJA

ANGUE
ANGLAIS
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RWANDA

DESPITE THE COUNTRY’S TURBULENT
POLITICAL PAST, RWANDA BOASTS ARICH
AND DIVERSE CULTURE WHICH SPANS
CENTURIES

Despite the country’s turbulent political past, Rwan-
da boasts a rich and diverse culture which spans
centuries. Very few external influences have man-
aged to infiltrate the culture, which is admirable
considering the prolonged period of Belgian rule to
which the country was subjected.

Rwandan music is an integral part of both daily life
and traditional ceremonies, with different regional
groups contributing different sounds, instruments
and dances to the national culture. Intore is one of
the most famous musical performances which con-
sists of ballet-style dancing, more traditional African
dancing and a highly impressive drumming routine.
As with most East African cultures, clothing in Rwan-
da is a representation of culture, family and in more
rural communities, ranking. Female dresses worn
in traditional communities are called mushanana,
which are generally made from wonderfully ornate,
hand-woven materials.

Rwanda also has a proud tradition of crafting which
can be seen in most of the handicrafts sold at lo-
cal markets. Many items are painstakingly made by
hand, including grass items like baskets and mats,
and wooden items like bowls and masks. While the
handicrafts are great for souvenirs and decorations,
they are made traditionally to perform important
functions in the home.

GENERAL ECONOMIC CONDITION

Rwanda is a small but growing market with a popu-
lation of 12,9 million and a Gross Domestic Product
(GDP) of 8096 billion. The Rwanda economy grew
by an average of 8 percent annually from 2002 to
2012, and then declined to 4.6 percent in 2013,
following international donor assistance cuts and
suspension. The economy grew by 6.9 percent in
2015 and 5.9 percent in 2016. According to the In-
ternational Monetary Fund (IMF); Rwanda’s GDP is
expected to be between 6-7 percent between 2017
and 2018. In the World Bank’s ‘Ease of Doing Busi-
ness’ Index, Rwanda ranked 5%th out of 190 econo-
mies in its 2016 report.

Important sectors in Rwanda include energy, agricul-
ture, trade, tourism and financial services. Rwanda'’s
economy is largely rural and dependent on agricul-
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ture. There has been a strong growth in the service
sector, especially in construction and tourism.

According to the World Bank; GDP per capita in
2015 was 697 dollars. The economic priority of the
government makes Rwanda a regional trade, logis-
tics and conference center. This strategy includes
building several new international business class ho-
tels, establishing a congress center in Kigali in the

Trade Agreements with Turkey

Memorandum of Understanding on Establishment
of Turkish-Rwanda Business Council

IMPORTANT
SECTORS IN
RWANDA
INCLUDE
ENERGY,
AGRICULTURE,
TRADE, TOURISM
AND FINANCIAL
SERVICES

city center and investing in the fleet for
the national carrier RwandAir. Rwanda
is a rural, agricultural country that has
approximately 35% of the population
with subsistence agriculture and some
mineral and agricultural processing.
Tourism, minerals, coffee and tea are
the main source of exchange in Rwanda.
Major areas of investment in Rwan-
da are; information technologies (ICT),
tourism, energy, mining, financial ser-
vices, agriculture, infrastructure and real
estate.

TRADE RELATIONS WITH TURKEY
Turkish Embassy in Kigali, the capital of
Rwanda, started its operations in De-
cember 2014. The Turkish Embassy in
Rwanda was opened in August 2013.
Relations between the two countries
are developing in all areas.

Turkey’s trade volume with Rwanda was
around 30 million US dollars in 2016.
Turkey’s exports are around 29.5 mil-
lion, while imports are around 90 thou-
sand US dollars. THY has direct flights
to Rwanda (Kigali) as of May 15, 2012.
In the last three years, the total value of
more than 20 investments in Rwanda
has increased to 400 million US Dollars.
This ratio corresponds to 13% of the
local or foreign investment in Rwanda
during the same period. The Kigali Con-
gress Center, where the 2016 summit
of the African Union was held, was built
by a Turkish company.

Relations between the two countries are
developing in all areas

GDP
9,9 BiLLioN DoLLARs

GDP PER CAPITA
820 DoL1ARS

GROWTH RATE
7,2%

POPULATION
12,1 MiLLioNS

AREA
26,338 km?

CAPITAL
KicaLl

LANGUAGE
ENGLISH, FRENCH OR
KINYARWANDA

CURRENCY
RwANDA FRaNC (RwFR)

PIB
9,9 MILLIARDS DE
DoLLARS

AR HABITANT
0 DoLLARs

> OPULATION
2,1 MiLLioN

SUPERFICIE
26,338 km?

g TALE
KicALl

LANGUE
ANGLAIS, FRANCAIS ET
KINYARWANDA

UNITE MONETAIRE
FrRANC RWANDAIS (RWFR)
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SENEGAL SENEGAL «

ALL OF SENEGAL'S DOMINANT ETHNIC
GROUPS SHARE THE SAME MUSLIM
RELIGION AND TERANGA CULTURE

TOUS LES GROUPES ETHNIQUES
DOMINANTS DU SENEGAL PARTAGENT LA
MEME RELIGION MUSULMANE ET LA MEME
CULTURE TERANGA

Perhaps one of the reasons why Senegal has escaped
many of the conflicts of other African nations is Sen-
egal's strong hospitality culture, known as teranga.
All of Senegal's dominant ethnic groups share the
same Muslim religion and teranga culture, which not
only welcomes visitors with open arms, but often in-
vites them to share meals or even spend a night at
local homes. In return, visitors should always shake
hands, offer gifts which will help the community, and
learn a few French or Wolof words.

All Senegalese people also share a love of music,
an important part of all gatherings and storytelling
sessions by local griots. Senegalese music is played
with stringed instruments called kora and xalem ac-
companied by djembe, tabala, tama, sabar, and other
traditional drums. The balafon, a wooden instrument
similar to a xylophone, is hit with mallets to play its
melodic music. One of Senegal's most famous musi-
cians, Youssou N'Dour, was recently named the na-
tion’s new minister of culture and tourism.

GENERAL ECONOMIC CONDITION

The country’s economy is mainly based on agricul-
ture and natural resources are very limited. The agri-
cultural sector is currently the most important sector
that provides employment to 70% of the workforce.
For this reason, the country’s economy is extreme-
ly sensitive to climate conditions, developments in
international markets and raw material prices. Tour-
ism is the most important sector that returns foreign
currency.

Diversification of exports, current account deficit,
double digit and increasing unemployment rate and
poverty are the main problems of Senegal’s econo-
my. It is stated that at least 7% real growth should be
recorded annually in order to overcome poverty but
these rates cannot be reached. The unemployment
rate, which is around 10 percent, increases every
year due to insufficient health conditions and edu-
cational level.

The monetary and foreign exchange policies of the
member countries of the Monetary Union are de-
termined by the Central Bank of the West African
Countries (Banque centre de I'Afrique de l'ouest,
BCEAQ). “CFA franc” is used as currency in eight

L'une des raisons pour lesquelles le Sénégal a échappé
a de nombreux conflits d'autres pays africains est la
forte culture de I'hospitalité sénégalaise, connue sous
le nom de teranga. Tous les groupes ethniques dom-
inants du Sénégal partagent la méme religion musul-
mane et la méme culture teranga, qui non seulement
accueille les visiteurs a bras ouverts, mais les invite
souvent a partager un repas ou méme a passer une
nuit chez eux. En retour, les visiteurs doivent toujours
se serrer la main, offrir des cadeaux qui aideront la
communauté et apprendre quelques mots de francais
ou de wolof.

Tous les Sénégalais partagent également un amour de
la musique, une partie importante de tous les rassem-
blements et séances de narration de griots locaux. La
musique sénégalaise est jouée avec des instruments
a cordes appelés kora et xalem accompagnés de
djembé, tabala, tama, sabar et autres tambours tradi-
tionnels. Le balafon, instrument en bois semblable au
xylophone, est frappé a coups de maillet pour jouer
sa musique mélodique. Youssou N'Dour, I'un des mu-
siciens les plus célebres du Sénégal, a récemment été
nommeé ministre de la Culture et du Tourisme du pays.

SITUATION ECONOMIQUE GENERALE
L'économie du pays est basée sur l'agriculture, les
ressources naturelles sont tres limitées. Le secteur
agricole est actuellement le secteur le plus impor-
tant qui emploie 70% de la main-d'ceuvre. Pour cette
raison, I'’économie du pays est extrémement sensi-
ble aux conditions climatiques, aux développements
des marchés internationaux et aux prix des matieres
premieres. Le tourisme est le secteur qui fait gagner
le plus de devises.

La diversification des exportations, le déficit du
compte courant, le taux de chémage a deux chiffres
en hausse et la pauvreté sont les principaux problemes
de I'économie sénégalaise. Il faut une croissance
réelle annuelle de 7% au minimum pour éliminer la
pauvreté, mais cest chiffre ne sont pas atteint. La
population jeune est beaucoup touchée par le chrom-
age. Cela, augmente également les cas d'immigration
illégale vers les pays Européens. Le chémage de 10
%, augmente chaque année en raison du manque de
conditions sanitaires et du niveau d’'éducation.

Les politiques monétaires et de devise des pays
membres de I'Union Monétaire sont déterminées par
la Banque centrale des Etats de I'Afrique de l'ouest
(BCEAQ). Le « franc CFA » est utilisé comme monnaie
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member countries. CFAfr is determined as 1.000 =
€ 1.52. Therefore, the European Central Bank (ECB)
has a great influence on monetary policy. Reduction
in inflation and exchange rate stability are priorities.
In Senegal, in general, Tourism, infrastructure, en-
ergy, water related areas, fishing, food processing,
chemistry, mining, education, information technolo-
gy and telecommunications are available for areas of

Trade Agreements Between Turkey and Senegal

Commercial, Economic and Technical Cooperation
Agreement

IN 2011,
BILATERAL
TRADE BETWEEN
TURKEY AND
SENEGAL HAVE
EXCEEDED

100 MILLION
DOLLARS MARK,
STOOD AT

244 MILLION
DOLLARS IN
2017

LE COMMERCE
BILATERAL
ENTRE LA
TURQUIE ET

LE SENEGALA
DEPASSE LES
100 MILLIONS
DE DOLLARS EN
2011 ETESTDE
244 MILLIONS
DE DOLLARS EN
2017

dans 8 pays membres. Le Francs CFA a été déter-
miné comme 1.000 = € 1.52. La Banque centrale eu-
ropéenne (BCE) a donc une grande influence sur la
politiqgue monétaire. La r
stabilité du tat g
e tourisme, les :
i€ ‘eau, la he, la transformation alimentaire, la
chimie, I'exploitation miniere, I'éducation, les technol
ogies de l'information et les télécommunications sont

Accords commerciaux entre la Turquie et le Sénégal
L'accord de Coopération Commerciale, Economique et
Technique

cooperation. Agriculture, tourism, fish-
eries, information and communication
technologies (ICT), health, education,
renewable energy and mining sectors
have been identified as the main areas
with high investment potential. Infra-
structure and construction are the most
invested sectors and the projects sup-
ported by the World Bank are carried
out to improve the transportation sys-
tem in particular.

Small-scale investments can be made
in areas such as agriculture, packaging,
textiles, footwear, auto parts, white
goods. There are no restrictions or lo-
cal partner conditions for foreign capital
investments.

TRADE RELATIONS WITH TURKEY
In 2011, bilateral trade between Turkey
and Senegal have exceeded 100 million
dollars mark, stood at 244 million dollars
in 2017. The same year, Senegal’s im-
ports from Turkey amounted to 5 million
dollars. There is a foreign trade surplus
of 239 million dollars in favor of Turkey
in trade between the two countries.

In 2017 Turkey's exports to Senegal
include products such as iron or steel
bars, iron-steel profiles, iron or steel
construction components, iron or steel
wire rod, bakery products, plastic pack-
aging materials, electrical control distri-
bution boards, boards, cement and sun-
flower, safflower, cottonseed oils.

In 2017, products such as physi-
cal-chemical analysis instruments and
devices, fish, untreated lead, ores and
concentrates were imported from Sen-
egal.

Tourism is the most important sector
that returns foreign currency

Le tourisme est le secteur qui fait gagner le
plus de devises

les domaines oU une coopération peut
étre établie au Sénégal.
Les secteurs de I'agriculture, du tourisme,
de la péche, des technologies de l'infor-
mation et de la communication (TIC), de
la santé, de I'éducation, des énergies
nouvelables et des minier ont été identi
fies comme les principaux secteurs a fort
potentiel d'investissement. Linfrastruc-
ture et la construction sont les secteurs
estissement les plus importants et
jets soutenus par la Banque mon-
nt mis en ceuvre pour améliorer le

f

investi
vent étre réalisé S
que l'agriculture, 'emballage, les textiles,
les chaussures, les pieces automobiles et
les appareils électroménagers. Il N’y a pas
de restrictions sur les investissements de
capitaux étrangers ou un partenaire loca
n'est pas obligatoire.

RELATIONS ECONOMIQUES AVEC LA
TURQUIE

Le commerce bilatéral entre la Turquie et
le S al a dépassé les 100 millions de
dollars en 2011 et est de 244 millions
de dollars en 2017. La méme année, nos
importations en provenance de ce pays
se sont é s a 5 millions de doll
y a un ex nt du comme
de 239 millions de dollars en faveur de
notre pays dans le commerce entre les
deux pays.

En 2017, nos exportations vers le Sé
gal se composent en général des ba
en fer et en acier, des profilés en fer et
en acier, des pieces de construction en
fer et en acier, des fils machines en fer
et en acier, des produits de boulangerie,
des matériaux d'emballage en plastique,
des tables de contréle de la distribution
électrique, des panneaux, du ciment et
du tournesol, de l'aspire, des huiles de
graines de coton, etc.

En 2017, des produits tels que des outils
et instruments d'analyse physico-chim-
ique, du poisson, du plomb non traité,
du minerai et des concentrés de minerais
ont été importés du Sénégal.
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SEYCHELLES SEYCHELLES

THE
MAJORITY OF
LOCALS IN
SEYCHELLES
LIVE SIMPLY
IN THATCHED
HOUSES;
MANY ARE
FISHERMEN,
WORKERS IN
PLANTATIONS,
OR STAFF
WITHIN THE
TOURISM
INDUSTRY

LA MAJORITE
DES
HABITANTS
DES
SEYCHELLES
VIVENT
SIMPLEMENT
DANS DES
CHAUMIERES;
BEAUCOUP
SONT DES
PECHEURS,
DES OUVRIERS
DES
PLANTATIONS
OouU DU
PERSONNEL
DE
LINDUSTRIE
DU TOURISME

/]

The locals are known as Seychellois and their ances-
tors are a combination of African slaves, West Indian
Creole, Asian traders, and a mix of British and French
settlers. The language is a unique offshoot of Creole
and they have developed intriguing music that fea-
tures lots of drumming, dance and dress, which are
best seen during one of the main festivals, such as
the Creole Festival.

Arts and crafts are prominent, too, with painted
silk fabrics popular items to see in the galleries or
souvenir shops. Basket ware and textiles are also in
evidence, along with jewelry and gifts crafted from
coconut shells. Pottery items and sea shells are also
popular, though visitors should beware that a certifi-
cate is needed to take the famous coco-de-mer palm
nuts home. While these items are best found at mar-
kets in Victoria, which is also the best place to see a
festival, most of the main hotels will also have shown
on, along with souvenir stores to pick up local crafts.
The majority of locals in Seychelles live simply in
thatched houses; many are fishermen, workers in
plantations, or staff within the tourism industry. Sey-
chellois are casual and very friendly, but somewhat
conservative. To that effect, visitors should avoid
wearing beach attire in Victoria and not drink in the
streets.

GENERAL ECONOMIC CONDITION

The economy of Seychelles is mainly based on agri-
culture and tourism. Banana, sweet potato, cassava
and starch, coconut and vanilla are the main agricul-
tural products grown in the country. Food industry
is the most important industry in the country. In ad-
dition, seafood is also a significant source of income.
19 percent of the country’s population is employed
in agriculture, 20 percent in mining and construc-
tion, 14 percent in public and social services, and 11
percent in the service sector.

Seychelles’ total imports in 2014, 2015 and 2016
(estimated) years are 538.9, 462.5 and 422,3 million
dollars, respectively. The country’s exported prod-
ucts are mainly oil products such as canned tuna,
frozen fish and petrol products as re-export. The top
three export destinations of Seychelles are France,
Germany and lItaly. Total imports in 2014, 2015 and
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SITUATION ECONOMIQUE GENERALE
[’économie des Seychelles repose principalement sur
griculture et le tourisme anane, la patate douce,
ioc et 'amido oco et la vanille sont
les principaux produits agricoles cul lans le pays.
'industrie alimentaire est la plus importante industrie
du pays. En outre, les fruits de mer constituent égale
nent une source de

agricole,
ruction,

de dollars. Les Seychelle

le thon en boites de conserve, les poissons surgelés
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THE ECONOMY OF
SEYCHELLES IS MAINLY
BASED ON AGRICULTURE
AND TOURISM

'ECONOMIE DES SEYCHELLES
REPOSE PRINCIPALEMENT
SUR LAGRICULTURE ET LE
TOURISME

et les produits pétroliers en ré-export vers la France,
‘Allemagne et I'ltalie qui constituent les 3 premiers
pays destinataires.

Quant aux importations totales, elles ont été en 2014,
2015 et 2016 (estimation), respectivement de 1.081,
934,1 et 873,7 millions de dollars. Parmi les pro

duits importés par les Seychelles, les machines et les

équipements, les produits alimentaires, les produits

2016 (estimated) years are 1.081, 934.1
and 873.7 million dollars, respectively.
Machine and equipment, food items,
petrol products and chemicals are the
main products among Seychelles” im-
ports. First three countries in imports
are; France, Italy and England.

TRADE RELATIONS WITH TURKEY
Diplomatic relations between the two
countries were established in June
1995. Nairobi Embassy of Republic of
Turkey is accredited to Seychelles Re-
public. Seychelles’ Paris Embassy is ac-
credited to Turkey.

Unproblematic political relations exist
between Turkey and Seychelles. Patrick
Herminie, President of the Seychelles
National Council, visited Turkey be-
tween 18-24 December 2011 by the
invitation of Mehmet Ali Sahin, TBMM
President at the time. Seychelles Pres-
ident Michel, regarded Turkey as “one
of Seychelles important partners” in a
letter he sent to the Abdullah G, Pres-
ident at the time, in 2009.

In recent years, practices to improve the
conventional relations’ infrastructure
and number of high level visits were
increased. Seychelles were represented
by a committee lead by Vice President
at the time Danny Faure at the World
Humanitarian Summit which was held in
Istanbul, between 23-24 May 2016.
Seychelles established the Ankara Hon-
orary Consulate in 2012, in addition to
already existing Istanbul Honorary Con-
sulate. Turkey's trade volume with Sey-
chelles were 11.5 million US dollars in
2016. 6.2 million US dollars of this value
was Turkey's export. Turkey's trade val-
ue reached approximately 18 million US
dollars in the first 11 months of 2017.

Seychelles President Michel, regarded
Turkey as “one of Seychelles important
partners”

pétroliers et les produits chimiques ar-
rivent en téte. Les 3 premiers pays dans
les importations sont la France, I'ltalie et
Angleterre.

RELATIONS ECONOMIQUES AVEC LA
TURQUIE

Les relations diplomatiques entre les
deux pays sont établies en 1995 au
mois de juin. Notre Ambassade de Nai
robi est accréditée aupres de la Répub
lique des Seychelles. l'Ambassade des
Seychelles a Paris, est accréditée aupres
de notre pays. Les relations politiques
entre notre pays et les Seychelles sont
sans probleme aucun. Patrick Herminie,
Président de I'Assemblée Nationale des
Seychelles, a réalisé entre les dates de
18-24 décembre 2011, une visite & no
tre pays sur l'invitation de M Mehmet Ali
Sahin, a I'’époque Président de la Grande
Assemblée Nationale de Turquie. Michel,
le Président de la République des Sey
chelles, a défini la Turquie comme “un
partenaire important” des Seychelles,
dans sa lettre qu'il a envoyé en 2009, au
Président de I'’époque Abdullah Gul.

Les dernieres années, les travaux se sont
concentrés en particulier sur le dével-
oppement de linfrastructure contract
uelle des relations et les visites de haut
niveau ont augmenté. Les Seychelles
ont été représentées par une délégation
présidée par Danny Faure, Président Ad
joint de I'époque, lors du Sommet Mon
dial de 'Homme, organisé entre les dates
de 23-24 mai 2016 a istanbul.

Les Seychelles, en plus de leur Consulat
Honoraire & Istanbul, ont ouvert en 2012
un autre Consulat Honoraire a Ankara.
Le volume de notre commerce avec les
Seychelles en 2016, est de 11,5 millions
de dollars. Dans ce montant, 6,2 millions
USD, est constitué des exportations de
notre pays. Dans les 11 premiers mois de
I'an 2017, le volume de notre commerce
a atteint 18 millions de dollars.

Michel, le Président de la République des
Seychelles, a défini la Turquie comme “un
partenaire important des Seychelles”
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SOMALIA

THE COUNTRY'S
CULTURE IS

AN ECLECTIC
AMALGAMATION
OF BOTH
INDIGENOUS
AND
INTERNATIONAL
INFLUENCES

Somalia’s long history has led to the development of
arich and interesting culture. The country’s culture is
an eclectic amalgamation of both indigenous and in-
ternational influences. From the migratory Arabs to
the Italians and British, the influences of the various
ruling powers over the centuries can be noticed in
everything, including Somali cuisine, music, and art.

There really is no one Somali cuisine as different
regions display different culinary influences. From
Ethiopian and Yemeni, to Indian and Turkish dishes,
travelers are bound to taste several flavors during
their stay. A few popular local dishes are savory rice
flavored with such spices as cardamom, cumin, and
sage, and xalwo, a popular dessert made from ghee,
nutmeg, cardamom, and cornstarch.

Somalis also have a great tradition of creating art,
be it visual, written, or spoken. Poetry is an impor-
tant part of Somali culture, having been used both
in the context of political resistance and as part of a
greater artistic movement. Another strong tradition
which travelers will notice is that of henna body art.
Such body art is worn on special occasions, usually
to mark a marriage or the birth of a child.

GENERAL ECONOMIC CONDITION

In Somalia’'s economy, financial aid and telecommu-
nication sent by the Somali diaspora, especially ag-
riculture and animal husbandry, have an important
place. About 65 percent of the national product and
labor force produced in the country is based on ag-
riculture and animal husbandry. 90 percent of the
country’s population is under the age of 40, and
the overwhelming majority of this young population
(men, 61 percent, women, 74 percent) are facing un-
employment.

According to data from international financial insti-
tutions, Somalia’s GDP reached US $ 6.2 billion in
2016, with a per capita income of US $ 547. The
growth rate of the national economy was recorded
as 3.4 percent in 2016.

In the period of civil war, a large part of the infra-
structure and buildings in Somalia collapsed. After
reaching stability, the construction sector is expect-
ed to have a serious demand.

Somalia is dependent on imported oil products to
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meet its energy needs. It is noted that the estimated
reserves of Somalia, which currently has no proven
oil reserves, could reach 110 billion barrels. The ba-
sis of these estimates has been the recent explora-
tion of oil and natural gas in East African countries
such as Tanzania, Mozambique and Uganda.

The relations between the IMF and the Somali Gov-
ernment were reestablished in 2013, and it was de-

IN SOMALIA’S
ECONOMY,

FINANCIAL AID AND
TELECOMMUNICATION
SENT BY THE SOMALI
DIASPORA, ESPECIALLY
AGRICULTURE AND
ANIMAL HUSBANDRY,
HAVE AN IMPORTANT
PLACE

cided by the IMF in 2015 to start the
Monitoring Program for the first time in
the country after 25 years. The program
was implemented in February 2017 in
order to strengthen the economic insti-
tutions and infrastructure in the coun-
try.

In addition, the IMF and the World Bank
are conducting intensive efforts to erase
Somalia's external debts. In addition, the
Somali banknotes are planned to be re-
newed in 2017 with the support of the
IMF.

TRADE RELATIONS WITH TURKEY
The bilateral trade volume between
Somalia and Turkey was 118 million US
Dollars in 2016. Operation of the Mog-
adishu International Airport has been
taken over by the firm “Favori LLC” on
September 15, 2013 and operation of
the Mogadishu Port has been taken
over by Albayrak AS as of 1 October
2014.

The total value of these companies’ in-
vestments reached US $ 100 million. In
addition, a Turkish company, which re-
ceived a tender from TIKA in Somalia,
completed the road construction work
and one other company completed the
construction of the Nursing School.
The Turkish company, which carries out
road construction works, also operates
a concrete plant in Mogadishu. Another
Turkish company undertook the quality
control of the export and import goods
of Somalia with the agreement signed
on 28 April 2015. In addition, there are
Turkish citizens operating in the con-
struction and furniture industry through
Somali partners.

There are Turkish citizens operating in
the construction and furniture industry
through Somali partners

GDP
6,2 BirLion US DoLLars

GDP PER CAPITA
499,82 DoLLARS

GROWTH RATE
-1,5%

POPULATION
12,36 MiLLIoNs

AREA
637,657 kM?

CAPITAL
MogcAbisHU

LANGUAGE
SOMALIAN, ARABIC

CURRENCY
SOMALIAN SHILLING

PIB
6,2 MILLIARDS DE DOLLARS

PIB PAR HABITANT
499,82 DoLLARS

POPULATION
12,36 MiLLioNS

SUPERFICIE
637,657 km?

ALE

Mocabiscio

LANGU
SomALI, ARABE

UNITE MO
SHILLING SOMALIEN
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SUDAN
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SUDAN IS AN EXTREMELY
HETEROGENEOUS COUNTRY, BEING HOME
TO OVER 500 DIFFERENT TRIBES

Sudan is an extremely heterogeneous country, being
home to over 500 different tribes. Each tribe has its
own distinctive ethnicity and many even have their
own language. Such diversity has led to an eclectic
and exciting culture, and when the foreign influenc-
es of Egyptian and British colonial rule are added to
the mix, it is safe to say that there is no single Suda-
nese culture. Many of the diverse influences can be
noticed in such cultural markers as music, clothing,
and cuisine.

The country has a great tradition of music. From
early Sudanese resistance poets like Mahjoub Sha-
rif who fled from imprisonment and the traditional
ceremonies of cultural groups, to western influences
like bagpipes and military march music, the cultural
mix is unique. Today, the country’s music is still an
eclectic mix of indigenous sounds and languages de-
veloped into western style hip-hop and folk music.
In similar fashion, Sudanese clothing differs from one
cultural group to another, and also from region to
region. There are some similarities in attire, however,
as most Sudanese wear a traditional jalabiya, a loose
ankle-length garment. Another item of clothing
which is common among all cultures in the thawb,
which is similar to a jalabiya but a bit more formal,
displaying a collar and shorter sleeves.

GENERAL ECONOMIC CONDITION

Despite having very rich natural resources, because
of the ruin and poverty caused by many years of civil
wars, Sudan fall into the category of poor countries.
58% of the population live below the poverty line.
One of the most important obstacles over the Sudan
economy is the USA embargo. The embargo USA
placed in 1993, on the grounds that they financed
terrorism, effected Sudan economy extremely neg-
atively.

Sudan put a gold refinery in operation in Septem-
ber 2012, in order to process the gold mined in the
country. The Refinery was built with a size that is
able to process the gold from the neighboring coun-
tries. Its yearly capacity is about 300 tons.

Very rich gold veins were discovered in North Dar-
fur in 2012, where conflicts occur heavily. Gold
replaced oil in Sudan, and it also became one of
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the primary reasons of conflicts. With oil losing its
relative importance, agriculture became a strate-
gic sector alongside gold mining. Livestock farming
have a bigger share in the agricultural sector with
share of 60%. Livestock export comes in third place
after gold and oil exports. Sugar cane, corn, sesame,
mango, peanuts, sorghum, legumes, banana, onion,
tomato and potato are the most important agricul-

Trade Agreements Between Turkey and Sudan

Double Taxation Prevention Agreement

SUDAN PUTA
GOLD REFINERY
IN OPERATION
IN SEPTEMBER
2012, IN ORDER
TO PROCESS THE
GOLD MINED IN
THE COUNTRY

EN 2012,
AU MOIS DE
SEPTEMBRE,

LE SOUDAN
ARENDU
OPERATIONNEL
UNE RAFFINERIE
D’OR AFIN DE
TRAITER L'OR
EXTRAIT DANS LE
PAYS

tan
l'impor
activités
teur stratégique. L'él¢ g
i une part tres importante de 60% par rapport
ralité du secteur agricole. Le Soudan est le pays

bortant de '/ e et du Moyen-Orie

ag

Accords commerciaux entre la Turquie et Soudan
Eviter la double imposition sur les impots percus a partir
des revenus

tural products. Sudan is at the first place
in the world in arabic gum production,
with approximately 80% share. It pro-
duces over 100 million dollars of export
income.

GDP in Sudan is consisted approximate-
ly of 32% agriculture, 22% industry, and
46% service sector. 44,6% of the work-
ing population is employed in the agri-
cultural sector, 15,3% in the industrial
sector, and 40,1% in the service sector.
Important industrial sectors are, textile,
cement, sugar, oil refinery, automobile
assembly sectors.

TRADE RELATIONS WITH TURKEY
Turkey’s export to Sudan tends to rise
overall. The largest increase was seen in
2015 with 38%, and export exceeded
400 million dollars barrier for the first
time and reached 425 million dollars.
Export reaching 462 million dollars in
2016, was below 400 million dollars, at
395 million dollars in 2017.

Export from Sudan was more than dou-
bled in 2016 and reached 50 million
dollar limit for the for the first time, and
reached its top limit with going over 86
million dollars in 2017.

Turkey exports mostly, wheat flour, leg-
umes, electric transformers, yeasts, en-
zymes, electric accumulators, tractors,
paper and cardboard packing materi-
als, seeds, grain processing machines,
shoes, electric control and distribution
boards, sugary products, rock and mine
processing machines to Sudan.

Turkey mostly imports sesame, cotton,
gold, and sheep skin from Sudan.

Turkey mostly imports sesame, cotton,
gold, and sheep skin from Sudan

La Turquie importe du Soudan surtout du
sésame, du coton, de l'or et des cuirs de
mouton

nme
=5 plus
emier rang c

monde pour la production de
arabique avec une part
Elle assure un wu annuel d'exporta
tion de plus de 100 millions de dollars. Au
Soudan, le PIB est composé de

> I'indus

services pour 4

e ciment, le sucre, la raffinerie de pétrole,
e montage des automobiles.

RELATIONS ECONOMIQUES AVEC LA
TURQUIE

Les exportations de la Turquie
Soudan ont tendance a

avec

tations ont dépass
e seuil de 400 millions de dollars pour
atteindre 425 millions de dollars. Les ex
P

ortations qui ont atteint 462 millions de

ars en 2016, sont tées en 2017

pour étre 395 million
portations en prov ( ont
( e double en 2016 et ont atteint
pour la premiere fois le seuil de 50 millions
de dollars et en 2017, ont dépassé les
86 millions de dollars pour atteindre leur
niveau le plus élevé. La Turquie exporte
vers le Soudan surtout de la farine de blé,
des légumineuses séchées, des transfor
mateurs électriques, de la levure, des en-
nulateu

t de traitemen

res, des tableaux

5 produits sucrés, des machines de trait
jerres et de métaux. La Turquie
udan surtout du sésame, du

coton, de I'or et des cuirs de mouton.
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TANZANIA =

A slew of festivals goes on throughout the year in
Tanzania featuring traditional dress and dance, such
as the Wanyambo Festival in Dar es Salaam and the
Mwaka Kogwa Festival in Zanzibar. There are also
periodic arts and film events, while objects of fasci-
nation can be picked up at markets nationwide.

The Tanzania culture is Swahili, an Arab/African mix,
but there are also big Asian communities, particu-
larly Indian, in towns and cities. Tribes inhabit rural
areas, including the Maasai of the Great Rift Valley of
the north. It is okay to photograph the locals, but al-
ways ask first. Some Maasai will charge you for this.
Zanzibar is predominantly Muslim so attention to
dress is paramount and women should always keep
knees and shoulders covered. Guides and cooks on
safaris expect to be tipped, as do waiters in city res-
taurants (typically 10 percent). Tanzanians are big on
shaking hands and small talk.

GENERAL ECONOMIC CONDITION

Tanzania economy is largely based on agriculture,
mining (gold) and tourism. Fisheries is also one of
the important livelihoods of people. The services
sector of the country has developed rapidly in re- ¢
cent years and recently constitutes half of the GDP.
The growth in the service sector is mainly due to the
developments in tourism, telecommunication and fi-
nance sector. Tanzania is a member of East African
Customs Union. East African Community (EAC); the
United Republic of Tanzania, the Republic of Kenya,
the republic of Uganda, the Republic of Rwanda and
the Republic of Burundi are members of that and is
a regional intergovernmental organization of which
general center is in Arusha, Tanzania. East African
Community; aims to expand and deepen coopera-
tion on political and social issues to the benefit of

all member countries. For this purpose, the EAC
THE TANZANIA CULTURE IS SWAHILI, AN ARAB/AFRICAN countries entered into a customs union in 2005 and

MIX, BUT THERE ARE ALSO BIG ASIAN COMMUNITIES, signed the Common Market Protocol, which came
PARTICULARLY INDIAN, IN TOWNS AND CITIES into force on 1 July 2010, on 20 November 2009.
EAC, aims to form a monetary union in 2015 and
a political federation in the later period. Tanzania is
one of the major countries that receive foreign direct
investment in Africa. The majority of investments are
centered in the mining, manufacturing industry, ag-
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riculture and tourism sectors. England, USA, Kenya,
Canada, South Africa, China, Germany, Italy, Holland
and Italy are the top foreign direct investments in the
country. Potential areas of investment in the country
include agriculture, tourism, mining, food processing,
education, health, fashion, manufacturing industry,
energy and infrastructure (road, bridge construction,
telecommunication) etc. There are no barriers to for-

Trade Agreements Between Turkey and Malawi

e Commercial Cooperation Agreement

e Protocol on Technical, Scientific, Economic and
Commercial Cooperation in the Field of Agriculture
e Commercial and Economic Cooperation
Agreement

e Air Transportation Agreement

e VVisa Exemption Agreement for Official

Passports

e Memorandum of Understanding on Establishment
of Political Consultation Mechanism

o (Reference: Turkish Republic, Ministry of Economy)

TANZANIA
ECONOMY

IS LARGELY
BASED ON
AGRICULTURE,
MINING (GOLD)
AND TOURISM

eign investments and profit transfers in
Tanzania. The projects approved from
Tanzania Investment Center have VAT
and customs duty exemption. Foreign-
ers land purchases are limited in Tan-
zania. Tanzanian citizens are prohibited
from selling land to foreigners. Never-
theless, foreign inventors rent land for
99 vears through the Tanzania Invest-
ment Center.

TRADE RELATIONS WITH TURKEY
Turkey’s trading volume with Tanzania
that was below 10 million dollars in
1990, despite fluctuates in some years,
has generally followed an upward trend
and the annual average has reached
over 65 million dollars by the year 2008.
The foreign trade balance remained in
favor of Turkey in last 15 years expect
for a few years. The fact that both cur-
rent and potential demand is in the
direction of increase and that Turkey
is a door to Eastern African countries,
provides opportunities to increase the
countries exports. Tanzania, according
to data from 2016, ranks 101st in ex-
port and 115th in import of Turkey. Tur-
key's exports to Tanzania rose from 1,3
million dollars in 1990 to 95,5 million
dollars in 2016. Turkey's exports to Tan-
zania remained below 8 million dollars
until ten years ago. In the last five years,
the exports have increased significantly
compared to previous years. Although
Turkey’s exports does not show regu-
larity according to years, iron and steel
products and trailers are the first two.
Other important products Turkey export
to Tanzania includes yeast, pasta, paper
packaging and cleaning materials, ferti-
lizer, flour, sulfur, cable and wires.

In the last five years, the exports have
increased significantly compared to
previous years

GDP
49,966 BiLLioN Dol LARs

GDP PER CAPITA
1,017 DotLars

GROWTH RATE
7,25%

POPULATION
49,1 MiLLIONS

AREA
883.749 km?

CAPITAL
Doboma

LANGUAGE
SWAHILI LANGUAGE AND
ENGLISH

CURRENCY
TANZANIAN SHILLING

PIB
49,966 MILLIARDS DE
DoLLARS

X HABITANT
1,017 DoLLARs

POPULATION
49,1 MiLLIONS

SUPERFICIE
883.749 km?

ITALE

Dobpoma

LANGUE
SWAHILI ET ANGLAIS

UNITE MONETAIRE
SHILLING TANZANIEN
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UGANDA

DESPITE UGANDA’S LONG HISTORY THE PEOPLE HAVE
STILL MANAGED TO KEEP HOLD OF THEIR MANY
UNIQUE CULTURES

]

Despite Uganda’s long history the people have still
managed to keep hold of their many unique cultures,
with the Bantu-speaking people influencing most
of the country’s culture. In the north the Lango and
the Acholi tribes are prominent, while in the east
the Iteso and Karamojong tribes can be seen. The
rainforests in western Uganda are still inhabited by
the Pygmies. The traditional kanzu that the Bugan-
da people introduced to Uganda is still the nation-
al dress for men, while women are clad in gomesi,
which are colorful floor-length dresses tied with a
sash.

The Buganda have also taken over the music scene
in Uganda, although all tribes have their own in-
digenous music. Buganda music is predominantly
drumming and other percussion instruments and is
usually accompanied by some complex dances. The
eastern Bagosa tribe plays instruments similar to xy-
lophones, while the Acholi and the Langi tribes in the
north play a thumb piano. In the west the percus-
sion music of the Banyankore is most dominant, and
more graceful than that of the Buganda. Music and
dance can be seen in different areas of the country,
and traditional music and dance shows can be wit-
nessed in all regions, although it is easiest to find
them in Kampala.

GENERAL ECONOMIC CONDITION

Uganda has the fertile soils of a regular rainfall; It also
has important natural sources in addition to mineral
reserves such as copper, gold, etc. and recently dis-
covered oil deposits. Agriculture, which 82% of the
labor force is employed, is the most important sector
of the economy. Most of the export revenues are
comes from coffee export.

After the economic reforms in 1990, incentive sys-
tems for infrastructure, investment, production and
export were developed, and a robust period of eco-
nomic growth began based on foreign exchange
sent by the low-inflation and exile Indian-Ugandan
entrepreneurs to the country.

The global economic crisis has damaged exports of
Uganda, but GDP has continued to grow thanks to
the reforms made in previous years. Investments in

145



<
o
Zz
<
[}
o)

146

the energy sector as well as the incomes are expect-
ed to increase with newly discovered oil reserves.

Uganda is no longer a foreign country for investors
and has been one of the largest foreign direct invest-
ment countries in the last five years of the East Afri-
can region. The reasons for this include a predictable
investment climate, a fully liberalized economy, good

INVESTMENTS

IN THE ENERGY
SECTORAS WELL

AS THE INCOMES
ARE EXPECTED TO
INCREASE WITH
NEWLY DISCOVERED
OIL RESERVES

market access, a strong natural resource
base, and government incentives for the
private sector.

[t is one of the leading coffee and ba-
nana producer countries in the world
and stands out in products such as tea,
cotton, tobacco, cereals, oil seeds, fresh
and canned fruits, vegetables and nuts,
volatile oils, flowers and sericulture (silk).
Forestry is another sector suitable for
investment. With over 4,9 hectares of
rich forest cover, Uganda has a high
potential for areas such as high quality
furniture/wood products, various pack-
aging materials and timber processing.

TRADE RELATIONS WITH TURKEY

Turkey's trade volume with Uganda,
which was 6 million dollars in 2004,
reached its highest level as of 26,4 mil-
lion dollars in 2014 and decreased to
23,7 million dollars in 2017. Turkey’s
exports to Uganda has consistently
exceeded 20 million dollars in recent
years. When Turkey’s imports are 10,9
million dollars in 2016, it declined from
10,2 million dollars to 8,6 million dol-
lars in 2017. Turkey’s foreign trade with
Uganda in 2017 has given a surplus of
1,5 million dollars in favor of Turkey.

In 2017, Turkey exports mostly flour, ce-
real legume processing machines, yeasts
and plastic hoses and pipes to Uganda.
In 2017, Turkey imports mostly oil seeds,
tobacco and animal skins from Uganda.
The imports from Uganda were real-
ized on a quadruple basis in 15 items
in 2017. Qil seeds, tobacco and animal
leather imports accounted for more
than 80% of Turkey'’s total imports.

In 2017, Turkey imports mostly oil seeds,
tobacco and animal skins from Uganda

GDP
27,616 BiLLioN Dol LARs

GDP PER CAPITA
711 DoLLARs

GROWTH RATE
5,23%

POPULATION
38,8 MiLLIONS

AREA
241.038 km?

CAPITAL
KampaLA

LANGUAGE
ENGLISH, SWAHILI

CURRENCY
UGANDA SHILLING

PIB
27,616 MiLLIARDS DE
DoLLARS

PIB PAR HABITANT
711 DoLLARs

523%

POPULATION
38,8 MiLLIoNs

SUPERFICIE
241,038 km?

CAPITALE
KampaLA

LANGUE
ANGLAIS, SWAHILI

UNITE MONETAIRE
SHILLING OUGANDAIS
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LAMBIA ZAMBIE o

BRITISH CULTURE IS ALSO INFLUENTIAL
IN ZAMBIA TODAY, WHICH CAN BE SEEN
MOSTLY AROUND LIVINGSTONE

LA CULTURE BRITANNIQUE A EGALEMENT

UNE INFLUENCE EN ZAMBIE AUJOURD’HUI,

PRINCIPALEMENT A LIVINGSTONE

The Bantu people have done a great job of preserv-
ing their indigenous culture in everyday Zambian life;
in particular, the Tonga people. Arts and crafts can
still be seen in the form of baskets, textiles, mats,
wood carvings, ivory, and copper. The traditional
heritage is most vibrant in ceremonies and music,
which is based on drums. The Likumbi Lya Mize in
August is the best way to get a taste of Zambian life.
British culture is also influential in Zambia today,
which can be seen mostly around Livingstone.
Sports were greatly modelled after the British, with
football (soccer) being the most popular sport in the
country, followed by rugby, cricket and boxing.

GENERAL ECONOMIC CONDITION

The country’s economy is limited in terms of struc-
tural diversity and is predominantly based on one
type of product (corn) and one type of mine (copper).
Corn is the main source of food for the people. Cop-
per is the backbone of national economy. Copper
prices, which are determined mostly in internation-
al markets, have a direct impact on the economy of
Zambia. In this context, corn and copper prices are
determinants of social and economic prosperity.
Approximately 15% of GDP form from mining and
quarry etc. linked sectors, approximately 15% from
contracting and real estate sectors, approximately
10% from agriculture (including fisheries and forest-
ry products), approximately 8% from manufacturing
sector and the rest from retailing/wholesale (about
20%) transport/storage, education, financial services
etc. service sectors. In Zambia, the majority of the
working population (>50%) is employed in the ser-
vice sector, about 15% in agriculture, 12% in mining
and about 10% in manufacturing sectors.

Copper, cobalt, lead, zinc etc. natural sources are
among the most important export products of Zam-
bia; and followed various non-processed agricultural
products such as tobacco, sugar, cereals.

Fuel, etc. energy products, industrial (finished) prod-
ucts and various mechanical/motor vehicles, spare
parts and various machines are among the most im-
ported products in the country.

The most serious problems in the economy include
the level and sustainability of public debt.

In the country, the need for international financing

Le peuple bantou a fait un excellent travail en
réservant sa culture autochtone dans la vie quotidi-
enne zambienne ; en particulier, le peuple des Tonga.
On peut encore voir des objets d’artisanat sous forme
de paniers, de textiles, de nattes, de sculptures sur
m& d’ivoire et de cuivre. Le patrimoine traditionnel
t le plus vibrant dans les cérémonies et la musique,
q,\ sont basées sur des tambours. La Likumbi Lya
Mize en aol a meilleure facon d outzi ala W‘
zambienne. La culture britannique a é w me r une
influence en Zambie aujourd’hui, princip
ingstone. Le sport a été largement inspiré du moc \t?
britannique, le football (football) étant le sport le plus

bopulaire du pays, suivi du rugby, du cricket et de la
boxe.

SITUATION ECONOMIQUE GE’NE’RALE
Lum 1omie du pays est limitée en termes de diversité
structurelle et repose principalement sur un seul type
de pmdu\ (mais) et un seul type de minéral (cuivre). Le
mais est la principale source de nourriture de la pop-
ulation. Le cuivre constitue la base de I'économie du
pays. Les prix du cuivre, qui sont surtout déterminés
sur les marchés internationaux, affectent directement
‘économie zambienne. Par conséquent, les prix du
ais et du cuivre sont des déterminants du bien-étre
social et économique. Environ 1* du PIB se com
8 s industries d'exploitation

) des se (t\\UT‘J de la construction
t de I'imm /JI ilier, environ 10% de I'agriculture (y com-
Jr"\s les produits de la péche et de la sylviculture), en
viron 8% des urs manufacturiers et le reste des
secteurs des services tels que la vente au détail M
vente en gros (environ 2C le transport/le stockage,
I'édt \(‘e‘tww es services Hmrmm s. La majorité de la
travaille dans le
dans I

griculture
es et environ 10%

S

es, environ 1!
) >xploitations min
dans les secteurs manufacturiers
Les ressources naturelles telles que le cuivre, le cobalt,
le plomb et le zinc et a les produits agrico )
transformés tels que le tabac \( sucre et les céréales
sont les plus importantes exportations de la Zambie.

Les ymd ts énergétiques [\.\,, que le carburant, les

oroduits industriels (finis) et divers \/(ﬁvhm\cs mécan-
iques/automobiles, les pieces détachées et machines
dive

s sont les produits les plus im port\ th pays.
'un des problemes les plus ¢ 8
niveau et la durabilité dg lettes publiques.

La nécessité d'un financement international et d'une
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and structural reform maintains its importance. For
this reason, studies, investments and development
projects aiming to reduce the dependence of the
economy on mining sector and to strengthen econ-

Trade Agreements with Turkey

e Memorandum of Understanding between
Zambia Association of Chambers of Commerce and
Industry (ZACCI) and Turkey Union of Cambers and
Commodity Exchanges (TOBB)

® Memorandum of Understanding between Foreign
Economic Relations Board (DEIK) and Zambia
Development Agency

® Memorandum of Understanding between DEIK
and the Eastern and South African Common
Markets (COMESA)

® Other bilateral cooperation texts:

e Memorandum of Understanding on Cooperation
in Health

e Air Transportation Agreement

COPPER PRICES,
WHICH ARE
DETERMINED
MOSTLY IN
INTERNATIONAL
MARKETS, HAVE A
DIRECT IMPACT ON
THE ECONOMY OF
ZAMBIA

LES PRIX DU
CUIVRE, QUI
SONT SURTOUT
DETERMINES SUR
LES MARCHES
INTERNATIONAUX,
AFFECTENT
DIRECTEMENT
LECONOMIE
ZAMBIENNE

réforme structurelle demeure importante dans le pays
Donc, des travaux visant a renforcer I'économie en la
diversifiant et en réduisant sa dépendance at
minier, des investissements et (1 s projets de dévelop

pement ont une grande importance. Le 7e Plan Na-

Accords commerciaux entre la Turquie et Zambie

e Protocole d'accord entre I’Association des
Chambres de Commerce et d’Industrie de Zambie
(ZACCI) et I'Union des Chambres et des Bourses de
Turquie (TOBB).

e Protocole d’accord entre le Conseil des Relations
Economiques Etrangéres (DEIK) et I'Agence de
Développement de la Zambie.

e Mémorandum d'accord entre le DEIK et le
Marché Commun de I'’Afrique de L’Est et du Sud
(COMESA)

e Autres textes de coopération bilatéraux

e Protocole d’Accord sur La Coopération dans Le
Domaine de La Santé

e Accord Sur Le Transport Aérien

secteur

omy by diversification are important. 7.
Various steps to diversify the economy
are described in the 7th National Devel-
opment Plan (2021-2021).

The fact that there is no way out to the
sea from its territory is a matter for Zam-
bia. The current railway is linked to Zim-
babwe. An oil pipeline was installed to
Dares Salam and a railway was built for
the connection to the railway to the rail-
way of Tanzania linking to Dares Salam.
A wide highway to the sea is needed.
The existing highway from Zaire to the
sea is difficult to use and expensive.

TRADE RELATIONS WITH TURKEY
In 15 December 2011 in Geneva, on be-
half of Turkey the Minister of Economy,
Zafer Caglayan and on behalf of Zambia
Minister of Trade and Industry, Robert
K.K Sichinga Commercial and Economic
Cooperation Agreement was signed be-
tween Republic of Turkey and Republic
of Zambia. Under this agreement, the
Parties shall recognize each other as
“the Most Favored Country” in respect
of customs duties and other costs in the
import and export of goods. This status;
shall not applied to the privileges and
advantages already recognized or to be
granted to third countries in the border
trade with Free Trade Zones, customs
union, other regional agreements and
special regulations with developing
countries. Turkey and Zambia agreed to
exempt from customs duties and taxes
between them to be used in commer-
cial promotional activities such as trade
fairs, exhibitions, visits and seminars
providing that provisionally imported
goods and equipment are not subject to
commercial exchanges.

In 15 December 2011 in Geneva,
Commercial and Economic Cooperation
Agreement was signed between Republic
of Turkey and Republic of Zambia

al de Développement ‘4@l7 2021)
Jmu plusieurs \LLJ s pour diversifier
\4@%“\\& Le fait qu'il n'est pas m,,\b\u
d’'accéder a la mer par ses propres terres
cause un pwb\f e pour la Z imbie. L'
chemin de fer actuel est relié au Zimba
owe. Un oléoduc allant jusqu’a Dar es

Salam a été installé et un chemin de fer a
été construit pour relier La Tanzanie a Dar
es Salam. Une route qui s'oriente vers la
mer est nécessaire. Il est difficile et cot

teux d'utiliser la route qui mene a la mer

de la Zambie

RELATIONS ECONOMIQUES AVEC LA

TURQUIE
Accord sur le commerce et la coopéra-
tion économique a été signé a Geneve

le 15 Décembre 2011 par M. Zafer
CAGLAYAN, le Ministre de I'’économie qui
représente la République de Turquie et M.
Robert K. K. Sichinga, le Ministre du Com
merce et de l'industrie qui représente la
Zambie. En vertu de cet accord ; lors d\, s
opérations d'importation et ¢ (:Xportgv
on, les parties se reconnaissent mut
lement le statut de s le plus favorisé
» en ce qui concerne les droits d’, douane
et autres colts. Ce statut ne sapplique
pas aux zones de libre-échange, a I'union
douaniere, aux autres accords région
aux et autres accords p muh Ve
les pays en dnb ‘\opp' t, ni aw
ile 5 déja acce )r'd'\ ou qui
sero l accordés a des p ys tiers dans le
cadre du commerce transfrontalier. Con
formément aux législations nationales e
vigueur entre la Turquie et La Zam m*.
il a été décidé d'exonérer des droits de
douane et des S narchandises
mportés tempora

les 1

et les équipements
ment pour étre utiliser dans des ac H vités
de Drmmtmn commerciale telles que des

foires, des expositions, des visites tt des
séminaires, a condition qu’elles ne fassent
pas l'objet d'échanges commerciaux.

Le 15 décembre 2011 a Genéve, un

accord de coopération commerciale et
économique a été signé entre la République
de Turquie et la République de Zambie.
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ECOWAS (ECONOMIC
COMMUNITY OF WEST
AFRICAN STATES)

Founded on May 28, 1975 with the Lagos Treaty,
ECOWAS is a 15-member regional group that is
empowered to promote economic integration in all
fields of activity of constituent countries. The mem-
ber countries of ECOWAS are Benin, Burkina Faso,
Cape Verde, Cote d ‘Ivoire, Gambia, Ghana, Guinea,
Guinea Bissau, Liberia, Mali, Niger, Nigeria, Sierra
Leone, Senegal and Togo. Turkey, via Abuja Embas-
sy has accredited to ECOWAS with observer status
since May 2005.

La CEDEAQO qui fonde avec le Traité de Lagos en date
du 28 Mai 1975 est un groupe régional de 15 membres
qui est habilité a promouvoir 'intégration économique
dans tous les domaines d’activité des pays constitu-
tifs. Les Etats membres de la CEDEAO sont les pays
suivants : Bénin, Burkina Faso, Cap Vert, Cote d'Ivoire,
Gambie, Ghana, Guinée, Guinée Bissau, Libéria, Mali,
Niger, Nigéria, Sierra Leone, Sénégal et Togo. La Tur-
quie est accréditée avec le statut d'observateur depuis

Mai 2005 par l'intermédiaire de ’Ambassade d’Abuja.

L’OUEST)

ECOWAS, CONSIDERED AS ONE OF THE PILLARS

OF THE AFRICAN ECONOMIC COMMUNITY, WAS
FOUNDED TO PROMOTE THE IDEAL OF COLLECTIVE
SELF-SUFFICIENCY FOR MEMBER STATES

LA CEDEAO, CONSIDEREE COMME L'UNE DES
COLONNES DE LA COMMUNAUTE ECONOMIQUE
AFRICAINE, A ETE FONDEE POUR PROMOUVOIR LIDEAL
D'AUTOSUFFISANCE COLLECTIVE DES ETATS MEMBRES

the right to move from one ECOWAS state to an-
other by 2020.

Muhammadu Buhari (Nigeria) has been serving as
the president of ECOWAS since July 31, 2018. There
is also a Vice President and 15 Commissioners. The
organs of ECOWAS are; institutions and specialized
agencies. Institutions are; Presidents of State and
Government, Commission, Community Parliament,
Community Court of Justice, Council of Ministers,
Specialized Technical Committees and ECOWAS
Investment and Development Bank (EBID). Special-
ized Agencies are; West Africa Health Organization
(WAHO), West Africa Monetary Agency (WAMA),
Intergovernmental Action Group Against Fund-
ing and Terrorist Financing in West Africa (GIABA),
ECOWAS Center of Gender and Development,
ECOWAS Center of Youth and Sports Development,
ECOWAS Center of Water Resources Coordina-
tion, West Africa Power Pool, ECOWAS Center of
Regional Renewable Energy and Energy Efficiency
(ECREEE), ECOWAS Regional Electricity Regulatory
Authority (ERERA), ECOWAS Infrastructure Projects
Preparation and Development Unit (PPDU).

Y 4 o ) ) La vision de la CEDEAO est de créer une zone non re- >

‘£ The vision of ECOWAS_'S to create an unrestricted streinte ou la population peut accéder a des ressourc- i
llf[e] & zone where the population can access abundant re- es abondantes et profiter des opportunités dans un g 1]
i < sources and benefit from opportunities under a sus- environnement durable. Il s'agit également de faire de > =
I_I_I_l.l o tainable environment. At the same time its members, ses membres une région intégrée o la population pu- g M
ﬁ' 8 to turn the zone into an integrated region that the isse circuler librement, avoir acces a des systemes effi- 2 ﬁ
= (2 population has free circulation, efficient education caces d'éducation et de santé et créer une atmosphére r”'n‘ =
||—||| o and health systems can be accessed, and that eco- de paix et dg sécurite (_Lms les activités é(..omormques 3 ﬂm
= 5 , nomic and commercial activities are carried out, and et <;ommer<;.\a\e.5. |¢S gtqyems des pays faisant partie 2 =
T (zD an atmosphere of peace and security is provided. For o ‘d ujm‘c.orggf,gmw’sammlw‘mt’cg g; ?yithngDbEuAtéo:nnmm. orjt g i
=0y 9 a common purpose, citizens of the countries cov- e passer d un tat de la G aue o EIE

w ered by the integrated organization may also have jusqu'a lannee ZOZO‘. L . F,,

Muhammadu Bukhari (Nigéria) est président de la "

CEDEAO depuis le 31 juillet 2018. Il y a également
un vice-président et 15 commissaires. Les organes
de la CEDEAO sont composés d'organismes et d'in-
stitutions spécialisées. Les institutions sont suivantes
: Chefs d’Etat et de Gouvernement, Commission,
Parlement de la Communauté, Cour de Justice de la
Communauté, Conseil des Ministres, Comités Tech-
niques Spécialisés et Banque d'Investissement et de
Développement de la CEDEAO (BIDC). Institutions
Spécialisées; Organisation Quest-Africaine de la Santé
(WAHO), Union Monétaire Quest-Africaine (UMOA),
Groupe Intergouvernemental d’Action Contre le Blan-
chiment d’Argent et le Financement du Terrorisme en
Afrique de I'Ouest (GIABA), Centre de Développement
du Genre et du Développement Social de la CEDEAO,
Centre de Développement de la Jeunesse et Sports
(CDJSC) de la CEDEO, Unité de Coordination des
Ressources en Eau de I'Afrique de I'Ouest aupres de
la CEDEAO (UCRE), Centre pour les Energies Renou-
velables et I'Efficacité Energétique de la CEDEAO
(ECREEE), Autorité de Régulation Régionale du Sec
teur de I'Electricité de la CEDEAO (ARREC), Unité de
Préparation et de Développement des Projets d'Infra-
structure de la CEDEAQO (PPDU).
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COMESA (COMMON
MARKET FOR
EASTERN AND
SOUTHERN AFRICA)

COMESA, FOUNDED WITH AN INDEPENDENT
SOVEREIGNTY, WORKS FOR THE WELFARE AND
PEACE OF ITS COVERED CITIZENS

COMESA was established in December 1994 to re-
place the former East and South Africa Preferential
Trade Area (PTA). COMESA, founded with an inde-
pendent sovereignty; has a wide range of objectives,
including the promotion of peace and security in the
region, together with the states that agreed to coop-
erate in developing their natural and human resourc-
es for the welfare and peace of covered citizens.
The current strategy of the COMESA is summarized
as “economic prosperity through regional integra-
tion” Member States reaching 21, are an important
market place for both domestic and foreign trade
with a population over 520 million and a global com-
modity trade worth 235 billion USD. The COMESA
association, covering a geographic area of 12 mil-
lion (square km), has a great place in the map of
Africa. Among the trade-facilitating steps realized
by COMESA, there are implementations such as
the Yellow Card, which allows insurance operations
related to the circulation of goods in the member
states to operate from a single source. Document of
Turkey for accreditation to the organization, was pre-
sented by the Ambassador Lusaka on July 6, 2012.
COMESA has a comprehensive decision-making
structure, including the authority of the heads of
state and government of 21 member countries. Then
there is a Council of Ministers (including special re-
lations with partner countries and business commu-
nities) responsible for policy-making, 12 technical
committees and a number of other advisory bodies.
In addition, each member state assigns contact per-
sons to the appropriate ministries which are a part of
the daily communication process. The organization
structure consists of the State and Government Pres-
idency Authority, the Council of Ministers, the Court
of Justice, the Heads of Central Banks Committee,
the Intergovernmental Committee, the Technical
Committees and Secretariat. General coordination;
Lusaka is provided through the Zambian-centered
general secretariat. The General Secretary of the Or-
ganization is Chileshe Kapwepwe.
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ECCAS (ECONOMIC
COMMUNITY OF
CENTRAL AFRICAN
STATES)

THE PURPOSE OF ESTABLISHMENT OF ECCAS; TO PROMOTE
AND STRENGTHEN HARMONIOUS COOPERATION AND
BALANCED AND SELF-SUSTAINING DEVELOPMENT IN
ECONOMIC AND SOCIALACTIVITY AREAS

Ay
/ﬁ"i i

N

ECCAS (Economic Community of Central African
States) was founded in October 1983. The general
secretariat of the organization began operating in
January 1985. Today, ECCAS has 11 member coun-
tries including Angola, Burundi, Cameroon, Central
African Republic, Congo, Gabon, Equatorial Guinea,
Congo Congress, Rwanda, Sao Tome & Principe and
Chad. The area covered by the organization which
has a total population of 130 million with all member
countries, is 6 million 640 thousand square meters in
Africa continent.

The European Court of Human Rights (ECHR) de-
fines the purpose of establishment of ECCAS as; to
promote and strengthen harmonious cooperation
and balanced and self-sustaining development in
economic and social activity areas. The primary ob-
jectives of the organization are working to ensure
education, vocational development, culture, science
and technology and collective self-confidence of
people especially in the fields of industry, transport
and communication, energy, agriculture, natural re-
sources, trade, customs, money and finances, human
resources, tourism; raising the standard of living of
people; increasing and maintaining stability. It also
aims to promote and strengthen harmonious coop-
eration to achieve a balanced and self-sustaining
economic development in humanitarian areas. The
vision of ECCAS in this direction is; to strengthen
the close peaceful relations between the member
states, to contribute to the development and im-
provement of the Africa continent. One of the other
important objectives of the community is to estab-
lish an autonomous financing mechanism.

The main executive organ of the community is the
ECCAS General Secretariat. The General Secretary
is Donatien Tameko.
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EAC (EAST AFRICA
COMMUNITY)

CAE (COMMUNAUTE
D’ AFRIQUE DE L’EST)

COVERING AN AREA OF APPROXIMATELY 2 MILLION
SQUARE KILOMETERS, EAC IS ONE OF THE MAJOR
ORGANIZATIONS IN AFRICA

ELLE EST L'UNE DES ORGANISATIONS LES PLUS IMPORTANTES
EN AFRIQUE QUI CONTIENT ENVIRON UN ESPACE DE 2
MILLIONS DE KILOMETRES CARRES

The East Africa Community (EAC) is a regional in-
tergovernmental organization of six partner states.
The actual structuring of the organization took place
on March 14, 1996. Member states of the EAC are;
The Republic of Tanzania, the Republic of Kenya, the
Republic of Uganda, the Republic of Rwanda and the
Republic of Burundi. The center of organization is
located in Arusha, Tanzania. The Republic of Turkey
Dar es Salaam (Tanzania) Embassy is accredited to
the organization.

The EAC association accommodates 150 million cit-
izens, 22 percent of whom are urban population.
Covering an area of approximately 2 million square
kilometers, the organization is one of the major or-
ganizations in Africa. The working strategy of EAC is
guided by the treaty that constitutes the communi-
ty. The treaty in question signed on November 30,
1999 and entered into force on July 7, 2000, after it
was ratified by the first three Common States Kenya,
Tanzania and Uganda. The Republic of Rwanda and
the Republic of Burundi took part in the EAC Treaty
onJune 18, 2007 and have become the full member
of the community since July 1, 2007. The Republic
of South Sudan entered into treaty on April 15, 2016
and became a full member.

EAC aims to expand and deepen cooperation on po-
litical and social issues to the benefit of all member
countries. For this purpose, EAC countries moved to
the customs association in 2005 and to the common
market on July 1, 2010. Today, the process of region-
al integration; the encouraging process of the East
Africa Customs Association is processing rapidly, as
reflected in the establishment of the common mar-
ket in 2010 and the implementation of East Africa
Monetary Association Protocol.

The executive organ of the community is the secre-
tariat. The Secretariat ensures that the regulations
and directives adopted by the Council of Ministers
are properly implemented and provide strategic ad-
vice to the Council of Ministers. The general secre-
tary of the EAC is Edith Mwanje.

€3] [ [e) [Ef) [EEls) [Ef) [2¥e) [Cl) [CT=

La Communauté Est-Africaine (CAE) est une organ-
isation intergouvernementale régionale composée
de six Etats membres. La structuration effective de
l'organisation a eu lieu le 14 Mars 1996. Les Etats
membres de la CAE sont la République de Tanzanie,
la Républigue du Kenya, la République d’'Ouganda, la
République du Rwanda et la République du Burundi.
Le siege de l'organisation est situé a Arusha en Tan-
zanie. LAmbassade de la République de Turquie a Dar
es-Salaam (en Tanzanie) est accrédité aupres de l'or-
ganisation.

'organisation de la CAE est hébergée 150 millions de
citoyens dont 22 % de ce ratio sont des citadins. Lor-
ganisation qui couvre une superficie d'environ 2 mil-
lions de kilomeétres carrés, est I'une des organisations
les plus importantes en Afrique. La stratégie de travail
de la CAE est orientée par un Traité qui constitue la
communauté. Le présent Traité est signé en date du
30 Novembre 1999 et entré en vigueur le 7 Juillet
2000, aprées avoir été approuveé par les trois premiers
Etats communs, le Kenya, 'Ouganda et la Tanzanie. La
République du Rwanda et la République du Burundi
ont pris part au traité de la CAE le 18 juin 2007 et
sont devenues membres a part entiere de la commu-
nauté a partir de la date du ler juillet 2007. La Ré
publique du Soudan du Sud a conclu un accord le 15
avril 2016 et en est devenue membre a part entiére.
La CAE a pour but délargir et dapprofondir sa
coopération sur les questions politiques, économi-
ques et sociales en faveur de tous les Etats membres.
Les pays de la CAE ont adhéré a I'union douaniere en
2005 et au marché commun le 1erjuillet 2010 a cette
fin. De nos jours, le processus d'intégration régionale
est progressé a grands pas comme il est reflété dans
les progres encourageants de I'Union douaniere de
'Afrique de I'Est, la création du marché commun en
2010 et la mise en ceuvre du protocole sur I'Union
monétaire de I'Afrique de I'Est.

L'organe exécutif de la Communauté est le secrétar-
iat. Le Secrétariat assure correctement l'application
des reglements et des directives acceptés par le Con-
seil des ministres et donne des conseils stratégiques
au Conseil des ministres. La secrétaire générale de la
CAE est Edith Mwanje.
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CEMAC (CENTRAL
AFRICA ECONOMIC
AND CURRENCY)

CEMAC
(COMMUNAUTE
ECONOMIQUE ET
MONETAIRE DE

L’ AFRIQUE CENTRALE)

THE MAIN TASK OF THE CEMAC IS TO DEVELOP AN
INTEGRATED SPACE BETWEEN ITS MEMBER STATES AND
PROMOTE HARMONIOUS DEVELOPMENT

LA FONCTION PRINCIPALE DE LA CEMAC EST DE DEVELOPPER
UN ESPACE INTEGRE ENTRE LES ETATS MEMBRES ET
D’ENCOURAGER UN DEVELOPPEMENT HARMONIEUX

The Central Africa Economic and Monetary Union
Agreement (CEMAC) was signed in 1994 by a total
of six countries at the end of the studies initiated in
1960s. Members of the Community; it consists of
Cameroon, Chad, Central African Republic, Gabon,
Equatorial Guinea and Congo. The main task of the
CEMAC is to develop an integrated space between
its member states and promote harmonious devel-
opment.

Objectives of the CEMAC; to ensure stable man-
agement of the common currency (CFA franc), to
ensure the security of economic activities and work
environment in general, to harmonize national sec-
tor policies for continuous integration, to establish a
closer union to strengthen the geographic and hu-
man solidarity of member states, to promote nation-
al markets by removing barriers to intra-community
trade, to harmonize the coordinate development
programs and industrial projects, to create a stable
common market environment.

CEMAC has an area of 3 million 20 thousand 144
square kilometers within its member countries and
its estimated population is 51 million. While the to-
tal growth rate of the community member countries
is approximately 3 percent, the economic growth
rate of these countries is average 2.8 percent. The
CEMAC Commission currently has a staff of ap-
proximately 150 people. The registered office of
the CEMAC Commission is located in Bangui in the
Central African Republic. In order to ensure its rep-
resentation in the member states, the Commission
has representatives in each CEMAC country. Along-
side the Commission, it is stated that only six mem-
ber countries (Cameroon, Central African Republic,
Congo, Gabon, Equatorial Guinea and Chad) can
be appointed in all CEMAC institutions and organ-
izations. The current President of the CEMAC has
been Idriss Déby Itno, President of the Chad Repub-
lic since February 17, 2017.
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[’Accord sur 'Union Economique et Monétaire de I'Af-
riqgue Centrale (CEMAC) a été signé en 1994 par six
pays au total a la suite des travaux qui font commenc-
er dans les années 1960. Les membres de la commu
nauté se composent de six Etats membres tels que le
Cameroun, le Tchad, la République Centrafricaine, le
Gabon, la Guinée équatoriale et le Congo. La fonction
principale de la CEMAC est de développer un espace
intégré entre les Etats membres et d'encourager un
développement harmonieux.

Les objectifs de la CEMAC sont d’assurer une gestion
stable de la monnaie commune ( Franc des Colonies
Francaises d’Afrique CFA), d'assurer généralement la
sécurité des activités économiques et de I'environne-
ment de travail, d’ harmoniser les politiques sectori-
elles nationales pour une intégration durable, de se
former une union plus proche pour renforcer les sol-
idarités géographiques et humaines des Etats mem
bres, d'encourager les marchés nationaux en enlevant
les obstacles en terme du commerce intracommu-
nautaire, de se faire harmoniser les programmes de
développement coordonné et les projets industriels,
de créer un espace de marché commun stable.
'espace qui possede par la CEMAC dans le contexte
des Etats membres est de 3 millions 20 mille 144 kilo-
metres carrés et sa population estimée est de 51 mil-
lions. Le taux de croissance économique de ces pays
est de 2,8% alors que le taux de croissance total des
pays membres est d'environ 3%. La Commission de
la CEMAC a actuellement environ un cadre de 150
personnes. Le siege social de la Commission de la
CEMAC est situé a Bangui en République Centrafric
aine. La Commission a des missions diplomatiques a
chaque Etat membre afin d’assurer la représentation
des Etats membres. Il est précisé que seuls les citoy-
ens de six Etats membres (Cameroun, République
Centrafricaine, Congo, Gabon, Guinée Equatoriale et
Tchad) peuvent étre nommés dans toutes les institu-
tions et organisations de la CEMAC. Lactuel prési-
dent de la CEMAC est le président de la République
du Tchad, Idriss Déby Itno, depuis le 17 Février 2017.
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TURKEY'S AFRICA POLICY

Ovre

EDUCATION

BY YTB FOR AFRICA

EDUCATION POUR
L’ AFRIQUE AVEC LA
DIFFERENCE DE YTB

The Presidency for Turks Abroad and Related Com-
munities (YTB); has undertook the task of coordi-
nating the works for our international scholarship
students studying in Turkey as well as our citizens
abroad and sister communities and developing ser-
vices and activities in these areas. With the works
of our Presidency, relations with our citizens living

PRESIDENT OF TURKS ABROAD
AND RELATED COMMUNITIES
ABDULLAH EREN

PRESIDENT DES TURCS A
L'ETRANGER ET DES COMMUNAUTES
APPARENTEES ABDULLAH EREN

La Présidence des Turcs a I'Etranger et des Commu-
nautés Apparentées (YTB) a entrepris la mission de
développer les activités telles que la coordination des
o [fravaux orientés vers nos (:iloycx_ws et nos commu-
nautés des fréres a I'étranger ainsi que nos étudiants
boursiers internationaux qui étudient en Turquie et
les services dans ces domaines. Les travaux de notre
présidence renforce les relations soit avec nos citoy-

abroad as well as with our sister communities have
being strengthened and closer relations have being
established as economic, social and cultural. Our
Turkey Scholarship Students have being become
volunteer ambassadors all around the world.

With the Turkey Scholarships for Sub-Saharan Afri-
ca region with which we have historical, cultural and
social attachments, young people from this region
are provided access to higher education opportu-
nities in Turkey and the pool of qualified laborers
who have been trained in branches for the speci-
fied need areas of the countries and knows Turkish
and Turkish culture have being contributed. Within
the context of Turkey Scholarships program, African
students are gained scholarships at undergraduate,
post graduate and doctoral level in universities in
Turkey. With Turkey Alumni Program, it is aimed that
the relations between our alumni returning to their
countries after studying higher education in Turkey
and our country are to long term and systematic. In
this way, thanks to the academic integration which
is the result of student mobility, one of tools of cul-
tural diplomacy of our public diplomacy, a long-term,
mutual integration opportunity that will enable us to
build long-term relations with these countries arises.
With opportunities such as alumni meetings held in
related countries, works carried out by our missions
and participation in meetings, etc. our contact with
our alumni is tried to be strengthened.

Besides this, with our other programs such as Cul-
tural Cooperation Program, Academic and Scientific
Research Program, Educational Cooperation and
Capacity Development Program, by revealing the
inventory of our existing historical, cultural, social
attachments between our country and our sister
communities in the geography of Sub-Saharan Afri-
ca; sharing experiences by raising human resources
in various fields, works to reinforce the soft power
of Turkey in the region such as to build bidirectional
communication, long term relationships and main-
tain between our country and sister communities in
the region of Sub-Saharan Africa, included in liter-
ature in the 21. century public diplomacy features,
and addressing the public perception are carried out.

ens vivant a I'étranger soit avec nos communautés des
freres et établit des relations économiques, sociales et
culturelles plus proches. Et nos étudiants de bourses
d’études en Turquie sont des ambassadeurs bénévoles
dans le monde entier. Les jeunes de la région de I'Afri-
que sub-saharienne ont la possibilité d'accéder a I'en
seignement supérieur en Turquie a l'aide des bourses
d'études de Turquie orientées vers cette région ou
nous avons des liens historiques, culturels et sociaux
et ces jeunes contribuent au bassin de main-d'ceuvre
qualifiée qui étudie dans les branches a 'usage des be-
soins identifiés des pays et qui connait la culture tur-
que. Les étudiants africains au titre du programme de
bourses d'études en Turquie, obtiennent une bourse
d'études au niveau du maitrise et au doctorat dans des
universités en Turquie. Il est visé la continuation de
nos relations avec nos diplomés qui retournent dans
leur pays apres avoir recu l'enseignement supérieur
en Turquie a long terme et de maniere systématique
grace au Programme des Anciens Turquie. Il existe ain-
si une opportunité d'interaction a long terme qui nous
permettra de construire des relations a long terme
avec ces pays grace a l'interaction universitaire résult-
ant de la mobilité des étudiants qui est I'un des outils
de la diplomatie culturelle de notre diplomatie pub-
lique. Nos contacts avec nos diplémés se renforcent
grace aux opportunités telles que les réunions des an-
ciens diplémés organisées dans les pays concernés, a
la participation aux travaux et aux réunions menés par
nos missions.

D’autre part, notre pays et I'Afrique subsaharienne
révelent linventaire de nos liens historiques, cul-
turels et sociaux existants avec nos communautés des
freres dans la géographie de I'Afrique avec d'autres
nos programmes tels que Programme de Coopération
Culturelle, Programme de Recherche Universitaire et
Scientifique, Programme de Coopération et de Ren-
forcement des Capacités Dans le Domaine de I'Educa-
tion; notre pays partage ses expériences, établit une
communication a double sens entre nos communautés
des freres et notre pays d’Afrique subsaharienne qui
définit comme I'une des particularités de la diplomatie
publique du XXle siecle dans la littérature en cultivant
les ressources humaines dans divers domaine, con-
struire et entretenir des relations a long terme, réalise
des travaux qui pourront renforcer la puissance douce
de la Turquie dans la région.
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YUNUS EMRE
ENSTITUSU

YUNUS EMRE INSTITUTE,
CULTURAL AMBASSADOR OF
TURKEY IN AFRICA

L’ INSTITUT YUNUS EMRE,
AMBASSADEUR CULTUREL DE
LA TURQUIE EN AFRIQUE

The Yunus Emre Institute provides Turkish education
abroad via scientific methods. Acting in the capaci-
ty of the president of an institution which teaches
Turkish in the various countries of the world, | would
like to state especially that: Using the language cor-
rectly is the first priory of the communication. In this
context, we usually come across various news and

PROF. DR. SEREF ATES PRESIDENT
OF YUNUS EMRE INSTITUTE

PRESIDENT DE LINSTITUT YUNUS
EMRE PROF. DR. SEREF ATES

Llnstitut Yunus Emre enseigne la langue turque a
Iétranger avec des méthodes scientifiques. A titre de
président d'un établissement qui enseigne la langue
turque dans divers pays du monde, je tiens a préciser
en particulier que l'utilisation correcte de la langue
est prioritaire dans la communication. La plupart
du temps, nous rencontrons diverses informations
et interprétations dans la presse turque ainsi qu’a

comments such as “Turkey-Africa Relations” in the
Turkish press, television and radios and also on the
internet. There are 51 different countries in Africa.
To develop separately relations with these coun-
tries, firstly, the perception “Turkey-Africa Relations”
should be changed. Statements “Turkey- Tu-
nisia”, “Turkey-Senegal”, “Turkey-Mauritania Rela-
tions” are correct in terms of Turkish language, how-
ever, establishing an integrative relation with the
whole continent is wrong in terms of Turkish. When
we consider the matter with the right point of view,
the problem will be solved quickly.

As Yunus Emre Institute, we brought language, cul-
ture and scientific diplomacy elements into action in
the important capitals of Africa within the scope of
the Africa Initiative Policy of Mr. Recep Tayyip Er-
dogan, President of Republic of Turkey. Within the
scope of the Turkey's global foreign policy, our busi-
nessmen, educated people and scientists should
turn towards Africa. This orientation is very impor-
tant in terms of strengthening the political, econom-
ical and cultural relations with the African countries.
The Yunus Emre Institute makes contribution to the
scientific and cultural future of our country with the
56 Institute centers across the world. Close contact
with the students, intelligentsia, businessmen and
scientists in the countries where our centers are lo-
cated is established in both our institutes and univer-
sities. Considering that people of science and culture
work in different countries of Africa, our business-
men should be here as well. | would especially like
to say that all the Yunus Emre Institutes, from Tunisia
to Senegal, are open to our businessmen. Institute
Centers are the contact points of Turkey in terms of
language, science, culture and finance. | would like
to say that we are ready to offer all kind of support
to all businessmen who will contact these centers,
and lastly, I would like to pay my respect to you, dear
readers.
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la télévision, les radios et sur les médias de I'Inter-
net, concernant les « Relations Turco-Africaines ». |l
y a 51 pays différents en Afrique. Pour développer
les relations bilatérales avec chacun de ces pays,
il faudra d’'abord changer la notion des « Relations
Turco-Africaines ». Parler des relations turco-tunisi-
ennes, turco-sénégalaises, turco-mauritaniennes...
sera plus exact. C'est faux de parler d'une relation
avec un continent dans son intégralité. Les solutions
aux problemes vont venir si nous prenons en main le
problématique a partir d'un cadre correct.

En tant que I'Institut Yunus Emre, nous avons mobi
lisé les éléments de langue, de culture et de diplo-
matie scientifique dans les capitales importantes de
I'Afrique dans le cadre de la politique d'ouverture
vers le continent africain de notre Président Mon-
sieur Recep Tayyip Erdogan. Nos hommes d'affair-
es, de culture et de science doivent s'orienter vers
le continent africain dans le cadre de la politique
étrangere globale de la Turquie. Cette orientation est
tres importante pour le renforcement des relations
politiques, économiques et culturelles avec les pays
africains.

LInstitut Yunus Emre contribue a I'avenir scientifique
et culturel de notre pays avec les 56 centres de no-
tre institut dans le monde en général. De proches
liens sont établis dans nos instituts ainsi que dans
les universités, avec les étudiants, les intellectuels, les
hommes d'affaires et de sciences des pays ou nous
sommes présents. Nos hommes d'affaires également
doivent étre présents dans ces pays si nous pensons
a nos hommes de science et de culture qui travaillent
dans différents pays de I'Afrique. Je souligne que, de
la Tunisie, jusqu’au Sénégal, les portes de tous nos
Instituts Yunus Emre sont grandes ouvertes a nos
hommes d’affaires. Les Centres de I'Institut Yunus
Emre, sont les points de contact linguistiques, scien-
tifiques, culturels et commerciaux de la Turquie. Je
précise que nous sommes a disposition de tous nos
hommes d’affaires qui entreront en contact avec nos
centres, pour les assister dans tous les domaines et je
vous salue tres cordialement.
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TIKA

FROM THE HEART OF TURKISH PEOPLE

TIKA WALKING THROUGH
AFRICA IN DEVELOPMENT

For Turkey-Africa relations, the beginning of 2000s
is the beginning of a new and powerful era. Our
country, which is a member of G-20, started its Afri-
ca initiative with “Africa Year” in 2005 as a result of
the acceleration of its economic and political stabili-
ty and the relations have reached a level of strategic
partnership in a very short time. TIKA is also a part

PATH

TIKA PRESIDENT DR. SERDAR CAM

of all these studies as a practitioner and official insti-
tution responsible for coordination of development
assistance.

As the state leader who has the most official visits
to Africa, in the words of our honorable President;
Turkey wants to walk the path of prosperity and de-
velopment together with Africa when establishing a
new world order. TIKA reflects this sincerity of our
country to the area in a concrete way. Starting its op-
erations in 1992, TIKA has now reached 61 Program
Coordination Office in 59 countries. Having opened
its first office in Africa in 2005 in Ethiopia, TIKA has
reached a total of 22 offices in a very short time,
in addition to opening new offices, it continues its
activities in 54 African countries.

TIKA projects cover all sectors in a way that re-
sponds quickly to the needs of African people. In
addition to faculties, laboratories, clinics and hospi-
tals opened, empowerment of women, mother-child
health and supportive orphanages, health screening,
establishment of kindergartens and nursing improve
the social infrastructure and welfare. While devel-
oping qualified employment with opened vocation-
al schools; production equipment support , estab-
lishment of facilities and entrepreneurship against
youth unemployment are supported in the sectors
such as agriculture, livestock and fisheries. The
ground of communication and infrastructures have
being formed with the modernization of airports,
road, bridge construction, establishment of radio
stations. Administrative capacity and mechanisms
are made more efficient with construction of parlia-
ment and administrative buildings, training of public
experts, technical equipment and hardware support.
TIKA carries out approximately 2000 projects and
activities every vear. In 2017, approximately 400
of these projects were completed in Africa. In other
words, TIKA has directed 25 percent of its projects
and activities to Africa.

[t must be kept in mind that Turkey, located between
Europe and Asia, is an African in one way and strong
attachments from the past. In this respect, TIKA will
continue to contribute to the development of Afri-
ca and improvement of a common business culture
with its projects.
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EDUCATION IN AFRICA IS
DEVELOPING WITH TURKEY
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TURKEY EDUCATION
FOUNDATION CHAIRMAN OF THE
BOARD PROF. DR. BIROL AKGUN

Turkey has historical attachments with African coun-
tries inherited from Ottoman. Our relations with
the ancient continent Africa have shown positive
developments in the last 15 years with the “African
Initiative Policy” which has been advancing on the
172 attitude of mutual understanding in many fields such

as strengthening of diplomatic channels, increasing
trade volume, mutual interaction of human capi-
tal. The fact that Turkey-Africa Partnership Summit
which is a product of this policy, will be held for the
third time in Istanbul in 2019, that we have 39 em-
bassies in the continent where we had only 12 em-
bassies in 2002, that more than 9 thousand African
students studied higher education in Turkey last year
are indicators of how effective and correct strategy
is being followed.

Africa, the second largest continent of the world,
follows our era behind because the colonial under-
standing prevents the creation of qualified manpow-
er despite its extraordinary underground-surface
riches and human resources. The real power of these
countries can only come to light with education.
Development of Africa in every sense will lead to a
global welfare increase.

Education activities which are one of the most im-
portant pillars of Turkey’s Africa initiative move, have
accelerated considerably with the studies of Turkey
Education Foundation in the field in recent years.
Thanks to the humanist attitude displayed by Tur-
key and friendly approach of the countries, many
cooperation in this field has been implemented.
Turkey Education Foundation signed protocols such
as transfer of schools with affiliation of FETO/PYD,
the opening of new schools as well as educational
cooperation with about 20 African countries within
two years. The contribution of “ The Ministers of Ed-
ucation of Turkey-Africa Conference” which held in
Istanbul last year with the participation of ministers
of education from 27 African countries to this pro-
cess is very high.

Throughout history, the Anatolian people have nev-
er stopped sharing their bread with others. For this
reason, as Turkey Education Foundation, we do not
stop sharing the knowledge and experience of our
country in the field of education. We are ready to
do our part for developing of Africa by preserving its
cultural codes and historical values. Our multifacet-
ed relations with Africa will continue on the basis of
brotherhood and fair share, and the success of Africa
will be our success.
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INDEPENDENT INDUSTRIALIST'
AND BUSINESSMAN'S ASSOCIATION

FROM LOCAL TO GLOBAL
A BRIDGE OF FRIENDSHIP
SINCE 1990

ASSOCIATION DES INDUSTRIALISTES
INDEPENDANTS ET HOMMES

D'AFFAIRES DU LOCAL AU GLOBAL
UN PONT DE I'AMITIE

DEPUIS 1990




